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On  target  for  another  Pharmacy  Only  blockbuster,  new  TOEPEDO  cream  for 
Athlete's  Foot  has  been  launched  by  the  team  who  brought  you  the  sure-fire 
winners,  Ibuleve",  Otex"  and  Bazuka".  Dual-action  TOEPEDO  will  be  fuelled 
nationwide  by  an  explosive  combination  of  TV,  radio  and  press  advertising. 
We  will  be  making  waves  in  the  Athlete's  Foot  market.  Make  sure  you  don't 
miss  out -load  up  with  stock  now!* 
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benzoic  acid  BR  3.0%  w/w  salicylic  acid  BP  Directions:  Apply  a  thin  layer  to  the  affected  areas  and  massage  gently  until 
absorbed  Apply  twice  daily  until  symptoms  clear  Indications:  For  the  treatment  and  management  of  Athlete's  Foot  and 
other  appropnate  fungal  skin  infections  Precautions:  Do  not  use  to  treat  thrush,  and  keep  away  from  the  face,  bottom 
and  genital  (sex)  regions.  Do  not  use  on  moles,  rashes  or  any  skin  lesion  for  which  TOEPEDO  is  not  recommended  Do 
not  use  if  sensitive  to  any  of  the  ingredients  Keep  all  medicines  out  of  the  reach  of  children  j  FOR  EXTERNAL  USE  ONLY 
Legal  category:  [P]  Packing:  Tubes  of  20  g  (PL  0173/0020),  pnce  C3  95  (£3.36  exc.  VAT).  3/96. 
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To  find  a  soluble 
analgesic  that  won't 
leave  a  bad  taste  in 
your  mouth 

•  range  a  test 


Finding  out  why  96%  of  people  thought  Nurofen  Micro-Granules  were 
pleasant  tasting  couldn't  be  easier.  Your  Territory  Manager  will  he  calling 
soon  so  you  can  try  Nurofen  Micro-Granules  ior  yourself.  Gently  effervescent 
with  an  orange  flavour,  Nurofen  Micro-Granules  offer  all  the  pain  relieving 
benefits  or  Nurofen  in  a  unique  formulation  customers  will  like.  With 
Nurofen  Micro-Granules  you  can  now  recommend  a  soluble  analgesic  that 
you  know  won't  leave  a  bad  taste  in  the  mouth. 


A  tasteful  solution  to  pain 

should  be  advised  to  consult  their  doctor  before  taking  Nurofen  Micro-Granules,  Each  sachet  contains 
I  M  nig  (approximately  dinl-q)  sodium.  This  should  be  considered  in  patients  whose  overall  intake  or 
sodium  must  be  restricted.  In  normal  use,  side  eftccts  arc  rare,  but  may  occasionally  include  dyspepsia, 
gastrointestinal  intolerance  and  bleeding,  and  skin  rashes.  Nor  recommended  for  children  under  12. 
It  symptoms  persist  tor  more  than  3  days  patients  should  consult  rhcir  doctor  Product  Licence 
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soluble  pain  relief 


contains  ibuprofen 


Nurofen  Micro-Granules  I  .it  li  sachet  contains  400  mg  Ibuprofen  B  1 '  Indications  I  fleet ivc  in  the 
relief  ol  headaches,  cold  and  'flu  symptoms,  rheumatic  and  musculai  pain  backache,  fever,  migraine, 
period  pain,  dental  pain  and  neuralgia  Dosage  and  Administration:  Adults  .uid  chtldien  ovci  I  J 
years:  Initial  dose.  1  sachet,  then  il  ncccssarv  I  sachet  every  4  hours.  Oo  not  exceed  3  sachets  in  an)  24 
hours  Precautions  and  Warnings  As  with  some  other  pain  relievers,  Nurofen  Micro-<  iranules  should 
not  be  taken  bv  patients  with  .i  stomach  ulcei  or  ochei  stomach  disorder  or  hypersensitivity  to  ibupro- 
fen Patients  receiving  regulai  medication,  asthmatics,  anyone  allergic  to  aspirin,  and  pregnant  women 


Pharmacists  at  the  Vantage  Convention  last 
week  (see  pp732-737)  were  given  some  insight 
as  to  where  their  future  could  lie.  Colla- 
boration, disease  management,  information 
technology  and  a  'go  out  and  gel  it'  approach  to 
health  service  business  is  the  fut  ure,  according  to 
the  gums. 

Coincidentally,  the  NHS  Executive  was  lett  ing  the 
Association  of  the  Brit  ish  Pharmaceutical  Indust  ry 
know  its  latest  views  on  disease  management.  In 
1994,  frightened  of  being  r  ailroaded,  the  Execut  ive 
imposed  a  two-year  moratorium  on  companies 
offering  health  authorities  disease  management 
packages  in  return  for  some  form  of  preferential 
supply  agreement.  While  prepared  to  re-open  the 
debate,  the  NHS  does  not  appear  to  be  giving  much 
ground.  It  has  become  more  comfortable,  in  the 
light  of  experience,  with  contracting  out,  hut 
companies  will  be  hard  put  to  see  any  immediat  e 
benefit  from  fight  ing  t  hrough  the  forest  of  caveats 
included  in  the  new  framework  proposal. 

The  industry  might  see  community  pharmacists 
as  a  more  attractive  partner  in  some  areas  of 
disease  management  than  the  NHS,  since  they  are 
open  to  a  more  commercial  approach.  Some  moves 
in  this  direction  are  already  evident,  for  example 
Pharmacia's  sponsorship  of  the  PAS  smoking 
cessation  programme.  Industry's  difficulty  will  be 
in  reaching  an  adequate  number  of  independent 
businesses,  allied  to  the  need  to  impose  a  suitable 
level  of  discipline.  But  there  are  ways.  Wholesaler 
symbol  groups  or  organisations  such  as  Nucare  are 
an  option.  Vantage,  for  one,  is  clearly  looking  to 
explore  this  area,  with  a  switch  in  focus  from  the 
front  shop.  It  is  a  common  view  that  independents 
will  not  be  able  to  go  it  alone  in  the  future,  but  will 
need  support,  Major  companies,  in  turn,  are  known 
to  be  talking  to  retailers.  Some  marriages  of  mutual 
benefit  could  be  just  over  the  horizon. 
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The  Royal  Pharmaceutical  Soci- 
ety's president,  Ann  Lewis,  has 
romped  home  in  ftrsl  place  in 
this  year's  Council  elections, 
prompting  suggestions  thai  she 
should  be  allowed  to  si  and  for  an 
unprecedented  third  term. 

( )ne  ( 'ouncil  member  says:  "It's 
a  tremendous  response  for  a 
tremendous  leader  who  deserves 
to  take  the  'Pharmacy  in  a  New 
Age'  strategy  through  as  presi- 
dent."  Ms  Lewis  has  served  two 
terms  as  president  and  is  due  to 
step  down  from  the  post  next 
month. 

The  other  five  (  ouncil  mem- 
bers standing  for  re-election 
were  also  successful,  elected  in 
the  following  order:  Hemanl 
I'atel,  David  Allen.  Geoffrey 
Booth,  [an  Caldwell  and  Alan 
Nathan. 

David  Coleman's  decision  not 
to  stand  tor  re-election  ensured 
one  new  lace  on  Council:  com- 
munity pharmacist  Pal  Hoare. 
Having  stood  unsuccessfully  for 
the  previous  four  years,  Mrs 

Malone  to  investigate 
GP  retention 

Health  minister'  Gerald  Malone 
has  agreed  to  look  at  new  ways  to 
improve  id'  recruitment  and 
retention,  prompting  hopes  that 
he  may  do  the  same  lor  the  phar- 
maceutical profession. 

Pharmacists  arc  becoming  in- 
creasingly reluctant  to  invest 
their'  time  and  money  in  busi- 
nesses which  produced  no  more 
profit  than  if  they  worked  as 
locums,  says  PSNC  secretary  Ste- 
phen Axon.  With  GPs,  he  thinks 
the  problem  is  one  of  stress  and 
wor  kload  rather  than  money. 


Pharmacists  in  Northern  Ireland 
are  to  receive  a  sell-audit  pack- 
age w  hich  can  be  tailored  to  indi- 
vidual needs 

The  package,  produced  by  the 
Province's  audit  facilitator  for 
community  pharmacists,  aims  to 
reduce  the  need  for  pharmacists 
to  design  their  own  audits  for 
core  pharmaceutical  services, 
says  the  Pharmaceutical  Society 
of  Northern  Ireland's  May  Coun- 
cil report. 

9  The  Council  approved  the  fol- 
lowing for   registration  as  slu- 


Hoare  is  pleased  with  the  result. 
"I  am  delighted  to  add  another 
voice  to  Council  for  employees 
arrd  locums."  she  says. 

( >nly  S.\  per  cent  of  the  40,2(51 
voting  papers  distributed  were 
returned  (9,182  in  total). 
•  The  Young  Pharmac  ists'  Group 
this  week  expressed  its  concern 
that  the  time  commitment  in- 
volved prevents  pharmacists 
standing  for  ( 'ouncil. 

Joel  Hirst,  YPG  vice  chairman, 
says:  "Only  an  exceptionally 
small  proportion  of  the  profes- 
sion would  be  able  to  find  the 
time  commitment  involved  to 
stand  for  Council.  There  would 
be  many  more  willing  members 
who  would  make  a  significant 
contribution  if  only  the  existing 
inefficient  system  could  be 
improved." 

The  YPG  adds  that  the  work- 
load pressure  on  Council  mem- 
bers is  increasing  every  year,  with 
more  working  parties  and  com- 
mittees being  established,  which, 
it  says,  can  only  hinder  the  pro- 


Improve  your  lifestyle  and 
health  with  this  month's  Coun- 
terpart module.  Tackling  basic- 
nutrition,  dietary  supplements, 
and  management  and  health 
issues,  such  as  smoking  and 
exercise,  the  module  is  the  12th 
in  the  14-part  series. 

Thanks  to  the  sponsorship  of 
Whitehall  Laboratories,  Coun- 
terpart, accredited  by  the  Col- 
lege of  Pharmacy  Practice,  is  a 
cost-effective  way  to  ensure 
your  pharmacy  assistants  can 
comply  with  the  Royal  Pharma- 


PSNI  COUNCIL 


dents  of  the  Society:  Barry  John 
Griffin,  Deirdre  Elizabeth  Briggs, 
Eileen  Koh  Pei  Ngeh,  Etain 
Veronica  Flanagan,  Marie 
Doherty,  Donna  Marie  Berne, 
Una  Geraldine  Diamond, 
Richard  Johnston  Dunn.  Morag 
Wilson  Mathieson  and  Margaret 
Fiona  Patterson  were  approved 
for  reciprocal  registration. 
•  Pharmacists  are  being  asked 
to  give  feedback  on  the  introduc- 
tion of  the  'Home  Health  Guide' 
and  television  campaign  on 
minor  ailments. 


gression  of  the  profession. 

One  example  of  the  commit- 
ment involved  is  the  time  spent 
addressing  Branch  meetings. 
YP<  i  analysis  of  Branch  meetings 
advertised  in  the  pharmaceutical 
pr  ess  reveals  that  eight  out  of  2] 
Council  members  have  not 
addressed  any  meeting  since 
June  last  year. 

In  contrast,  topping  the  league 
of  Branch  addressees  is  YPG 
chairman  Andrew  Burr  ( 52 ).  Ann 
Lewis  (36)  and  Mirfield  commu- 
nity pharmacist  Gill  Hawksworth 
(20). 

C&D  understands  that  the 
Young  Pharmacists'  Group's 
c  hairman  of  the  Soc  iety  working 
party,  Mark  Koziol,  intends  to 
stand  as  a  candidate  for  next 
year's  Council  elections. 
•  The  Society's  five  honorary 
auditors  have  also  been  elected, 
in  the  following  order:  John 
Balmford,  Richard  Clitherow, 
Brian  Wills,  Mervyn  Madge  and 
Roger  Phillips.  ( inly  (5,948  papers 
were  considered. 


ceutical  Society's  training 
requirements. 

Subscribers  who  wish  to  enrol 
staff  now,  and  wor  k  through  the 
modules  already  published,  can 
do  so  at  a  subsidised  price. 
Details  appear  in  C&D  May  11, 
pG60;  alternatively,  speak  to  Sue 
Cheeseman  on  01732  364422  ext 
2462. 

If  you  are  a  course  user,  but 
have  not  registered  to  use  the 
interactive  telephone  marking 
system,  you  need  to  register 
now. 


While  the  Council  was  pleased 
with  the  production  of  the  guide, 
it  expressed  its  disappointment 
with  the  low-profile  launch, 
believing  a  public  launch  would 
have  been  very  beneficial  to  the 
campaign. 

•  The  United  Kingdom  Drug 
Information  Conference  is  to  be 
held  at  the  University  of  Ulster, 
Jor  clanstown,  on  September  18-20. 

•  The  PSNI's  Benevolent  Fund 
has  been  boosted  by  the  addition 
of  SI, 100  following  a  charity 
night  in  February. 


PSNC  rejects  3pc 
global  sum  pay  offer 

A  slight  improvement  in  the 
global  sum  offer,  a  rise  to  3  per 
cent,  has  been  rejected  by  the 
Pharmaceutical  Sendees  Negoti- 
ating Committee. 

flu  PSN'i  h;i_s  now  written  to 
the  health  secretary,  Stephen 
Dorrell,  to  request  a  meeting  with 
him. 

The  Department  of  Health  con- 
firmed it  was  raising  its  offer  to  3 
per  cent  at  a  plenary  meeting  on 
May  9.  The  initial  offer  of  2.5  per 
cent  was  increased  to  2.8  per  cent 
in  March,  but  was  rejected  by 
PSNC  on  two  grounds: 

•  the  number  of  prescriptions 
dispensed  is  predicted  to  in- 
crease by  3  per  cent,  but  the  Doll 
offer  gives  nothing  over  and 
above  inflation 

•  the  offer  could  not  be  com- 
pared to  other  health  sectors,  as 
2.8  per  cent  represented  gross 
The  net  amount  would  be  much 
lower,  taking  into  account  other 
factors  affecting  contractor's. 

"There  seems  little  scope  for 
lin  t  her  impr  ovements  from  DoH 
officials,"  the  PSNC  warns  local 
pharmaceutical  commit  lees 

Boots'  Bristol  battle 
hits  the  High  Court 

Boots  the  Chemists,  battling  for 
the  right  to  open  a  pharmacy  to 
serve  shoppers  at  a  new  regional 
shopping  centre  to  open  on  the 
outskirts  of  Bristol  next  year,  last 
week  took  the  fight  to  London's 
High  Court. 

Boots  has  run  into  trouble  with 
the  local  family  health  services 
authority,  which  says  that  the 
area  is  already  "well  served"  by 
pharmacists. 

The  Boots'  store  would  be  an 
"over-provision  of  pharmacies  in 
the  area,  upsetting  a  delicate  bal- 
ance", the  FHSA  claims. 

Boots  first  applied  to  open  the 
store  in  June,  1904,  but  its  appeal 
was  dismissed  last  May. 

The  company's  counsel, 
Judith  Beale  claimed  in  the  1  ligh 
Court  that  the  FI1SA  had  been 
wrong  in  its  interpretation  of  the 
NHS  regulations  . 

She  argued  that  the  combined 
shopping  centre  and  its  immedi- 
ate locality  could  be  described  as 
a  'neighbourhood',  and  was  enti- 
tled to  be  served  by  its  own  phar- 
macy. 

But  the  FI ISA's  counsel,  Keith 
Freeman,  said  shoppers  were 
expected  to  come  to  Cribbs 
Causeway  from  a  50-mile  radius, 
and  a  Boots'  store  could  damage 
the  business  of  local  pharmacies. 

Justice  Tucker  reserved  his 
decision. 


Promoting  healthy  lifestyle 
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Four-year  course  may  hit  Queen's 


The  move  to  a  four-year  phar 
macy  degree  course  could  force 
Queen's  University's  School  ol 
Pharmacy  to  slash  student 
intake. 

While  the  I  leparl  nient  of  Edu- 
cation in  Northern  Ireland  has 
agreed  to  the  introduction  of  a 
four-year  course  Iron)  1097,  il  has 
proved  unwilling  to  fund  the  Uni- 
versity for  any  additional  lull- 
time  equivalent  student  places  in 
pharmacy. 

As  a  result  the  School  of  Phar- 
macy will  have  to  reduce  its  stu- 
dent intake  of  68  by  25  per  cent  to 
take  account  of  the  extended 
course  length,  unless  further 
funding  can  he  obtained. 

The  School  of  Pharmacy  direc- 
tor, Professor  James  McElnav, 


stresses  his  commitment  to  the 
four-year  course,  but  admits  that 
the  School  "is  actively  seeking 
funding  to  allow  us  to  maintain 
the  current  intake". 

He  adds  that  a  number  of 
options  are  open:  funding 
through  external  sources;  fur- 
ther argument  with  the  I  >epart- 
menl  of  Education  oj  within 
Queen's  University  to  have  phar- 
macy student  numbers  boosted 
by  switching  from  other  courses. 

The  School,  in  tandem  with  the 
Pharmaceutical  Society  of  North- 
ern Ireland,  is  putting  together  a 
series  of  presentations  to  be  made 
during  the  late  summer  to  the 
Department  of  Education,  the 
Department  of  Health  and  Queen's 
University. 


The  situation  in  England  and 
Wales  is  in  il  the  same,  says  the 
Royal  Pharmaceutical  Society's 
head  ol  education.  I  >i  Robert 
Dewdney. 

"There  will  be  not  lung  like  a  !!"> 
per  cent  reduction  in  through- 
put ,"  he  says. 

I)r  Dewdney  points  out  that 
taking  the  graduate  figure  of 
1994  as  a  starling  point,  the  year 
before  the  decision  was  made  to 
extend  the  degree  course,  then 
this  autumn's  intake  will  already 
be  25  per  cent  up, 

"The  underlying  message," 
says  I  >r  Dewdney,  "is  there's  a  lot 
of  stored  up  expansion  within 
schools  of  pharmacy  and  there 
will  be  further  expansion  upon 
expansion  for  this  autumn." 


ABPI  starts  new 
drug  press  push 

A  national  pu  ss  campaign  pro- 
moting the  benefits  of  new  drugs 
has  been  launched  b\  the  Associ 

ation  of  the  British  Pharmaceuti- 
cal Industry. 

The  half  page  ad\  erl  iseiuenls 
feature  three  scenarios  which 
highlight  the  advances  being 
made  b\  pharmaceutical  re- 
search and  (level*  ipment, 

The  Assi  icial ion's  president,  Dr 
Petei  Read,  says:  "The  contribu 
1 1< hi  the  UK  based  pi i.'u  maceul i 
cal  industry  makes  in  the  disco\ 
cry  of  new  medicines  is  not 
always  recognised  and  it's  tune 
that  ii  is," 

The  'A  picture  *  >l  In  all  h  f*  ii  gi  'ii 
erations'  campaign  encourages 
readers  to  contact  the  ABP)  lor 
furthei  mini  niaiion  on  the  indus 
try's  research  and  development 
I'll*  ill . 

Patient  pack  snags 

The  Doll  has  warned  thai  its 
patient  pack  prescribing  initiative 
will  not  lie  iii  hill  operation 
bell  ire  the  autumn  at  the  earliest. 

Ministers  are  still  "trying  to 
resolve  snagging  problems". 

A  Doll  spokesman  says:  "We 
hope  the  necessary  legislation 
will  be  ill  place  lalei  lllis  year,  bill 
il  won't  be  before  the  summer."  In 
practice,  changes  m  the  law  can- 
not be  approved  until  the  ( 'om- 
inous returns  in  ( tetober. 

< rerald  Malone,  health  minister, 
is  reported  to  be  anxious  to  get 
the  scheme  moving  quickly,  but  is 
concerned  thai  some  details  still 
need  to  be  resolved. 


MPs  motion  their  support  for  pharmacy 


More  than  30  MPs  from  all  par 
lies  have  signed  a  Commons 
motion  urging  the  Government  to 
"cease  taking  unfair  advantage  of 
community  pharmacists"  who 
have  to  wait  up  to  ill)  days  for 
payment  for  their  services. 

The  32  MPs,  who  include  the 
independent    Tory    MP  Peter 


Thurnham,  Liberal  Democrat 
Nigel  .Jones  and  Labour's  Ken 
Livingstone,  say  the  DoH  should 
settle  its  bills  promptly. 

The  motion  also  calls  on  the 
Government  to  increase  pay  for 
community  pharmacists  "to 
properly  reward  them  for  the  ser- 
vice they  provide  to  the  public" 


The  self-help  trend  in  healthcare 
takes  another  step  forward  with 
Bexley  &  Greenwich  Health 
Authority  pioneering  a  health 
awareness  campaign. 

The  'What  should  1  do?'  pro- 
gramme, based  on  a  successful 
Dutch  campaign,  aims  to 
improve  patient  knowledge  of 
more  than  50  minor  health  prob- 
lems, how  to  treat  them  and  to 
discourage  calling  the  doctor  for 


ailments  which  can  be  easilv 
managed  over  the  counter.  The 
HA  believes  there  will  be  fewer 
unnecessary  prescriptions,  more 
effective  use  of  working  hours 
and  a  drop  in  out  of  hours  calls. 

The  core  of  the  campaign  is  the 
distribution  of  a  free  booklet 
through  pharmacies  and  GP  surg- 
eries, alongside  a  maildrop  to 
85,000  households,  local  adver- 
tising and  posters. 


PSNC  blasts  legal  aid  decision 


The  Pharmaceutical  Services 
Negotiating  Committee  is  angry 
that  an  appliance  contractor  has 
been  gianied  legal  aid  to  con- 
tinue his  fight  against  pharma- 
cists in  Corn  wall. 

PSNC  chairman  Wally  Dove 
comments:  "It  is  absolutely 
appalling  that  an  appliance  con- 
tractor can  get  legal  aid  in  a  com- 
mercial situation." 

Both  PSNC  and  the  National 
Pharmaceutical  Association  are 
backing  the  pharmacy  contrac- 
tors with  legal  services. 

The  appliance  contractor.  John 
Baker,  is  taking  his  case  to  the 
Court  of  Appeal  after  the  High 
Court  found  in  local  pharmacists' 
favour  in  March. 

The  move  is  the  latest  in  a 
three  year-long  saga  arising  from 
Mr  Baker  being  granted  a  con- 
t  ra<  :t  to  provide  services  through- 
out Cornwall  after  he  set  up  a 


company  at  the  Royal  Cornwall 
Hospital  Treliske,  Truro. 

Three  pharmacy  contractors 
disputed  the  neighbourhood  cov- 
ered by  the  appliance  contractoi 
and  the  Appeals  I  iut  ruled  thai 
( '(  mi  wall  was  tm  >  large  an  area  to 
be  considered  as  a  single  neigh- 
bourhood, instead  Truro  should 
be  the  neighbourhood  consid- 
ered. However  as  five  pharma- 
cies in  Truro  met  the  needs  of  the 
town's  4-4  stoma  patients,  there 
was  no  justification  in  granting 
an  application  to  Mr  Baker. 

He  then  applied  for  a  judicial 
review,  but  m  March  the  High 
Court  upheld  the  Appeals  lint's 
decision  that  services  in  the 
neighbourhood  were  already 
adequate. 

Mr  Baker  is  now  to  take  the 
case  to  the  Court  of  Appeal  and 
has  had  his  legal  aid  certificate 
extended. 
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NEWS 


D  items  go  'automatic' 


Pharmacists  will  no  longer  have 
in  endorse  prescriptions  ZD'  for 
about  two-thirds  of  the  items  on 
the  existing  zero  discount  list. 

The  Pharmaceutical  Services 
Negotiating  Committee  has  ag- 
reed a  proposed  'automatic'  list 
with  the  Department  of  Health.  A 
Start  date  has  yet  to  he  decided 
Included  are  all  the  insulin 
preparations,  and  most  of  the 
fridge  and  high-cost  items. 

(  ontraclors  should  endorse  all 
ZD  items  until  the  Drug  Tariff  has 
been  updated  and  the  olfu  lal  go- 
ahead  is  given. 

"The  PSNC  has  reserved  its 
position  on  the  non-listed  items 
We  have  agreed  a  starter  list  and 
w  ill  be  reviewing  the  manual  ZD 
residue,"  says  PSNC  chairman 
Wally  Dove.  Desmospray  is  one 
item  not  included  on  the  auto 
matic  list. 

Control  and  entry  PSNC  has 

Script  fraud  guidelines 

The  Government's  new  prescrip- 
tion fraud  squad  is  to  increase 
checks  made  on  possible  contrac- 
tor fraud,  reveals  NHS  Executive 
guidelines. 

The  move  was  announced  as 
part  of  guidance  on  prescription 
fraud  and  improving  the  security 
of  script  forms,  which  places  the 
onus  for  combating  fraud  on 
health  authorities.  As  a  result, 
each  HA  will  have  to  appoint  a 
member  of  staff  as  a  prescription 
fraud  liaison  point,  who  will  be 
made  known  to  pharmacists. 

The  Executive  is  also  consider- 
ing prescription  form  changes  to 
try  to  reduce  the  number  of  forms 
being  stolen  -  estimated  at  over 
17(1,(10(1  in  1991.  This  will  entail 
improving  security  at  GP  surg- 
eries and  at  pharmacies,  where  it 
is  recommended  that  scripts 
should  be  stamped  and  dated  as 
they  art1  received  for  dispensing. 

The  Prescription  Pricing  Aut  hor- 
ity's Fraud  Investigation  I  nit  can 
be  contacted  on  0191  225  6313. 


just  received  a  much-awaited 
draft  version  of  the  new  control 
and  entry  guidelines.  Stephen 
Axon,  secretary  of  PSNC,  hopes 
they  will  clarify  some  of  the 
issues  and  the  proposals  will  be 
put  before  the  next  PSNC  meet- 
ing on  June  1 1. 

Oxygen  devolution  The  PSNC 
has  postponed  a  meeting  with 
the  Doll,  saying  it  does  not  want 
to  address  devolution  of  pay- 
ments for  oxygen  payments  until 
the  Department  addresses  the 
percentage  on  the  global  sum. 
MP  lobbying  Pharmacists  are 
asked  to  continue  writing  to  their 
MPs  about  Resale  Price  Mainte- 
nance, late  payment  and  the  gen- 
eral dissatisfaction  with  remu- 
neration. It  is  important  to  keep 
up  the  "background  noise"  as  it 
will  increase  the  chance  of  a  bet- 
ter settlement,  says  Mr  Dove. 
RPM   Pharmacists  sending  let- 


An  application  by  eight  North 
Yorkshire  dispensing  doctors  to 
block  the  opening  of  a  new  phar- 
macy in  Dunnington  was  dis- 
missed in  the  High  Court  on 
Wednesday  (C&D  May  18, 
p680). 

Dr  Michael  Wilson  and  his  part- 
ners claimed  the  pharmacy 
would  force  closure  of  t  heir  prac- 
tice and  would  have  a  dire  impact 
on  the  provision  of  healthcare  in 
the  area. 

However,  Justice  Carnwath 
commented  that:  "It  is  not  part 
of  the  scheme  of  the  regula- 
tions, or  indeed  of  the  Statute, 
that  pharmaceutical  services 
should  be  relied  upon  to  pro 
vide  financial  underpinning  of 
medical  services." 

The  judge  ruled  t  hat  the  North 
Yorkshire  Family  Health  Services 
Authority  had  been  "entirely  cor- 
rect" last  July  to  allow  Elliot 


ters  to  MPs  about  RPM  are  being 
contacted  by  the  Office  of  Fair 
Trading.  Contractors  are  advised 
to  contact  the  PS\'( '  in  Aylesbury 
before  replying  to  the  OFT  letter. 
VAT/Professional  allowance 
HM  Customs  &  Excise  has  been 
persuaded  to  reverse  an  earlier 
decision  and  has  agreed  that  the 
professional  allowance  is  part  of 
dispensing  income  and  is  zero- 
rated  for  VAT  purposes,  rather 
than  exempted. 

Out  of  hours  Some  GP  co-oper- 
atives are  being  set  up  to  provide 
a  2 1  hour  sendee.  PSNC  advises 
contractors  not  to  comply  with 
requests  to  furnish  a  'medicine 
chest'  of  dispensed  medicines,  as 
this  does  not  comply  with  legal 
or  ethical  requirements.  GPs 
should  be  encouraged  to  talk  to 
local  pharmaceutical  commit- 
tees if  they  are  considering  such 
a  service,  recommends  Mr  Axon. 


( ii  n  an's  new  pharmacy  to  open  in 
the  3,000-resident  village. 

As  Mr  Goran,  who  has  a  shop 
in  nearby  Badger  Hill,  is  already 
on  the  pharmaceutical  list,  the 
FHSA  had  not  been  required  to 
consider  the  potential  'prejudice' 
the  new  pharmacy  might  cause 
to  local  medical  services. 

There  was  no  convincing  pol- 
icy reason  for  the  distinction 
between  pharmacists  who  were 
on  the  list  and  those  who  were 
not,  but  the  regulations  as  they 
stood  were  "unambiguous",  the 
judge  said. 

1  >r  Wilson  and  partners  claim- 
ed they  had  been  denied  "natural 
justice"  -  they  had  not  been 
allowed  to  fully  argue  their  case: 
that  Mr  Goran's  shop  was  neither 
'necessary  or  desirable'. 

The  GPs  were  ordered  to  pay 
the  FHSAs  legal  costs  and  were 
refused  leave  to  appeal. 


Pharmacy  on 
the  threshold 

"I  believe  the  profession  is  on  the 
threshold  of  a  major  advance," 
said  the  president  of  the  Royal 
Pharmaceutical  Society,  Ann 
Lewis,  in  her  address  at  the 
annual  general  meeting  last  week. 

"I  have  been  enthused  by  what 
I  have  seen  in  community  phar- 
macies and  in  hospital  depart- 
ments. The  innovative  schemes, 
implementing  pharmaceutical 
care,  must  be  publicised  and  pro- 
jected. We  are  ail-too  reticent  to 
publicise  what  we  do  -  that  too 
must  change."  she  said. 

"This  year  has  been  one  of  con- 
sultation within.  Next  year  we 
must  present  our  vision  out- 
wards. We  must  develop  our  rela- 
tionships with  other  members  of 
the  healthcare  team  and  we  must 
build  on  that  to  produce  models 
of  pharmaceutical  care  which  the 
public  will  not  only  appreciate 
but  will  demand." 

Ms  Lewis  drew  attention  to  the 
work  of  consumer  bodies  which 
has  highlighted  possible  short- 
comings of  the  service  provided 
by  pharmacists.  However,  she 
pointed  out  that  their  objectives 
are  the  same  as  the  profession's  - 
"to  ensure  that  when  people  visit 
,i  pharmai  \  to  seek  pre  ifessii  mal 
advice,  their  experience  is  unique 
and  cannot  be  duplic  ated  at  other 
places  where  medicines  are 
either  dispensed  or  sold. 

"We  must  work  with,  and  not  in 
conflict  with,  bodies  representing 
consumers,"  she  insisted. 

Written  protocols  for  pharmacy 
staff,  she  said,  "has  been  recog- 
nised in  many  other  countries  as 
a  very  significant  development". 
The  results  of  a  survey  in  south 
east  Wales,  which  indicated  that 
the  protocols  had  made  a  positiv  e 
impact,  delighted  the  president. 

The  first  Pharmacy  Week  was 
hailed  as  a  success,  but  the  next 
would  not  be  until  1998  because 
of  the  need  to  concentrate  on  the 
fight  for  the  retention  of  Resale 
Price  Maintenance. 


Dunnington  pharmacy  cleared  to  open  after 
High  Court  supports  FHSA's  actions 


Croydon  urges  action  on  Losec 


Croydon  pharmacists  are  urging 
their  health  authority  to  tackle 
the  area's  rising  NHS  bill  for  the 
proton  pump  inhibitor  Losec 
(omeprazole). 

Andrew  McCoig,  chairman  of 
Croydon  Local  Pharmaceutical 
Committee,  says  prescriptions 
for  the  drug  account  for  10  per 
cent  of  Croydon's  annual  drugs 
bill.  'It's  got  out  of  hand.  It's 
going  out  to  people  w  ho  do  not 
really  need  it  or  for  people  w  ho 
are  on  repeal  prescriptions  that 


they  do  not  need.  It  should  not  be 
used  repeal,  repeat,  repeat," 
blasts  Mr  McCoig. 

The  LPC  is  calling  on  the 
health  commission  to  make  GPs 
aware  that  a  cheaper  proton 
pump  inhibitor,  Zoton  (lansopra 
zole),  is  also  available. 

Helen  Marlowe,  pharmaceuti- 
cal adviser  for  CHC,  says  the 
Commission's  next  newsletter 
will  detail  the  fact  that  Zoton  is  as 
effective  as  Losei  while  also 
offering  possible  cost  benefits. 


GP  fundholder  cost  revealed 


(iP  fundholders  are  costing  the 
NHS  more  than  they  are  saving, 
according  to  an  Audit  Commis- 
sion report. 

I  p  to  the  end  ol  1994  95,  such 
practices  had  received  5232  mil- 
lion to  cover  the  cost  of  staff  and 
equipment,  w  hile  producing  sav- 
ings of  only  5206m.  The  report 
notes  that  budget  savings  are 
being  made  through  windfalls 
and  reduced  patient  demand, 
rather  than  through  financial 
planning  and  management. 


The  Commission  found  that, 
while  most  fundholders  have 
made  some  improvements  for 
their  patients,  only  a  small  minor- 
ity had  achieved  the  full  range  of 
benefits.  Andrew  Foster,  con- 
troller of  the  Audit  Commission, 
admits  "there  is  room  for 
improvement". 

'What  the  doctor  ordered:  a 
study  of  GP  fundholders  in  Eng- 
land &  Wales'  is  available  from 
HMSO  bookshops  (ISBN  011- 
8864378,  £17). 
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PHARMACIST  PEN  PORTRAIT 


Mike  Achiampong 


•  Qualified  in  1994  after  gradu- 
ating from  Aston  University  and 
complet  ing  his  pre-reg  at  <  'berry's 
Halfway  Chemist  in  Walton-on- 
Thames  in  Surrey. 

•  Career  Worked  as  a  reliel 
pharmacist  for  Lloyds  Chemists 
in  the  Birmingham  area  initially 
and  is  now  managing  the  com- 
pany's Shawsdale  Road  branch  in 
the  city. 

•  Projects  Involved  in  a  number 
of  in-store  projects,  including 
ones  on  audit,  services  to  nursing 
homes  and  generic  prescribing. 
Mike  has  also  been  commis- 
sioned to  write  a  leaflet  on  'Medi- 
cine management  for  Sickle  cell 
patients'  by  OSCAR,  the  Organi- 
sation foi  Sickle  Cell  Anaemia 
Research. 

9  Co  in  in  it  tees  Regional  co-ordi- 
nator  of  the  Young  Pharmacists' 
Group  -  Mike  helped  to  organise 
the  Midlands  regional  conference 
in  Walsall  in  April;  deputy  public- 
relations  officer  for  the  Birming- 
ham branch  of  the  Royal  Pharma- 
ceutical Society. 

•  Interests  Football  -  Mike  is  a 
"mega  Villa  fan"  and  he  plays  foot- 
ball himself  near  Villa  Park  on 
Sundays  -  music  and  theatre; 
walking;  travel. 

•  Outlook  on  life  "I  believe  you 
have  to  help  yourself  to  get  to 
where  you  want  to  go.  Life  is 
what  you  make  it." 

•  Pharmacy  philosophy  "Cus- 
tomer care  is  the  key  and  that  is 
achieved  by  having  high  profes- 
sional standards  by  continually 
updating  professional  skills  and 
their  interaction  with  other 
healthcare  professionals.  Phar- 
macy in  a  New  Age  is  a  major 
opportunity  for  the  profession 
and  it  is  up  to  it  to  plan  where  it 
wants  to  go." 

Mike  is  also  a  regular  attendee 
of  several  pharmacy  conferences, 
such  as  the  British  Pharmaceut- 
ical Conference,  the  YPG  and, 
more  recently,  the  Branch  Repre- 
sentatives' Meeting.  "I  do  it  to 
meet  people  of  similar  thinking." 
says  Mike. 


Time  to 
impose  a 
rural  solution 


Events  in  the  world  of  so- 
called  doctor  dispensing  have 
reached  crisis  proportions, 
with  acrimonious  disputes 
splitting  communities  and 
threatening  professional 
livelihoods  in  Durrington, 
Dunnington,  Beverley, 
Corwen,  Crawley  Down,  Bury 
St  Edmunds  and  many  other 
towns  up  and  down  the 
country.  In  most  cases,  public 
opinion  is  swayed  by 
entrenched  opinion,  with 
opposition  most  vociferous 
where  the  level  of  either 
pharmaceutical  or  medical 
services  are  seen  as  being 
threatened,  and  where  well 
orchestrated  campaigns  can 
fuel  the  flames  of  an  already 
bitter  dispute. 

Both  professions  claim  their 
practice  is  in  accordance  with 
the  best  interests  of  the  public, 
but  their  political  words  are 
contradictory  to  rural  deeds. 
Instead  of  co-operating  to 
deliver  the  Government's  aim 
of  a  fully-integrated  primary 
care-led  health  service,  a 
battle  royal  is  raging  with  the 
patient  an  irrelevancy  to  the 
gods  of  money  and 
professional  supremism. 

Irreconcilable  differences 
are  obvious  to  even  the  most 
casual  of  observers  and,  amid 
the  mayhem,  the  Government 
leads  by  example,  buries  its 
head  in  the  sand  and  refuses 
to  initiate  legislative  change 


Reflections 


until  both  professions  first 
agree  on  a  solution. 

That  position  must  now  be 
challenged  because  rural 
services  are  under  threat  and 
to  do  nothing  is  not  an  option. 
If  the  professions  are  unable 
to  agree,  then  a  solution  may 
have  to  be  imposed  which 
guarantees  rural  patients  the 
same  dual  accessibility  to 
services  presently  enjoyed  by 
their  urban  cousins. 

The  Clothier  agreement 
patched  over  the  cracks,  but 
the  fabric  beneath  continues 
to  disintegrate.  Another 
'Clothier'  inquiry  is  essential, 
but  this  time  the  solutions, 
however  unpalatable,  must  be 
incorporated  into  primary  leg- 
islation that  will  once  and  for 
all  settle  the  'rural'  problem. 

We  are  coming  to  the  end  of 
the  present  parliament,  so  the 
report  of  any  committee  will 
have  to  be  acted  upon  by  a 
new  administration.  In  true 
political  fashion,  this  is  an 
opportunity  not  to  be  missed, 
where  today's  political  hot 
potatoes  can  be  tossed  to  the 
next  Government. 

There  is  a 
cost  for 
saving  money 

The  success  of  a  recent  Welsh 
prescribing  intervention  trial 
shows  that  prescribing  advice 
by  pharmacists  can  produce 
substantial  savings  of  NHS 
resources  without 
compromising  patient  care 
(C&D  May  18,  p681). 

Drug  costs  are  a  real  area  of 
expertise  for  independent 
community  pharmacists 
because  our  very  survival 
depends  on  the  application  of 
that  knowledge!  I  know  I  could 
substantially  reduce  the 
prescribing  costs  of  all  my 
local  practices,  but  I  also  know 


that  by  so  doing  I  could  also 
be  cutting  my  own  throat. 

The  published  results  from 
the  Welsh  trial  only  show  the 
savings  achieved,  and  not  the 
effect  on  pharmacists' 
remuneration.  I  would  be 
pleased  to  maximise  NHS 
resources  by  providing 
prescribing  advice,  but  I 
would  have  to  be  properly 
paid  for  my  time  and  would 
need  a  cast-iron  guarantee 
that  I  would  not  be  the 
financial  loser  for  improving 
medical  prescribing  efficiency. 

Brave  sortie 
in  competitive 
market 

Compeed  is  a  specialist 
product  which  successfully 
treats  the  problem  of  foot 
blisters  and  for  which  I  have 
always  had  a  small  but  steady 
recommended  sale.  Based 
upon  its  success,  Coloplast 
has  now  announced  that  it  is 
extending  the  application  of 
this  hydrocolloid  technology 
by  launching  Compeed  Hydro 
Cure  System. 

I  am  sure  all  these  products 
will  work  just  as  efficiently  as 
the  original  blister  plaster,  but, 
particularly  in  the  first  aid 
market,  they  will  be 
competing  head-on  with 
established  and  far  cheaper 
items.  I  will  recommend  their 
use  where  necessary,  but  I 
also  know  that  most  cuts  and 
grazes  will  heal  rapidly 
without  treatment  or 
protection,  and  that  plasters 
are,  in  the  main,  only  of 
psychological  benefit. 

These  new  Compeed 
plasters  will  be  a  brave  sortie 
into  a  competitive  market,  but 
I  question  whether  they  will 
ever  be  anything  other  than  a 
niche  product  for  the  more 
discerning  first  aider. 


CHEMIST  &  DRUGGIST  25  MAY  1996 


715 


Ml 


IPTspecials 


New  indication 
for  Neupogen 

Roche  has  received  a  new  indica- 
tion for  Neupogen  (filgrastim)  in 
patients  with  advanced  HIV  infec- 
tion and  neutropenia  to  allow 
scheduled  dosing  of  myelosup- 
pressive  medication. 

For  reversal  of  neutropenia  in 
patients  with  advanced  HIV  infec- 
tion the  recommended  starting 
dose  of  Neupogen  is  lmcg/kg/day 
given  daily  by  subcutaneous 
injection  with  titrations  of  up  to  a 
maximum  of  4mcg/kg/day  until  a 
normal  neutrophil  count  is 
reached  and  maintained. 

The  minimum  effective  dose  to 
maintain  a  normal  neutrophil 
count  should  be  established  and 
long-term  administration  may  be 
required  for  maintenance.  Dosing 
should  be  reduced  and  stopped  if 
myelosuppressive  medication  is 
discontinued  and  there  is  no 
recurrence  of  neutropenia. 

Over  the  next  three  months, 
Roche  will  be  phasing  in  a  sor- 
bitol preparation  of  Neupogen, 
distinguished  by  the  absence  of 
the  on-pack  freeze  watch  indica- 
tors. Neupogen  should  be  stored 
in  the  fridge  at2-8°C. 
Roche  Products  Ltd.  Tel:  01707 
366000. 


Smoking  and  pregnancy: 
never  too  late  to  stop 

The  longer  a  woman  smokes  dur- 
ing pregnancy  the  more  likely  the 
baby  will  suffer  breathlessness 
and  wheezing  during  the  first  six 
months  of  its  life. 

The  myth  that  smoking  is  only 
dangerous  to  the  baby  in  the  ear  ly 
months  of  pregnancy  is  contra- 
dicted in  a  new  study  from  the 
Health  Education  Authority. 

A  five-year  study  of  14,000 
mothers  in  Avon  found  that  a 
third  of  those  expecting  babies 
between  April,  1991,  and  Decem- 
ber, 1992,  were  smoking  just 
before  the  pregnancy.  A  quarter 
gave  up  immediately,  15  per  cent 
gave  up  at  20  weeks  and  a  fifth 
remained  smokers. 

Mothers  still  smoking  at  18-20 
weeks  were  40  per  cent  more 
likely  to  have  a  baby  with  breath- 
ing problems  than  non-smokers. 
Mothers  smoking  up  to  34  weeks 
had  a  47  per  cent  chance  of  hav- 
ing affected  babies.  The  growing 
baby  is  affected  by  smoke  at  any 
stage  of  pregnancy  and  becomes 
more  susceptible  as  it  gets  bigger. 


Flomax  MR  adds 
to  BPH  treatments 


Yamanouchi  has  launched  Flo- 
max MR  capsules  (tamsulosin 
HC1 400mcg  in  a  modified  release 
formulation)  for  the  sympto- 
matic treatment  of  benign  prosta- 
tic hyperplasia. 

Tamsulosin,  an  alpha- 1 -adren- 
oceptor antagonist,  works  by 
reducing  smooth  muscle  tension 
in  the  prostate  and  urethra,  and 
so  reducing  obstruction  and 
increasing  urinary  flow. 

The  dose  is  one  capsule  daily 
taken  after  breakfast,  swallowed 
whole  with  a  glass  of  water. 

Flomax  MR  is  contr  a-indicated 
in  severe  hepatic  insufficiency. 
In  rare  cases,  initial  transient 
postural  symptoms  have  occ- 
urred. Use  in  patierrts  with  mic- 
turition syncope  is  not  advised. 

Concurrent  use  with  other 
adrenoceptor  antagonists  may 
lead  to  hypotensive  effects,  but 
no  interactions  have  been  seen 
with  atenolol,  enalapril  or 
nifedipine.  Although  cimetidine 
raises  plasma  levels  of  tamsu- 


losin and  frusemide  decreases  it, 
the  levels  remain  in  the  normal 
range  and  doses  need  not  be 
adjusted.  Hepatic-  metabolism  is 
not  affected  by  tamsulosin,  but 
diclofenac  and  warfarin  may 
increase  its  rate  of  elimination. 

Adverse  effects  include  dizzi- 
ness, abnormal  ejaculation  and, 
less  frequently,  headache,  asthe- 
nia, postural  hypotension  and 
palpitations.  Flomax  MR  is  blis- 
ter packed  (30  capsules  £23.90 
basic  NHS). 

•  Advances  in  the  drug  treat- 
ment of  BPH  are  likely  to 
increase  the  number  of  cases 
being  treated  in  the  community, 
according  to  Christopher'  Chap- 
pie from  the  Royal  Hallamshire 
Hospital  in  Sheffield. 

In  one  open  access  clinic 
based  in  a  GP  surgery,  over  half 
of  patients  presenting  with 
prostate  problems  were  man- 
aged without  hospital  refer  ral. 
Yamanouchi  Pharma  Ltd.  Tel: 
01932  345535. 


MEDICAL  MATTERS 


WHO  warns  on  antibiotic  resistance 


Mankind  stands  on  the  brink  of  a 
global  crisis  in  infectious  dis- 
eases, with  drug  resistant  bacter- 
ial strains  having  a  deadly  impact 
on  the  fight  against  some  of  the 
biggest  killers,  warns  the  World 
Health  Organisation's  World 
Health  Repor  t  1996. 

Infectious  disease  caused  one- 
third  of  the  52  million  deaths 
worldwide  in  1995.  According  to 
WHO  director  general,  Iliroshi 
Nakajima,  the  optimism  of  a  few 
years  ago  that  many  of  these  dis- 
eases could  easily  be  brought 
under  control  has  led  to  a  fatal 
complacency  which  is  now  cost- 
ing millions  of  lives. 

The  league  table  of  infectious 
diseases  is  led  by  acute  lower 
respiratory  tract  infections,  such 
as  pneumonia,  which  killed  11m, 
the  bulk  of  these  being  children. 
The  report  cautions  that  the  two 
most  common  bacteria  responsi- 
ble art"  becoming  more  drug 
resistant. 

This  increasing  problem  of 
antibiotic  resistance  is  cited  as  a 
major  problem  in  trying  to  bring 


infectious  diseases  under  con- 
trol. "Drug  resistant  strains  of 
microbes  are  having  a  deadly 
impact  on  the  fight  against  tuber- 
culosis, malaria,  cholera,  diar- 
rhoea and  pneumonia  -  major 
diseases  which  together  killed 
more  than  10m  people  last  year," 
warns  the  report . 

The  main  cause  of  developing 
antibiotic  resistance  is  the  "un- 
controlled and  inappropriate"  use 
of  antibiotics  globally.  "They  are 
used  by  too  many  people  to  treat 
the  wrong  kind  of  infections  at 
the  wrong  dosage  for  the  wrong 
per  iod  of  time,"  says  the  report. 

The  upshot  is  that  the  gap 
between  microbes'  ability  to 
become  drug  resistant  and  man's 
ability  to  counter  them  is  "widen- 
ing fast". 

•  Aside  from  lower  respiratory 
tract  infections,  the  irrosl  com- 
mon infectious  diseases  are:  diar- 
r  hoeal  diseases  ( killing  3.1m  peo- 
ple); tuberculosis  (3.1m);  malar- 
ia (2.1m);  hepatitis  B  infection 
(1.1m);  HIV/AIDS  (lm);  and 
rrreasles  ( lm). 


Minitran  to  Bayer 

All  orders  for  Minitran  (glyceryl 
trinitrate  transdermal  patches)  in 
5mg,  10mg  and  15mg  strengths 
will  now  be  distributed  and 
invoiced  in  the  UK  by  Bayer. 
Bayer  pic.  Freefone:  0800  521531. 

New-look  0™ 

Ovran  and  Ovran  30  tablets  will 
now  be  sugar-coated.  The  new 
blister  packs  will  be  laid  out  in 
three  rows  of  seven  tablets. 
There  is  no  change  to  strength 
and  active  ingredients. 
Wyeth  Laboratories.  Tel:  01628 
414871. 

New  strength  Wellferon 

Wellferon  (interferon  alpha)  is 
now  available  in  5  mega  units. 
Wellferon  5mu  comes  in  1ml  vials 
at  a  basic  NHS  price  of  £28.26. 
Glaxo  Wellcome.  Tel:  0181  990 
9444. 

Generic  selegiline 

Trinity  has  launched  generic 
selegiline  under  the  Lennon 
brand.  Selegiline  5mg  comes  in 
56  tablet  packs  (£24.66  basic 
NHS),  and  the  10mg  strength  in 
28  tablet  packs  priced  at  £25.49. 
Trinity  Pharmaceuticals  Ltd.  Tel: 
01484  604506. 


Salt  a  culprit  in  raised 
blood  pressure 

Salt  is  an  important  determinant 
of  raised  blood  pressure  and  peo- 
ple should  be  actively  encour- 
aged to  reduce  their  intake, 
according  to  the  Intersalt  study 
in  the  British  Medical  Journal. 

Most  of  the  salt  consumed  in 
the  UK  and  the  US  comes  from 
processed  food,  and  the  authors 
want  the  food  industry  to  have  a 
more  active  role  in  implementing 
public  health  recommendations 
by  reducing  salt  added  in  food 
production. 

The  latest  study  from  Intersalt 
took  a  population  sample  from  32 
countries  of  over  10,000  men  and 
women  aged  20-59.  It  found  that 
reducing  sodium  iirtake  by 
lOOmmol/day  could  reduce  sys- 
tolic pressure  by  3-6mmHg  in 
adults  (average  age  40).  Higher 
urinary  sodium  was  associated 
with  substantially  greater  differ- 
ences in  middle-age  compared 
with  young  adult  hood. 

The  US  Salt  Institute,  the  trade 
organisation  of  salt  producers, 
disputes  the  results. 
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THE  IBS  STORY  PART  1 


Over  2.5  million  people  have  been  diagnosed  as 
suffering  from  Irritable  Bowel  Syndrome. 

Alverine  citrate,  the  active  ingredient  in  Relaxyl,*  has 
been  successfully  prescribed  for  the  pain  of  IBS  for 
over  30  years.  Now,  with  the  launch  of  the  first 
alverine  citrate-based  OTC  treatment,  what  are  the 
implications  and  the  opportunities  for  pharmacy? 

IBS  is  one  of  the  most  common  digestive  disorders  in 
Britain,  but  awareness  of  the  condition  has  only  recently 
begun  to  rise.  As  a  consequence  of  a  better 
understanding  of  IBS,  people  no  longer  suffer  in  silence. 

Alverine  Citrate  -  The  first  dedicated 
OTC  treatment  lor  painful  IBS 

Whilst  there  have,  until  the  launch  of  Relaxyl,*  been  no 
dedicated  OTC  treatments  for  IBS,  doctors  have  been 
prescribing  alverine  citrate  for  over  30  years.  A  powerful 
anti-spasmodic,  alverine  citrate  works  by  relaxing  the  painful 
muscle  spasms  in  the  lower  bowel.  Clinically  proven  and 
well  tolerated,  it  enjoys  an  excellent  safety  profile. 

Relaxyl  -  The  first  choice  OTC  treatment 

Now,  the  benefits  of  alverine  citrate  are  available  as  a 
dedicated  OTC  brand,  Relaxyl,  from  Whitehall  Laboratories. 
Fuelled  by  Relaxyl's  sensitive,  but  plain-speaking 
advertising  and  promotion,  and  encouraged  by  a  growing 
general  awareness  of  IBS,  diagnosed  sufferers  now  know 
what  to  do  to  'stop  the  spasms  that  start  the  pain'.  They're 
asking  their  pharmacist  about  Relaxyl. 

A  positive  outlook 
for  Relaxyl  - 
A  significant 
opportunity  for 
pharmacy 


PRODUCT  INFORMATION  RELAXYL.  Presentation:  Buff 
/green  hard  gelatin  capsule  for  oral  administration.  Each 
capsule  contains  60mg  alverine  citrate.  Uses:  Relaxyl  is 
indicated  for  the  relief  of  smooth  muscle  spasm  of  the 
gastro-intestinal  tract  in  irritable  bowel  syndrome.  Dosage: 
Adults,  the  elderly  and  children  12  years  and  over:  1  or  2 
capsules,  one  to  three  times  daily.  Not  recommended  for 
children  under  12  years  of  age.  Contraindications:  Cases  of 
paralytic  ileus  or  hypersensitivity  to  any  of  the  ingredients. 


*  Trade  Mark 


Interactions:  None  Special  Warnings:  If  symptoms 

persist  or  worsen,  consult  your  doctor.  Side  effects: 
Possible  side  effects  may  include  nausea,  headache, 
dizziness,  itching,  rash  and  allergic  reaction.  Effect  on 
ability  to  drive  and  use  machines:  None  Incompatibilities: 
None  Use  during  pregnancy  and  lactation:  No  teratogenic 
effects  have  been  reported,  but  caution  should  be 
exercised  during  the  first  trimester  of  pregnancy. 
Overdosage:  Hypotension  and  atropine  like  toxic  effects 


Contains  alverine  citrate 


Pharmaceutical  precautions:  Store  in  a  dry  plat 

25"C.  Legal  category:  Pharmacy  Package  quantities  and 

prices  (ex  VAT):  18  capsules,  £3.70  Product  Licence 

No:  PL0322/0072.  Date  of  Preparation:  April  1995. 

Shell  life:  3  years  Product  Licence  Holder: 

Norgine  Ltd  .  Moorhall  Road.  Harefield.  jfk 

Middlesex,     UB9    6NS.  Distributor: 

Whitehall  Laboratories  Limited.  Taplow. 

Maidenhead.  Berkshire  SL6  OPH   


UNTERpoints 


Elegant  Touch  is 
at  your  fingertips 

Original  Additions  is 
introducing  a  new  Elegant 
Touch  nail  care 
implement  range. 

The  Satin  Collection 
includes  eight  nail  care 
products  made  from  satin 
finish  stainless  steel.  The 
Collection  features 
clippers,  two  sizes  of 
emery  boards,  compact 
puffs  and  cosmetic 
wedges. 

Packaging  for  the  range 
communicates  individual 
product  benefits  to 
consumers.  A  compact 
rotating  display  stand  is 
available. 

As  an  introductory  offer, 
retailers  can  benefit  from 
a  50  per  cent  POR 
discount. 

Original  Additions  (Beauty 
Products)  Ltd.  Tel:  0181 
573  9907. 


New  experience 


Wella  has  incorporated 
its  Liquid  Hair 
ingredient  into  a 
new 
range  of 
shampoos 
and 

conditioners 
called 

Experience. 

The 
company  is 
seeking  to  build 
on  the  success  of 
Liquid  Hair  by 
moving  it  from  a 
niche  intensive 
treatment  into  part  of 
an  everyday  hair  care 
range.  Wella 
Experience  products 
contain  differing 
amounts  of  Liquid  Hair 
ingredients  to  tackle 
different  problems, 
offering  shine,  volume 
and  manageability. 

For  normal  hair  there 
is  a  shampoo  (250ml, 
£2.25;  400ml,  £3.29),  a 
two  in  one  shampoo 
(  same  prices)  and 
conditioner  (200ml, 
£2.25).  For 

dry/damaged/permed/- 
coloured  hair  there  is 
shampoo,  two  in  one 
shampoo  (250ml  only), 
conditioner,  intensive 
creme  conditioner 
(150ml,  £3.95)  and 
Liquid  Hair  treatment 
for  repair  and  volume 
(20ml,  £2.25;  100ml, 
£7.95).  This  formulation 
of  Liquid  Hair  is  the 


same 

as  the 
original,  but  the 
price  has  been  reduced 
"to  make  it  more 
accessible  to 
consumers",  says  Wella. 
The  original  pack  will 
eventually  be  phased 
out. 

For  fine/flyaway  hair 
there  is  a  250ml 
shampoo,  a  light  mousse 
conditioner,  which  is 
less  likely  to  produce 
'overload'  (150ml, 
£2.25),  intensive  creme 
conditioner  and  a  lighter 
Liquid  Hair  treatment 
for  protection  and 
volume. 

For  an  initial  period  of 
about  two  months,  the 
basic  £2.25  shampoos 
and  conditioners  will  be 
on  offer  at  £1.99. 

From  July  to 
November  Wella  is 


running  a  £5. 1 
million  national 
television  campaign,  the 
company's  largest-ever 
spend.  A  £lm  pharmacy 
support  package 
includes  permanent  and 
temporary  floor  stands, 
shelf  edgers,  consumer 
leaflets  and  fact  sheets 
for  assistants. 

There  is  a  tailor-made 
promotional 
programme,  specific  to 
pharmacy,  for  direct 
accounts  and  through 
wholesalers.  Public 
relations  activity  aims  to 
educate  women  on  the 
advanced  technology 
behind  the  products. 

Wella  believes  that  the 
introduction  of  an 
innovative  hair  care 
range  at  premium  prices 
will  boost  the  overall 
market  and  will  offer 
increased  profits  to 
retailers. 

Wella  Great  Britain.  Tel: 
01256  20202. 


Win  air  miles 
with  Efamol 

Zyma  Healthcare  is 
targeting  consumers  and 
retailers  in  parallel 
promotions  to  boost  sales 
of  Efamol  Original,  Efamol 
Marine,  Efamol  PMP, 
Efacal  and  Efalex. 

The  consumer 
competition  will  be 
promoted  with  leaflets  on 
shelf  edger  strips 
between  July  and 
October.  Entry  will  be  by 
purchase  of  any  Efamol 
product.  The  first  prize  is 
8,000  Air  Miles. 

For  pharmacists,  there 
will  be  a  window  display 
competition  with  prizes  of 
10,000  Air  Miles.  All 
promotional  material  will 
be  provided  during  July 
and  August.  The  closing 
date  for  both  promotions 
is  October  31. 
Zyma  Healthcare.  Tel: 
01306  742800. 

Colgate  brushes 
up  on  sales 

Colgate  Pahm  ilive  is 
raising  awareness  of  its 
Colgate  Total  toothbrush 
with  a  £  1  million  press 
advertising  campaign 
highlighting  its  triple- 
action  bristle  system. 
The  promotion  inns  until 
October. 

The  <  ampaign  will 
explain  how  the  three- 
bristle  system  ol  the 
brush  has  bristles  to  suit 
every  kind  of  tooth. 
Colgate-Palmolive  Ltd. 
Tel:  01483  302222. 


Christmas  ...all  wrapped  up! 


Elida  Faberge's  male 
toiletries  are  set  for  next 
Christmas.  Festive  packs 
are  available  for  Lynx, 
Lynx  Skin  Systeme,  Brut, 
Brut  Aquatonic, 
Addiction  and  Impulse. 

(iil't.  sets  include  the 
Atlantis  fragrance  range 
and  the  new  Lynx  Skin 
Systeme  Daily  Face 
Moisturiser. 

"By  planning  in 
advance,  and  stocking 
and  displaying  the  packs 
early,  retailers  can 
capitalise  on  Christmas 
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sales  of  male  toiletries, 
says  Rachel  Winter, 
Elida  Faberge  category 
trade  manager  for 
male  toiletries. 

To  ensure 
maximum  awareness  "1 
for  these  toiletries  at 
(  lu  istmas,  they  will 
be  supported  by  a 
niaji  ii  part  ol  Elida 
Faberge's  £18.3 
million  advertising 
budget 

Elida  Faberge. 
Tel:  0181  481 
6000. 


Vichy  takes  the  heat  off 


Vichy  Laboratoires  is 
introducing  two  new 
aftersun  products  in  June. 

Heliocalm  Gel  (£9.95, 
150ml  tube)  is  a  liquid  gel 
which  forms  a  semi- 
barrier  dressing'  on  the 
surface  of  the  skin  to  help 
relieve  discomfort.  It  is 
enriched  with  nutritive 
oils  (soya,  groundnut, 
palm  and  sunflower). 

Vichy  says  the  product 
aids  cellular  renewal  by 
enveloping  and  isolating 
the  sunburn  -  allowing 
the  skin  to  repair  and 
regenerate  itself. 


Heliocalm  After  Sun 
Milk  (£8.95, 150ml  bottle) 
is  a  mentholated  milk  for 
use  after  exposure  to  the 
sun. 

Formulated  with 
glycerin  and  soya  oil,  it 
leaves  the  skin  soft  and 
supple  -  thereby 
promoting  a  better  and 
long-lasting  tan. 

Both  new  products 
include  Vichy  Thermal 
Spa  Water  to  help  soothe 
the  initial  sensations  of 
overheating. 
Cosmetique  Active  (UK) 
Ltd.  Tel:  01235  526747. 
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Younger  image  for  Cyclax  skin  care 


The  Cyclax  Moistura 
skin  care  range 
lias  been 
relaunched  and 
a  soap-free  facial 
wash  has  joined 
the  collection. 

Packaging 
ret  ains  its 
signat  ure  purple 
and  silver,  but  there 
are  now  translucent 
pearl  white 
containers.  Retail 
prices  range  from 
S2.99  for  the  new 
Delicate  Facial  Wash 
(200ml)  to  £5.50  for 
Super  Rich 
Moisturising  Lotion 
(200ml). 

A  companion  range 
has  also  been  launched 
under  the  Moist  ura  Plus 
name.  Enriched  with 
vitamins  A  and  E,  these 
products  contain  IJV 


ers  in  protect 
the  skin  from  the  sun's 
ultraviolet  rays. 

Moistura  Plus  has 
been  introduced  to 
attract  younger,  more 


sophisticated  users 
who  are  looking  for 
additional  product 
benefits.  Retail  prices 
range  from  .^2.!)!)  fo]  a 
Cleanser/Toner  2  in  i 
(200ml)  to  S  1.99  fot 
r  Active  Moisturi 
(100ml). 
•  International 
Classic  Brands  has 
produced  a  special 
introductory 
Cyclax  prepack  - 
retailers  can 
offer  any 
Moistura  Plus 
product  at  SI 
less  than  t  he 
normal  rrp. 
A  new  5750,000  press 
advertising  campaign 
will  support  Cyclax  this 
year. 

International  Classic 
Brands.  Tel:  0181  579 
6060. 


Improved  comfort  with  ultra-thin  Bodyform 


Natural  launch 
for  Radian-B 

Roche  Consumer  Health 
has  launched  Radian-B 
Aromatherapy  Bath 
(£2.99),  which,  it  claims, 
soothes  away  everyday 
aches  and  pains. 

It  contains  essential 
oils  of  chamomile  and 
marjoram,  which  both 
have  soothing  and 
calming  properties. 

The  launch  is 
supported  with  a  £1.9 
million  promotional 
spend,  including  a 
television  and  press 
advertising  campaign. 

The  market  for 
aromatherapy  products 
has  dramatically 
increased  in  recent  years. 
The  therapeutic  value  of 
essential  oils  is  widely 
accepted  as  they  are 
seen  as  safe  and  easy  to 
use. 

Roche  Consumer  Health. 
Tel:  01707  366611. 

In  the  picture  for 
summer  upswing 

Agfa  is  launching  two 
promotions  to  capitalise 
on  the  seasonal  upswing 
in  film  business. 

Consumers  will  be 
offered  a  free  film  when 
they  buy  two  Agfa  HDC 
200  rolls  of  either  24  or  36 
exposures. 

The  Agfa  five-film  value 
pack  has  been 
repackaged  and  is  now 
available  in  HDC  200  with 
36  exposures. 

Both  promotions  are 
accompanied  by  point  (it 
sale  material  and 
specially-designed 
multipacks  and 
dispensers. 

Agfa-Gevaert  Ltd.  Tel:  0181 
560  2131. 


The  Bodyform  Invisible 
range  has  been 
repackaged  and 
improved  to  offer  greater 
comfort. 

It  now  features 
towels  which  are 
only  2mm  thick, 
due  to  a  new  pulp 
core  with  micro- 
grooves  which 
improve 
absorption  and 
reduce  leakage. 

Larger  wings 
hold  the  towel 
more  firmly  in 
place  (movement  is  the 
greatest  cause  of 
leakage),  while  a  new 
streamlined  shape  gives 
better  comfort. 

New  Invisible  non- 
winged  Super  towels 


Lavender  is  the  latest 
fragrance  to  join  the 
Bronnley  Almond  Oil 
range. 

A  luxurious  selection 
of  Lavender  bath 
preparations  includes 
moisturising  bath  foam, 
bath  oil, 
feather  bath 
crystals,  bath 
cubes  and 
new  bath 
seeds.  A 
moisturising 
shower  gel 
and  dusting 


complete  the  Bodyform 
Invisible  range  and  will 
help  drive  growth  in  the 
ultra-thin  sector 

Bodyform  Regular  and 


Super  variants  now  have 
pack  counts  of  18  and  16 
respectively,  bringing 
pricing  into  line  with  the 
rest  of  the  range  (£1.89 
for  all  towel  packs). 
New-look  pac  kaging  is 


powder  puff  are  also 
available. 

Soaps  come  in  a 
variety  of  sizes  and 
include  a  shower  soap  on 
a  rope  and  a  sponge 
soap. 

A  hand  and  body 


brighter  and  more 
feminine  -  clearer 
graphics  make  it  easier 
to  differentiate  between 
products. 

The  Bodyform 
!  range  is  being  backed 
I  with  a  new  £4.5 
:  million  TV  and  press 
a  advertising  campaign 
A  major  sampling 
programme  for 
Invisible  and  Ultra 
Liners  is  planned. 
•  Now  worth  £94. 8m, 
the  towels  market 
grew  by  2  per  cent  in 
1995  (IRI  Infoscan)  - 
with  major  growth  in 
new  technology  products 
like  ultra-thin  and  thick 
winged  towels. 
Scott  Ltd.  Tel:  01474 
336000. 


moisturiser,  hand  cream, 
moisturising  body  spray, 
body  splash  cologne  and 
eau  de  toilette  spray 
complete  the  range. 

Attractive  packaging 
for  the  range  features  a 
bold  illustration  of  violet 
and  blue 
lavender 
flowers.  Retail 
prices  range 
from  £0.80- 
£8.95. 

H  Bronnley  & 
Co  Ltd.  Tel: 
01280  702291. 


Burning  questions 

A  guide  to  help  your 
customers  understand  the 
causes  of  heartburn  and 
indigestion  has  been 
compiled  by  Smithkline 
Beecham.  Heartburn  and 
dyspepsia  -  answers  to 
some  burning  questions' 
will  support  the  OTC 
Tagamet  range. 
Smithkline  Beecham 
Consumer  Healthcare.  Tel: 
0181  560  5151. 


Top  of  the  bes!  buys  in 
AAH  Pharmaceuticals' 
Monthly  Offers  niayazine 
for  June  are  the  Anadin 
analgesics  range  and 
Migraleve  migraine 
treatment. 
®  Clever  Little  Dips, 
Pretty  Quik  nail  polish 
remover  and  Nail  the 
Habit  nail-biting  deterrent 
from  Santo  Products  are 
now  listed  by  AAH 
Pharmaceuticals. 
AAH  Pharmaceuticals  Ltd. 
Tel:  01928  717070. 

Smooth  operator 

Ceuta  Healthcare  has 
been  appointed  to  launch 
Smoothcontours  thigh 
cream  in  independent 
pharmacies  in  the  UK. 
Designed  to  help  smooth 
away  cellulite,  this  US 
brand  is  currently  being 
supported  with  a  £750,000 
TV  and  women's  press 
advertising  campaign. 
Ceuta  Healthcare  Ltd.  Tel: 
01202  780558. 

Hosiery  offer 

Multi-packs  of  the 
Vantage  hosiery  range  are 
discounted  by  30  per  cent 
until  June  30  while  stocks 
last.  The  offer  is  available 
in  12  outers  of  two  pack 
choices  -  Barley  Black 
and  Chiffon. 

AAH  Pharmaceuticals  Ltd. 
Tel:  01928  717070. 

Fresh  for  a  day 

Cussons  Imperial  Leather 
antiperspirant  deodorants 
are  being  relaunched  in 
June  to  offer  '24-hour 
freshness'.  The  aerosol 
range  will  feature  a  '25 
per  cent  more  effective' 
claim.  A  new  variant  - 
Carnival  -  will  appeal  to 
younger  female  users.  It 
comes  in  a  150ml  aerosol 
(£1.49)  or  a  50m!  roli-on 
(£0.89). 

Cussons  (UK)  Ltd.  Tel:  0161 
491  8000. 


Bronnley  rediscovers  classic  appeal  of  lavender 
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COUNTERPOINTS 


Forehead 
thermometer  for 
tiny  tots 

A  new  forehead 
thermometer  for  taking  a 
baby's  temperature  safely 
and  efficiently  is  available 
in  the  Cannon  Babysafe 
range. 

The  Cannon  Babysafe 
Forehead  Thermometer 
is  designed  to  be  a  safer 
option  than  the 
traditional  mercury  in  a 
glass  version.  A  liquid 
crystal  display  gives  a 
clear  readout  of 
temperature  in  both 
Fahrenheit  and 
centigrade. 

Hospital  tested,  it 
comes  complete  with 
carrying  case  and  full 
instructions  (£2.25). 
#  ( lannon  Babysafe 's 
First  Feeding  Bowls, 
although  marketed  under 
the  company  brand,  are 
Hie  same  as  those  sold  as 
part  of  the  Avent  Bottle 
and  Babyfood  Warmer. 
The  bowls  come  in  a  pack 
of  two  (£2.49). 
Cannon  Rubber  Ltd.  Tel: 
01787  267000. 


Allergan  lights  up  saline  market 


AUergan  has  introduced 
new  Lens  Plus  Purite 
Saline  -  a  non-aerosol 
rinsing  solution  for  soft 
lenses. 

It  has  been  specially 
formulated  to  change  to 
the  components  of 
natural  tears  as  soon  as 
it  is  exposed  to  light. 
When  dispensed  from 
the  bottle  into  the  light, 
the  inorganic 
preservative,  Purite, 

Hayfever  target 

Rhone-Poulenc  Rorer  is 
targeting  the  worst 
hayfever  areas  with  a 
£250,000  regional  radio 
campaign. 

The  30-second 
commercials  will  be 
heard  during  the  peak 
hayfever  season  of  May 
and  June,  and  more  often 
when  the  pollen  count  is 
high. 

Rhone-Poulenc  Rorer  Ltd. 
Tel:  01323  534000 

Relief  from  cystitis 

Galphartn  is  launching 
Cystocalm  -  a  new 
cystitis  relief  brand. 

It  contains  sodium 
citrate  dihydrate  BP  4g 
and  natural  flavouring  to 
make  a  lemon  drink  when 
dissolved  in  water. 

Cystocalm  comes  in  a 
sachet  format  (£3.49  for  a 
pack  of  six).  Cystitis 
sufferers  should  complete 
the  full  course  of  six 
sachets. 

Galpharm  International 
Ltd.  Tel:  01484  722242. 


Bazuka  goes  on  display 


Dendron  has  introduced 
eye-catching  display 
material  to  support 
Bazuka  <  iel  this  summer. 

Vivid  purple  and  green 
showcards,  for  window 
and  in-store  displays, 
leal  me  the  underside  of 
a  child's  foot.  The  brand': 
advertising  , 
headline, 
'Bazuka  that 
verruca',  is 
followed  by 
the  promise 
'with  iro  need 
fi  >r  plasters'. 

( (ther  point 
of  sale 
material 
includes  a 


wobbler  with  the  same 
theme  for  siting  on  the 
shelf  or  till. 

•  Iii  July,  Dendron  will 
run  a  competition  for 
phar  macy  assistants  wit  h 
a  first  prize  of  S500. 
Dendron  Ltd.  Tel:  01923 
229251. 


Bazuka 
that  verruca 


transforms  into  chloride 
ions  and  water,  which 
ar  e  both  present  in  tears. 

The  product  has  a  pH 
which  matches  the  eye's 
natural  pH  range  and  a 
low  salt  content  which  is 
isotonic  with  the  eye. 

Lens  Plus  Purite 
comes  in  a  multi-dose 
360ml  green  bottle 
(S2.59). 

Allergen  Ltd.  Tel:  01494 
444722. 


Fruity  Setlers  from  Stafford-Miller 


Stafford-Miller  is 
launching  new  Fruit 
Setlers  into  the  fast- 
growing  fruit  antacid 
market. 

The  new  brand  is 
available  in  a  mixed  pack 
containing  four  flavours 
-  orange,  lemon, 
blackcurrant  and  cherry 
(£1.35  for  36  tablets). 

Stafford-Miller-  will  be 


supporting  the  launch 
with  a  5750,000  TV 
campaign  which  starts  in 
August, 

Tire  fruit  antac  id 
market  is  currently  worth 
£8  million  and  is  growing 
year  on  year  by  17  per- 
cent ( Nielsen  MAT 
February,  1996). 
Stafford-Miller  Ltd.  Tel: 
01707  331001. 


Pharmacy 
rehabilitation 
is  announced 

Smith  &  Nephew  has 
announced  that  its 
homecraft  division's  retail 
rehabilitation  products 
will  be  available  through 
major  chains  of  retail 
pharmacies  from  the 
beginning  of  June  and  to 
other  pharmacies  over  the 
forthcoming  months. 

These  products  have  so 
far  been  available  only 
through  healthcare  and 
social  services 
professionals,  smaller 
specialist  retailers  and 
via  mail  order. 

S&N  is  offering  a 
comprehensive  training 
programme  for  retail 
pharmacists  and 
pharmacy  assistants. 

The  range  of 
rehabilitation  products 
includes  folding  walking 
sticks,  reachers,  tap 
turners  and  jar  openers. 
Retailers  can  buy  the 
products  in  various  range 
sizes  depending  on 
individual  needs. 
•  Smith  &  Nephew's 
decision  to  sell  direct  to 
consumers  follows 
changes  in  the  healthcare 
market  in  the  UK  and 
abroad.  Increasingly, 
patients  are  required  to 
pay  directly  for  treatment 
as  Government  budgets 
are  cut. 

Smith  &  Nephew 
Healthcare  Ltd.  Tel:  01482 
222200. 


New  film  is 
sharp  and 
natural 

Fujicolor  Reala  is  an  ISO 
100  film  designed  to  give 
sharpness  and  natural 
colour. 

This  film  can  provide 
visible  improvement  in 
prints  of  all  sizes  -  from 
regular  to  full 
enlargements. 

Fujifilm  particularly 
recommends  it  for 
portraits  and  photographs 
of  flowers  and 
landscapes.  Colours  are 
vibrant  and  natural,  with 
smooth,  delicate  skin 
tones. 

Fujicolor  Reala  is 
available  in  135  format  in 
24-  and  36-exposure  rolls. 
Fuji  Photo  Film  (UK)  Ltd. 
Tel:  0171  586  5900. 


ON  TV  NEXT  WEEK 


Bazuka:  C,  CAR 


Beconase  Hayfever:  ITV,  C4,  C,  A,  HTV 


Centrum:  C4 


Colgate-Palmolive  Soft  &  Gentle:  All  areas 


Gentle  Touch:  All  areas 


Gillette  Series  Pacific  Light:  All  areas 
Ibuleve:  All  areas  except  CTV,  GMTV,  TSW 
Imodium:  STV,  GTV,  C4 


Nizoral  Dandruff  shampoo:  Sat 


Otex:  C4 


Pepcid  AC:  B,  C,  G,  LWT,  Y,  TT,  STV,  GTV,  HTV,  W,  U 
Sensodyne  toothpaste:  All  areas  


The  Wrigley  Company/Sugar  Free  Brands:  All  areas 

GTV  Grampian,  B  Border,  BSkyB  British  Sky  Broadcasting, 
C  Central,  CTV  Channel  Islands,  LWT  London  Weekend, 
C4  Channel  4,  U  Ulster,  G  Granada,  A  Anglia,  CAR  Carlton, 
GMTV  Breakfast  Television,  STV  Scotland  (central), 
Y  Yorkshire,  HTV  Wales  &  West,  M  Meridian,  TT  Tyne  Tees, 
W  Westcountry 


720 


CHEMIST  &  DRUGGIST  25  MAY  1996 


TRILUDAN/TRIWDAN  FORTE  [OTC]  PRODUCT  INFORMATION 
Presentations:  lnUan  Tob/efs:  Each  tablet  contains  60mg  lerfenadine.  Trifudan  Forte 
hhtets  Each  tablet  contains  I20mg  lerfenadine  Uses:  Antihistamine  indicated  lor 
symptomatic  relief  of  hay  fever,  allergic  rhinitis  and  allergic  skin  conditions  Dosage  and 
Administration:  Adults  and  Children  over  12  years.  As  a  single  dose  or  two  divided  doses 
Allergic  skin  conditions:  1 20mg  daily.  Hay  fever,  allergic  rhinitis.  Starling  dose  60mg  daily, 
increase  lo  1 20mg  doily  if  required.  Children:  Allergic  skin  conditions,  hoy  fever,  allergic 
rhinitis:  6-12  years.  30mg  twice  daily.  Do  not  exceed  the  maximum  recommended  dose 
Contra-indications,  warnings  etc:  Contraindications:  Concomitant  use  with  orol 
ketoconazole  or  itraconazole  or  erythromycin.  Use  in  patients  with  significant  hepatic 
dysfunction.  Known  hypersensitivity  lo  the  drug.  Warnings:  OT  prolongation  and'or  ventricular 
arrhythmias,  including  torsades  de  poinles  have  been  reported  at  doses  higher  than  those 
recommended  and  ol  normal  doses  in  patients  whose  tedenadine  metabolism  is  impaired  by 
drugs  or  by  liver  disease  (see  Contraindications').  If  syncope  occurs,  terfenodme  should  be 
discontinued  and  the  patient  evaluated  (or  potential  arrhythmias  Precautions:  Tedenadine  is 
nol  recommended  in  patients  in  whom  electrolyte  imbalance  or  prolonged  OT  interval  ore 
known  or  suspected  Concomitant  use  of  lerfenadine  is  nol  recommended  in  patients  receiving 
potentially  orrhythmogenic  drugs  and  those  producing  electrolyte  imbalance,  oslemizcle 

Hoechst  Marion  Roussel 

960305G.SG 


Although  evidence  is  lacking,  the  risk  of  orrhythmia  might  be  increosed  (see  'Warnings') 
Pregnancy  and  lactation:  See  full  data  sheet.  Sideeffects  The  following  sideeffects  rove  been 
reported'  abdominal  pain  and  dyspepsia,  alopecia,  anaphylaxis,  onqioedema,  arrhythmias, 
bronchospasm,  confusion,  convulsions,  depression,  dizziness,  headache,  insomnia,  pundice, 
liver  dysfunction,  menstrual  disorders,  musculoskeletal  pom,  nightmares,  palpitations, 
paroeslnesia,  photosensitivity  reactions,  rash,  sweating,  syncope  (see  'Warnings'),  tremor, 
visual  disturbances  In  objective  lesls  Triludon  has  been  shown  lo  be  free  from  central  nervous 
system  sideeffecls.  Reports  of  drowsiness  are  extremely  rare  but  it  is  advisable  lo  check  the 
individual  response  before  driving  or  performing  complicated  tasks  Drug  Interactions.  Use  with 
orol  keloconazole  or  itraconazole  is  contra-indicated  Use  with  erythromycin  is  contra 
indicated.  Concurrent  use  with  other  imidazole  orol  antifungals  or  other  mocrolide  antibiotics 
is  nol  recommended  Concurrenl  use  ol  drugs  wilh  orrhythmogenic  potential  or  those  causing 
electrolyte  imbalance  is  nol  recommended  (see  full  data  sheet)  Pharmaceutical 
Precautions:  NonE  Legal  Category: :  Product  Licence  Numbers:  Triludon  Toblefs. 
4425/0024  Triludon  Porte  Toblefs  4425/0091  Product  Licence  Holder:  Morion 
Merrell  Ltd.,  Broadwater  Park,  Denham,  Uxbridge  UB9  5HP  RSP  (including  VAT):  Triludon 
Tablets,  pack  of  10  £2  99  Triludon  forte  Tablets:  pock  of  7  £3  95  Date  of  preparation: 
February  1996  Further  information  including  Product  Dato  Sheet  is  available 
from:  Marion  Merrell  Ltd ,  Hoechst  Marion  Roussel,  Broadwater  Pork,  Denhom,  Uxbridge, 
Middlesex  UB9  5HP  Marion,  Merrell  and  Triludon  are  registered  trademarks  Hoechst  Marion 
Roussel  is  o  member  of  the  Hoechst  Group 


ferfenndii  >. 


Britain's  No.  1 
hayfever  treatment 


LETTERS 


Fighting  'old  boy'  network 

It  is  with  great  interest  that  I 
read  the  comments  expressed 
by  Xrayser  in  C&D  May  18 
regarding  the  Young 
Pharmacists'  Group. 

I  am  happy  that  Xrayser 
considers  the  YPG 
enthusiastic  and  innovative, 
but  somewhat  dismayed  that 
he  considers  the  hustings 
event  irrelevant.  Surely  if  an 
organisation  is  fighting  to 
ensure  the  Council  elections 
are  fair  and  democratic,  then 
it  should  be  supported  by  the 
members  of  the  profession. 

It  is  the  membership  to 
whom  the  Council  will  be 
accountable  and  the  hustings 
is  one  event  where 
pharmacists  can  see  and 
listen  to  their  'leaders'. 

I  would  like  to  enlighten 
Xrayser  by  informing  him  that 
many  YPG  members  are 
already  on  influential 
committees,  but  it  takes  time 
before  young  pharmacists  are 
given  the  opportunity  to  get 
involved  in  pharmacy  politics 
and  lead  the  profession  as  I 
feel  they  should. 

In  too  many  committees  we 
see  the  same  old  tired  faces, 
but  that  is  because  most  of 
these  committees  are  run  like 
the  'old  boys  brigade',  not 
welcoming  outside  input. 


It  is  precisely  due  to  this 
last  point  that  we  have  a 
group  to  represent  the  views 
of  the  young  pharmacists  and 
to  fight  against  this  elitism. 
Until  the  accountability  of 
these  committees  is  resolved, 
then  people  like  myself  need 
groups  like  the  YPG  to  add 
weight  to  our  views  and 
philosophies. 

If  the  present  structure  is 
adequate,  then  why  are  there 
all  these  'new'  organisations 
within  pharmacy?  Why  can't 
we  have  one  representative 
body  like  the  nurses  and 
doctors?  My  advice  to 
Xrayser  is  to  live  in  the  real 
world  of  pharmacy  politics. 
J  D  Khan 
Rochdale 

YPG  strikes  back 

The  Young  Pharmacists' 
Group  does  not  normally 
respond  to  criticism  made 
under  the  cloak  of  anonymity 
that  the  Xrayser  column 
provides.  However,  when  one 
examines  the  comments  in 
the  C&D  May  18  column,  the 
record  has  to  be  put  straight. 

I  approached  a  number  of 
YPG  committee  members  to 
encourage  them  to  write  this 
response  as  I  have  very  little 
free  time  due  to  my  Society 
commitments.  Firstly,  I  spoke 


to  the  vice  chairman,  a  Royal 
Pharmaceutical  Society 
branch  committee  member 
and  current  regional 
committee  member;  then  I 
contacted  the  immediate  past 
chairman  -  currently  the 
chairman  of  RPSGB 
Community  Pharmacy  Group, 
and  a  regional  and  branch 
committee  member;  then  I 
tried  the  chairman  of  the  YPG 
working  party  on  the 
democratic  workings  of  the 
Society  -  also  an  elected 
member  of  the  RPSGB 
Community  Pharmacy  Group 
and  editor  of  its  newsletter; 
then  I  tried  various  other  YPG 
members  -  several  members 
of  Council,  a  member  of  the 
Scottish  Executive,  a  branch 
chairman,  an  LPC  secretary,  etc. 

However,  they  were  all  too 
busy  to  write,  because  of  their 
professional  commitments.  If 
you  read  the  reports  of  the 
RPSGB  and  Branch  Reps 
Meeting,  you  will  notice  a 
large  number  of  those  part- 
icipating in  the  debates  were 
YPG  members.  So  it  was  left 
to  me  to  make  a  response. 

It  seems  to  me  that 
columnists,  and  especially 
those  who  are  unwilling  to 
put  their  name  to  their 
comments,  ought  to  ensure 
that  what  they  print  is 
factually  correct.  If  Xrayser 


had  followed  this  basic  rule 
on  this  occasion,  he  could 
have  saved  his  credentials, 
but  unfortunately  these  are 
now  in  tatters! 

The  YPG  clearly  sees  that 
fighting  from  within  the 
profession  produces  results. 
However,  fighting  from  the 
outside  adds  critical  urgency 
to  issues  which  are  so 
important  to  ensure  a  robust 
future  for  the  profession.  The 
YPG  will  always  use  what 
available  methods  it  has  at  its 
disposal  to  achieve  that  aim. 
Andrew  Burr 
Chairman,  Young 
Pharmacists'  Group 

Looking  to  disagree 

I  would  like  to  comment  on 
the  sponsored  insert  in  C&D 
May  1 1  from  the  Young 
Pharmacists'  Group.  I  disagree 
with  the  statement  about  M/R 
Diltiazem.  Standard 
formulations  (BNF,  p94)  are 
licensed  as  generics  and  there 
is  no  requirement  for  brand 
name  dispensing.  A  script  for 
diltiazem  60mg  TDS  can  be 
met  by  any  non-proprietary 
brand.  'Longer-acting 
formulations'  are  different,  of 
course.  Would  someone 
sponsor  me,  please? 
P  J  Rose 
Crediton 


Otrivine  Antistin 


•  EYE  DROPS  FOR 

HAYFEVER 


CIBAVteiori 

Ophfhalmics 


CIBA  Vision  Ophthalmics, 
Flanders  Road, Hedge  End, 
Southampton,  SO30  2LG  England 
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yom  Miller  Freeman,  an  authoritative  and  comprehensive  survey 
large  and  dynamic  European  healthcare  market.  Covering 


fifteen  western  European  markets  in-depth,  together  with  pan- 
European  overviews  and  statistics  on  key  indicators,  Miller  Freeman's 
European  Healthcare  Markets  1996  will  provide  an  invaluable  tool  to 
those  already  in  or  seeking  to  enter  European  healthcare. 


THE  ONE  REPORT  YOU  NEED  TO  KEEP  IN  TOUCH  WITH 

.     EUROPE'S  DIVERSE  HEALTHCARE  MARKETS 
I  P  ■  ■  


Although  pharmaceuticals  and  health 
products  have  long  been  one  of  the 
most  multinational  sectors  of  the 
economy,  the  healthcare  environment 
in  which  the  industry  operates  in 
Europe  continues  to  show  highly 
distinctive  national  features.  Approaches 
to  the  overall  healthcare  system, 
including  the  ro'e  of  public  and  private 
funding  and  provision,  and 
reimbursement  of  costs,  vary 
enormously  between  markets.  So,  too, 
does  the  nature  of  the  domestic 
pharmaceutical  sector,  including  the 
size  of  pharmaceutical  market,  the 
importance  of  imports  and  exports,  the 
leading  drug  brands  and  suppliers,  the 
size  of  the  OTC  drug  sector  and  the 
operation  of  pharmacy  retailing. 

Consisting  of  over  500  pages  of  text 
and  data  tables,  Miller  Freeman's 
European  Healthcare  Markets  1996 
provides  the  complete  one-stop 
reference  work  for  anyone  involved  in 
European  healthcare  and 
pharmaceuticals.  The  report  is  available 
from  Miller  Freeman  Professional  Ltd 
priced  ,£649. 


In  fifteen  detailed  country  reports, 
Miller  Freeman's  European  Healthcare 
Markets  1996  examines: 

•   The  local  healthcare  system,  including 
funding,  administration  and  patient  access 
Patient  charges  and  co-payments 
Public  and  private  expenditure  on 
healthcare  and  pharmaceuticals 
Price  controls  and  reimbursement 
Output  of  the  domestic  pharmaceutical 
ndustry 

Imports  and  exports  of  pharmaceuticals 
Pharmaceutical  consumption  by  main 
therapeutic  category 
Top  drug  brands 

Leading  pharmaceutical  companies 
Average  margins  in  drug  pricing 
The  OTC  healthcare  market 
Pharmacy  retailing  statistics 
Summary  of  healthcare  services 
Population  &  health  profiles 
Future  outlook 


Yes.  Please  invoice  me  for        copy/ies  of  Miller  Freeman's  European  Healthcare 
Markets  1996  priced  £649. 
Credit  card  number 


/or  please  post  my  invoice 

Please  send  further  details  about  this  report 
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Company 
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Return  by  post  or  fax  to:  Elaine  Steel,  Miller  Freeman  Professional  Ltd,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1RW.  Tel:  01732  377415  Fax:  01732  361534 
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BRANCH  REPS  MEETING 


A    proposal  that  hidden  video 

«  cameras  should  be  used  to 
/ji  check  how  pharmacists 
f|k  supervised  medicine  sales 
JL  JLmet  with  a  storm  of  prot- 
est. Bob  Gartside  (Gwynedd)  said 
it  was  "the  most  appalling  motion 
to  come  before  this  meeting". 

Bristol  Branch  had  proposed 
that  "the  Society  should  intro- 
duce a  system  of  covert  surveil- 
lance  (o  audit  and  monitor  com- 
pliance with  medicine  sales 
protocols". 

The  aim,  according  to  Alaster 
Rutherford,  was  to  collect  evi- 
dence to  repudiate  claims  that 
pharmacists  were  not  supervising 
medicine  sales  adequately.  With 
the  threat  of  losing  Resale  Price 
Maintenance  on  medicines,  and 
possibly  the  P  category,  there  was 
"a  need  to  emphasise  the  effec- 
tiveness of  our  consultations". 

"We're  not  suggesting  the  Soci- 
ety should  take  a  big  stick  to 
those  who  don't  adhere  to  the 
protocols,  but  it  would  be  a 
means  of  audit  and  ensure  the 
highest  standards,"  he  said.  Many 
pharmacies  already  employed 
covert  techniques,  such  as  test 
purchases,  for  security  purposes. 

Seconding,  Joel  Hirst  explained 
that  the  aim  was  to  support  rather 
than  discipline  pharmacists.  Play- 
ing back  the  video  in  the  phar- 
macy could  lead  to  constructive 
ideas  for  improvement  where 
necessary. 

The  evidence  would  be  used  as 
a  disciplinary  tool  only  if  a  phar- 
macist persisted  with  a  sub-stan- 
dard performance.  The  system 
would  remain  independent  of  the 
inspectorate. 

Describing  the  motion  as  "dis- 
graceful", Mr  Gartside  said  it  was 
"a  product  <  >l  pei  >ple  who  have  in  > 
faith  in  their  profession".  Beryl 
Smith  (Thames  Valley),  sup- 
ported him,  say- 
ing: "If  we  have  to 
resort,  to  spying 
to  enforce  a  code 
of  conduct,  then 
we  have  no  right 
to  call  ourselves 
professionals." 

But  Helen  Ridge 
(Bromley)  thought 
that  only  those 
"with  things  to 
hide"  would  feel 
threatened  and 
that  those  follow- 
ing the  protocols 
would  welcome 
the  move. 

Jonathan  Wood 
(Somerset)  said  it  was  the  Con- 
sumers' Association  et  al  which 
produced  reports  of  pharmacists' 
tailing  short  of  expected  stan- 
dards. Evidence  collected  by  the 
Society's  own  surveillance  would 
enable  the  profession  to  refute 
their  allegations 

Other  speakers  said  they  would 
prefer  an  overt,  rather  than 
covert,  system  of  audit  and  I  hi' 

m 


Peer  pressure'  to  IFSS 
control  protocols 


The  Royal  Pharmaceutical  Society's  Branch 
Representatives'  Meeting  last  week  voted  in  favour 
of  mandatory  continuing  education  for  eligibility  to 
practise  and  for  a  system  of  peer  audit  to  monitor 
OTC  medicine  sales 


Bristol's  Alaster  Rutherford 


motion  was  amended  to  read 
"that  the  Society  should  intro- 
duce, as  a  matter  of  urgency,  a 
system  of  peer  audit".  This  was 
carried. 

Feelings  ran  high 
on  mandatory  con- 
tinuing education. 
The  British  Phar- 
maceutical Stu- 
dents' Association 
proposed  that  the 
Society  should 
make  participation 
in  the  continuing 
education  system 
a  requirement  of 
registration. 

Catriona  John- 
ston said  many 
pharmacists  al- 
ready took  part  in 
courses,  so  it 
would  not  be  a  big 
step  for  the  Society  to  make  par- 
ticipation compulsory.  Second- 
ing, Philip  Bradley  said:  "All  we 
want  is  to  ensure  a  uniform  stan- 
dard throughout  the  profession." 
While  agreeing  that  everything 
should  be  done 
to  cajole  phar- 
macists into  con- 
tinuing educa- 
tion, Roger  Mills 
(Slough),  com- 
mented that  it 
should  not  be 
made  mandatory 
until  partici- 
pants were  fund- 
ed for'  their  time 
and  expense. 

David  Spence 
(Leicester)  pro- 
posed an  amen- 
dment that  con- 
tinuing educa- 
tion should  be  a 
requirement  of  "eligibility  to  prac- 
tise" rather  than  to  register.  But 
Andrew  Tebby  (Somerset) 
thought  a  two-tier  membership 
would  cause  problems. 

The  Society's  secretary  and  reg- 
istrar; John  Ferguson,  said  pri- 
mary legislation  would  be  needed 
for  a  system  in  which  phar  macists 
could  either  register  but  rrot  prac- 
tise, or  obtain  certificates  to  prac- 


Bob  Gartside:  "appalling  motion 


tise.  John  Gentle  (Shropshire) 
thought  the  requirement  to  keep 
up  to  date  was  already  enshr  ined 
in  the  Code  of  Ethics. 
Other  speakers  believed  that  a 
regular  assess- 
ment of  compe- 
tence was  a  bet- 
ter way  to  en- 
sure high  stan- 
dards than  att- 
ending courses. 

The  amended 
motion,  that 
continuing  edu- 
cation should  be 
a  requirement  of 
continued  eligi- 
bility to  prac- 
tise, was  carried 
with  a  few  votes 
against. 

The  Dundee 
Br  anch  proposed 
that  "the  use  of  unofficial  titles, 
such  as  'consultant'  pharmacist, 
should  be  deplored".  Joe 
Richards  said  the  word  pharma- 
cist was  "good  enough  for  all  of 
us"  arrd  that  unofficial  titles 
implied  superiority. 

But  Mark  Koziol  ( Birmingham ) 
pointed  out  that  if  badges  differ- 
entiated pharmacies  from  the 
drugstore  down  the  road,  then 
"we  should  all  be  using  them". 

Mike  Burden  (Leicester)  said 
there  were  occasions  where  phar- 
macists had  special  expertise,  so 
he  proposed  an  amendment  that 
the  use  of  unofficial  titles  should 
be  "explored".  The  amended 
motion  was  carried,  as  was 
another  motion  -  from  York 
Branch  -  that  the  Society  should 
provide,  and  actively  encourage 
pharmacists  to  wear-,  an  identify- 
ing badge. 
Other-  motions  carried  were: 

•  the  Society  should  seek  an 
amendment  of  the  law  to  require 
that  all  preparations  dispensed  in 
a  dispensing  doctor's  practice, 
other  than  by  a  doctor,  are 
checked  by  a  doctor  or  pharma- 
cist before  being  given  out 

•  in  the  New  Age  strategy,  local 
branches  should  be  pivotal  in 
the  advancing  of  professional 
development. 


The  three  motions  before  the 
Royal  Pharmaceutical  Society's 
annual  meeting  last  week  were 
all  carried  without  controversy. 

Bill  Brookes  (Liverpool)  was 
concerned  about  changes  to  the 
Branch  Representatives'  Meet- 
ing, which  Council  has  decided 
to  implement  from  1997. 

Asking  Council  to  reconsider, 
Mr  Brookes  was  concerned  that 
only  four  or  five  motions  would 
be  selected  for  debate,  with  at 
least  one  submitted  by  Council. 

"Who  will  select  them?"  he 
asked.  "Will  Council  motions 
take  precedence?  Limiting  the 
number  of  motions  is  a  way  of 
limit  ing  the  number  of  branches 
on  the  day,"  he  said. 

Speaking  for  the  motion,  Joel 
Hirst  (Bristol)  said  he  thought 
attendance  was  falling  because 
of  the  approach  from  the  plat- 
form. "Members  get  the  impres- 
sion that  the  platform  thinks  it's 
their  meeting,"  he  said. 

John  Gentle  (Shropshire) 
thought  it  laudable  that  Council 
had  introduced  a  code  of  con- 
duct for  itself,  by  itself.  How- 
ever, proposing  the  second 
motion,  he  said  the  code  was 
incomplete  and  should  state 
that  Council  members  must  not 
mislead  the  membership  into 
thinking  they  support  a  particu- 
lar view  when  they  do  not. 

Proposing  the  third  motion 
Andrew  Burr  (Mid-Glamorgan) 
said  that  section  6.5  of  the  Code 
of  Ethics  (which  states  that 
pharmacist  should  not  work  or 
be  required  to  work  for  long 
periods  without  appropriate 
rest  breaks)  "is  one  simple  lie". 

He  had  "applied"  for  five  jobs 
advertised  in  the  Pharmaceuti- 
cal Journal,  he  said.  The  hours 
employers  expected  him  to 
work  or  to  stay  on  the  premises 
amounted  to  70  hours  in  one 
job,  76  in  another. 

"The  Code  of  Ethics  is  to  safe- 
guard the  profession.  The 
adverts  placed  in  this  journal 
should  match  up  with  the  ethics 
in  this  document,"  he  said,  hold- 
ing up  copies  of  the  PJ  and  the 
Code  of  Ethics. 

Seconding,  Mr  Hirst  said 
there  was  an  increasing  level  of 
stress  in  the  pharmacy.  "Who  is 
protecting  employee  pharma- 
cists?" he  asked.  The  profession 
must  guard  against  exploita- 
tion, whether  intentional  or  not. 

"We  cannot  expect  Council  to 
impose  on  the  PJ,  as  it  is  an 
independent  journal,"  said 
Michael  Burden  of  Leicester. 

"The  PJ  is  paid  for  by  the  pro- 
fession," retorted  Mark  Koziol 
(Birmingham).  Adverts  which 
do  not  comply  with  section  6.5 
should  not  appear,  he  said. 
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BRANCH  REPS  MEETING 


comer  enters  the  New  Age 


Branch  representatives  had  the  chance  to  discuss 
the  practical  aspects  of  Pharmacy  so  a  New  Age'  in 
the  less  formal  surroundings  of  workshops  and  to 
feed  hack  to  delegates  on  their  recommendations 


Better  multidisciplinary 
working.  Before  starting 
to  work  in  multidiscipli- 
nary teams,  pharmacists 
must  determine  what 
other  healthcare  professionals 
want  from  them. 

Greater  involvement  in  seam- 
less care  was  demanded,  as  were 
closer  liaisons  with  health 
authorities.  Although  co-location 
was  accompanied  by  benefits  to 
the  patient  and  greater  profes- 
sional recognition,  the  disadvan- 
tages included  loss  of  indepen- 
dence, commercial  problems 
surrounding  GP  ownership  and 
the  misconception  by  patients. 

The  Society  needed  to  take  the 
lead  in  initiating  multidiscipli- 
nary teams  and  seek  funds  for 
such  projects.  It  should  also  pro- 
mote greater  communication 
between  the  professional  bodies 
and  instill  multidisciplinary 
t  hinking  at  the  pre-  and  postgrad- 
uate stages. 


©  Improved  public  relations 
for  the  profession.  In  15  years, 
the  number  of  TV  channels  will 
have  exploded  beyond  expecta- 
tions and  pharmacy  had  to  pre- 
pare itself  by  looking  to  PR  at  the 
local  level,  delegates  were  told. 

PR  also  needed  to  be  more 
patient-focused,  highlighting  phar- 
macy's role  in  safeguarding  the 
general  public  and  playing 
patient's  advocate.  To  achieve 
this,  an  increase  in  PR  budgets 
was  needed  together  with  appro- 
priately-trained local  co-ordina- 
tors.  "With  the  rise  in  multiples 
and  fall  in  independents,  how  long 
will  the  National  Pharmaceutical 
Association  itself  be  able  to 
finance  the  activity?"  delegates 
were  asked. 

•  Enforcement  of  standards 
for     professional  practice. 

While  some  pharmacists  res- 
ponded to  the  'carrot'  approach 
from  the  point  of  view  of  self- 
esteem,  others  definitely  needed 
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ost  kids  don't  get 
enough 
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90%  of  your  customers 
don't  get  enough  fluoride  in 
their  water  supply."1  Endekay 
fluoride  supplements  help 
protect  developing  teeth 
from  decay.  So  when  your 
customers  ask  about  fluoride,  or 
present  a  prescription,  turn  them  on 
to  Endekay.  It  has  a  wide  range  o 
different  dosages,  to  suit  all 
ages.  Free  leaflets  about  all 
aspects  of  child  dental  care,  and 
WWHAM  cards  are  available  from 
Stafford-Miller  Ltd,  FREEPOST, 
Broadwater  Rd,  Welwyn  Garden 
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Mike  Williams,  from  the  Coventry  Branch 
feeds  back  to  delegates  on  multi- 
disciplinary  teamwork 
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the  stick  and  the  threat  of  being 
hit  in  the  pocket,  delegates 
heard. 

Although  inspectors  helped  to 
enforce  professional  standards 
relating  to  premises,  their  pow- 
ers were  limited  in  other  areas 
and  this  issue  needed  to  be 
addressed.  The  Society  had  to 
look  at  setting  standards  that 
would  be  recognised  by  health 
authorities  and  which  would 
attract  financial  incentives. 
•  More  effective  advice  to 
patients.  The  profession  need- 
ed to  consider  time,  training, 
premises  and  remuneration  fac- 
tors when  looking  at  ways  of 


improving  advice  to 
patients.  Pharmacists  had 
to  delegate  the  dispensing 
process  and  make  full  use 
of  technology  available  to 
free  up  time  for  the  advi- 
sory role.  They  also 
needed  to  improve  their 
communication  skills  and 
to  ensure  there  was  con- 
stant interaction  between 
them  and  other  healthcare 
professionals. 
•  Improving  pharma- 
cists' access  to  patient 
information.  Patient-held 
information,  such  as  smart 
cards,  will  help  pharma- 
cists access  information 
more  easily.  Information 
should  range  from  OTC 
medicines  to  pathology  lab 
However,  confidentiality 
remuneration  were  two 
issues  that  had  to  be  considered. 

The  Society  should  market  the 
advantages  of  this  to  other 
healthcare  professionals,  the 
patient,  the  Government  and 
other  public  bodies,  and  needed 
to  promote  intra-professional 
communications  between  hospi- 
tal and  community  pharmacists. 
Legal  responsibility  and  liability 
should  also  be  reviewed. 

Other  issues  discussed  were:  a 
unified  profession;  greater  in- 
volvement in  continuing  profes- 
sional education  and  pharma- 
cists as  prescribers. 


tests 
and 
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A  question  of  finance 


"How  much  longer  can  the  Soci- 
ety run  on  empty?"  asked  Mark 
Koziol,  from  Birmingham,  of  the 
treasurer,  David  Coleman,  at  the 
Royal  Pharmaceutical  Society's 
annual  meeting  last  week. 

Mr  Koziol  was  concerned 
about  the  amount  of  work  Coun- 
cil members  perform  on  behalf 
of  the  Society.  A  figure  for  their 
expenses  of  £300,000  was  con- 
finned  by  Mr  Coleman,  which 
Mr  Koziol  thought  looked  like 
"excellent  value  for  money". 

Mr  Koziol  was  concerned  that 
the  average  Council  member 
spent  at  least  a  week  every 
month  on  Society  affairs,  with 
some  spending  up  to  at  least 
three  weeks  per  month.  "This 
kind  of  workload  causes  an 
enormous  amount  of  stress 
which  can  cause  a  drop  in  per- 
formance," he  said. 

The  New  Age  would  require  a 
huge  increase  in  the  workload  of 
the  Society's  staff.  "Is  it  not  now 


time  for  Council  to  consider 
improving  efficiency  by  updat- 
ing the  way  the  entire  profession 
is  managed?"  asked  Mr  Koziol. 

"I  believe  Council  will  have  to 
look  at  this  as  part  of  the  New 
Age  proposals,"  agreed  Mr  Cole- 
man. "It  will  need  to  bring  in 
more  people  from  outside  and 
more  members  should  be 
involved. 

"I  make  no  secret  of  my  inten- 
tion to  spend,  for  a  couple  years 
at  least,  only  four  or  five  days 
each  month  on  pharmacy  poli- 
tics," he  said. 

Rob  Carroll  of  London  wanted 
to  know  why  the  accounts 
showed  an  income  of  5469,000 
in  the  surplus  on  disposal  of 
freehold  properties,  compared 
to  zero  in  1994. 

Mr  Coleman  replied  that  the 
money,  in  the  benevolent  fund, 
came  from  the  disposal  of  a 
property  in  Soho  which  had 
been  bequeathed  to  the  fund. 
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Excessive  perspiration  is 
deeply  embarrassing  and 

now  we're  tellin 


everyone  about  it  99 

What  if  you  couldn't  find  an  As  many  as  26%  of  all  women  asked 
antiperspirant  that  worked?  What  if      were  interested  in  buying  a  product 


you  went  on  sweating  so  much 
that  before  the  day  was  out  you 
needed  a  change  of  clothing?  This  is 
the  reality  for  a  surprising  number 
of  people,  as  a  recent  Gallup  survey 
found.  In  fact,  11%  of  the  women 
they  spoke  to  were  frequently  forced 
to  change  clothes  or  cover  up 
to  avoid  the  embarrassment 
■  of  excessive  perspiration. 
The  level  of  dissatisfaction 
with  existing  antiperspirants 
might  also  surprise  you. 


DricKor 


SOLUTION 


tonlQliH  Aluminium  Chloride  Hoxohydrale 


A  major 
advance  in 
the  treatment 
of  excessive 
perspiration 


'successfully  used  by  doctors'  -  if  it 
was  available  from  their  pharmacist. 
Clearly  the  market  is  there,  and 
Driclor  Solution  is  the  brand  to 
il  -  especially  once  our 
national  media  campaign  begins  this 
summer.  As  a  clinical  antiperspirant 
Driclor  Solution  provides  long 
term  control  of  excessive 
perspiration,  and  even  works 
for  problem  sweaty  feet. 
Every  pharmacist  should 
stock  it.  Now  more  than  ever. 


i  ■ 

N 

;  .(-•  EFFECTIVE  DRYING  ACTION 
h  \  •LONG  LASTING  EFFECT 
'  .fUNPERFUMED 

,( f 

'  rou  oTTappiTcator 


Pharmacy  only  clinical  antiperspirant 


Presentation:  Solution  Active  ingredients:  Aluminium  Chloride  Hexahydrate  (JSP 
20%  w/vv.  Ises:  Driclor  is  indicated  for  the  treatment  of  hyperhidrosis  (excessive 
perspiration).  Dosage  and  administration:  Apply  Driclor  last  thing  at  night  after 
drying  the  affected  areas  carefully.  Wash  off  in  the  morning.  Do  not  re-apply  the 

51  produci  during  the  ila\  Initially  the  product  may  be  applied  each 

STIEFEL    night  until  sweating  stops  during  the  day.  Frequency  of 
{  application  may  then  be  reduced  to  twice  a  week  or  less. 

Research  in  Dermatology  Contra-indications,  warnings  etc:  Ensure  that  the  affected 


areas  are  completely  dry  before  application.  Do  not  apply  Driclor  to  broken, 
irritated,  or  recently  shaven  skin.  Driclor  may  cause  irritation  which  may  be 
alleviated  by  the  use  of  a  weak,  corticosteroid  cream.  Avoid  contact  with  the  eyes. 
There  are  no  restrictions  on  the  use  of  Driclor  during  pregnancy  or  lactation.  Avoid 
contact  with  clothing  and  polished  metal  surfaces.  Product  Licence  Number: 
0174/0044.  Pack  size  and  Retail  Selling  Price:  30ml  bottle,  £4.73.  Legal 
category:  P  Date  of  preparation:  March  1995.  Stiefel  Laboratories  (UK)  Ltd.. 
Holtspur  Lane.  Wooburn  Green.  High  Wycombe.  Bucks.  HP10  0AU. 


The  biggest 
TVspend? 


You  can 

bet  its 
Nicorette. 

Expect  even  more  customers  from  June  3rd  when 
market  leader  Nicorette  launch  a  new  attention-grabbing 
TV  campaign  at  peak  viewing  time. 


NICORETTE 

Pharmacia  &  Upjohn  Limited,  Davy  Avenue,  Knowlhill,  Milton  Keynes  MK5  8PH. 


PERSONAL  OPINION 


HARM-REDUCTION 


David  J  Temple,  director 
of  the  Welsh  Centre  for 
Post-Graduate 
Pharmaceutical 
Education  in  Cardiff, 
asks  whether  there  is  a 
harm-reduction  role  for 
the  community 
pharmacist  in  helping  to 
prevent  the  misuse  of 
over  the  counter 
preparations 

Many  preparations  which 
may  be  bought  in  the 
pharmacy  over  the 
counter  can  be  used 
inappropriately.  Among 
these  products  are  pain-killers, 
cough  and  cold  prepar  ations,  travel 
sickness  tablets,  hay  fever  reme- 
dies and  even  laxatives. 

Pharmacists  have  been  con- 
cerned with  the  misuse  potential 
of  drugs  for  years.  As  long  ago  as 
1939,  the  Council  of  the  Royal 
Pharmaceutical  Society  issued  a 
statement  upon  matters  of  pro- 
fessional conduct,  which  dir- 
ected that  pharmacists  should 
not  sell  any  drug  or  medicine 
"notoriously  capable  of  being 
used  to  gratify  addiction  or  for 
other  abusive  purposes". 

This  has  been  modified  over 
the  years  and  is  included  as  an 
obligation  within  the  Code  of 
Ethics.  But,  despite  this  clear-cut 
advice,  some  pharmacists  have 
been  found  guilty  by  the  Statu- 
tory Committee  for  selling  ex- 
cessive quantities  of  linctus 
codeine,  Phensedyl  or  similar 
products.  The  problem  is  becom- 
ing more  widespread,  with  only 
one  case  heard 
prior  to  1965  (in 
1952)  seven  in  the 
decade  of  1966/75, 
16  between  1976 
and  1985,  but  then 
20  in  the  following 
five  years. 

In  a  case  heard 
in  September  1992, 
a  community  phar- 
macist in  London 
had  sold  over  600 
litres  of  codeine 
linctus  in  a  six  month  period.  He 
claimed  to  be  trying  to  help  peo- 
ple give  up  drugs  by  reducing 
their  supply  of  linctus,  but  he  had 
not  kept  records,  nor  discussed 
the  matter  with  local  pharma- 
cists or  CPs. 
The  chairman  of  the  Statutory 


Committee  concluded  that:  "This 
sort  of  attitude  is  wholly  unac- 
ceptable. We  cannot  have  pharma- 
cists acting  on  their  own  without 
reference  to  any  other  persons 
such  as  doctors 
or  clinics." 

Most  commu- 
nity pharma- 
cists are  dis- 
turbed by  the 
rise  in  drug  mis- 
use, and  are 
extremely  con- 
scious of  the 
abuse  potential 
of  this  type  of 
product. 
Their  resp- 
onse to  reminders  of  their  ethical 
responsibilities  from  the  RPSGB, 
countered  by  an  increasing 
demand  from  certain  members 
of  the  public,  has  been  to  remove 
the  main  'culprit'  products  from 
the  shelves, 
n  most  pharmacies,  codeine  line- 


Some  misusers 
may  be  forced 
to  seek 

alternatives  from 
the  street  scene 


tus,  Phensedyl  and  similar  prepara- 
tions are  now  stocked  in  the  dis- 
pensary (if  at  all)  and  sold  only 
rarely  to  customers  with  'genuine' 
coughs. 

One  result  of  this  has  been  a 
move  by  misusers  away  from  the 
traditional  products  to  an  ever- 
increasing  range  of  'substitutes', 
or  an  exhaustive  search  for  a 
'friendly'  pharmacist  who  is  will- 
ing to  oblige. 

Since  the  advent  of  HIV,  there 
has  been  a  move  away  from 
abstinence  as  the  sole  goal  of 
treatment  of  drug  misusers  to  a 
strategy  of  harm  reduction. 

In  OTC  drug  misuse,  most 
users  are  taking  the  drugs  orally, 
hence  the  risk  of  HIV  from  their 
drug  use  is  minimal.  However, 
two  questions  have  to  be  posed: 
•  where  will  the  misuser  turn  to 
seek  supplies  of  drugs  or  an 
alternative,  if  no  pharmacist  is 
prepared  to  sell  the  products 
requested? 


•  what  is  the  harm  to  the  indi- 
vidual and  society,  if  the  individ- 
ual consumes  on  a  regular"  basis 
products  such  as  codeine  linctus, 
which  have  been  sold  openly  and 
legally  by  a  pharmacist? 

It  is  difficult  to  answer  these 
questions  definitively,  since  little 
research  has  been  carried  out. 
Many  pharmacists  feel  some 
misusers  have  become  depen- 
dent on  products  which  were  ini- 
tially purchased  for  real  health 
reasons. 

There  is  a  suspicion  that  such 
misusers  may  be  forced  to  seek 
alternatives  from  the  street 
scene,  which  may,  in  turn,  lead  to 
'harder  drugs'  such  as  heroin. 

Acceptable  service 

If  it  is  accepted  that  some  com- 
munity pharmacists  do  want  to 
help  misusers  of  OTC  medicines, 
and  that  this  is  a  role  that  should 
be  encouraged,  then  how  can 
they  offer  a  service  which  is 
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acceptable  to  the  profession's 
ethical  constraints?  Clearly  they 
must  not  act  alone.  How  can 
local  liaison  best  be  organised? 

My  suggestion  is  that  the  com- 
munity drug  team  (CDT)  or 
equivalent  becomes  the  focal 
point  for  a  local  initiative.  Com- 
munity drug  teams  exist  in  most 
localities  with  multidisciplinary 
membership.  A  senior  member  of 
the  team  would  act  as  a  co-ordi- 
nator, and  liaise  with  individual 
pharmacists  to  encourage  them 
to  become  in- 
volved in  the 
scheme  on  a 
voluntary 
basis. 

Once  a  phar- 
macist in  the 
scheme  has  id- 
entified a  cus- 
tomer/clien  t 
with  an  OTC 
medicine  prob- 
lem, they  would 
try  to  negotiate 

a  'contract'  with  the  user.  The 
client  would  be  informed  that  his 
identity  would  be  disclosed  to  the 
co-ordinator  in  the  CDT,  but  not  to 
t  he  police  or  other  agencies. 

The  co-ordinator  could  t  ell  t  he 
pharmacist  whether  that,  indivi- 
dual was  known  to  them,  and 
could  help  the  pharmacist  decide 
if  it  was  appropriate  to  help.  The 
pharmacist  would  then  agree  to 
supply  a  specific  preparation  on 
a  regular  basis  as  a  simple  cash 
transaction. 

The  pharmacist  would  keep 
records  of  each  transaction.  He 
would  discuss  progress  with  the 
client,  and  try  to  encourage  them 
to  reduce  the  quantities  of  drugs 
consumed. 

The  CDT  would  maintain  a 
confidential  register  of  such 
clients,  with  a  note  of  the  OTC 
preparation  in  question,  and  the 
name  and  premises  of  the  part  ic- 
ipating pharmacist. 

There  would  be  regular  contact 
between  the  pharmacist  and  the 
CDT  to  monitor  progress  of  indi- 
vidual clients  and  to  ensure  a 
continual  exchange  of  informa- 
tion. The  co-ordinator  could  also 
provide  guidance  on  approaches 
the  pharmacist  could  make  to 
encourage  difficult  clients  to 
reduce  consumption.  In  this  way, 
the  CDT  would  rapidly  gain  a  wide 
knowledge  of  the  OTC  misusers  in 
the  locality. 

It  would  also  minimise  the 
chance  of  the  same  misuser 
becoming  registered  with  two  sep- 
arate pharmacies  simultaneously. 
This  is  a  very  real  risk  if  the  phar- 


There  would  be  no 
cost  to  the  NHS 
for  the  community 
pharmacy  end  of 
the  scheme 


with  respect 
preparations. 


macist  tries  to  handle  the  problem 
alone. 

Because  the  misuser  is  receiv 
ing  a  regular  service  from  the 
same  pharmacy,  there  will  be 
opportunities  for  the  pharmacist 
to  provide  a  variety  of  health  pro- 
motion messages.  Advice  on 
other  matters,  such  as  availabil- 
ity of  help  from  soc  ial  services, 
could  be  obtained  via  the  c  entral 
co-ordinator  and  passed  on  to 
the  user  by  the  pharmacist. 

This  system  of  regular  contac  t 
with  the  centre  and  full  record- 
keeping in  the  pharmacy  should  be 
sufficient  to  satisfy  the  profes- 
sional body  that  the  sc  heme  is  in 
keeping  with  the  main  objective  - 
harm  minimisation.  It  would  be 
compatible  with  the  policy  state- 
ment issued  by  the  RPSGB  in 
August,  1991,  which  included  the 
comment:  "Liaison 
with  medical  prac- 
titioners and  com- 
munity drug  teams 
is  essential  to 
ensure  a  co-ordi- 
nated approach  to 
the  provision  of 
services  to  drug 
misusers  in  each 
locality." 

However,  this, 
statement  did  not 
mention  services 
to  sale  of  OTC 
The  local  Society 
inspector  would  need  to  be 
involved  at  an  early  stage  and 
could  probably  act  as  an  external 
auditor  of  the  system. 

Cost  of  the  scheme 

The  service  to  the  misuser  would 
be  conducted  with  the  client  pay- 
ing for  the  product  on  a  strictly 
commercial  basis.  There  would 
be  no  c  ost  to  the  NHS  for  the 
community  pharmacy  end  of  the 
scheme,  although  some  initial 
training  would  be  necessary. 

It  is  doubtful  whether  the 
established  personnel  at  the 
community  drug  team  could  ade- 
quately provide  a  support  service 
once  the  scheme  becomes  estab- 
lished and  begins  to  pick  up 
clientele.  Ideally,  a  dedicated 
support  person  should  be  allo- 
cated, even  on  a  part-time  or  ses- 
sional basis.  This  person  could 
also  provide  support  for  a  phar- 
macy-based syringe  and  needle 
exchange  scheme.  If  possible,  a 
pharmacist  should  be  appointed 
for  this  role. 

Finance  for  such  a  post  may  be 
forthcoming  from  fhealth  author- 
ities, which  may  find  it  useful  to 
appoint  a  pharmacist  to  co-ordi- 
nate and  monitor  the  provision  of 
a  range  of  pharmaceutical  ser- 
vices within  their  authority 
boundaries,  in  addition  to  ser- 
vices to  drug  misusers.  If  this 
were  the  case,  then  part  of  their 
week  should  be  spent  with  the 
CDT,  rather  than  solely  at  the 
health  authority  headquarters. 


The  new  Silica  range 
from  Abtei.  Why  offer 
your  customer  less? 

Caring  for  shiny  hair,  supple  skin  and  strong  nails 
is  important  for  everyone,  and  now  many  people 
have  discovered  the  value  of  silica,  it  will  soon  be 
on  the  shopping  list  of  every  health  conscious 
customer. 

To  meet  this  demand,  Abtei, 
Germany's  leading  suppliers  of 
OTC  health  food  supplements, 
have  launched  their  Silica 
range  for  skin,  hair  and  nails  in 
the  UK  ■  so  you  can  now  offer 
your  customers  this 
supplement  in  five  varieties  - 
Effervescent  Tablets,  Chewable  Tablets  (with 
calcium  and  vitamin  C),  Forte  Capsules,  Silica 
Powder  and  Silica  Gel  (which  can  also  be  used 
externally)  -  a  choice  for  everyone. 

The  launch  will  be  supported  with  extensive 
advertising  in  women's  general  interest  and  health 
magazines  and  practical  point-of-sale  material. 

Plus  high  potency  Multi-vitamin  Forte  capsules 


'  I  For  performance  and  fitness  offer  your 

|]  Multivitamin 

customers  new  Abtei  Multivitamin  Forte 
capsules,  with  iodine  and  selenium 


Give  your  customers  choice,  stock  the  complete 
Abtei  Silica  and  Multivitamin  Forte  range  -  they're 
available  now  direct  from  all  good  wholesalers 
across  the  UK. 

In  Germany,  Abtei  have  been  leading  the  way  in  making  vitamin  and  mineral 
supplements  and  healthcare  products  for  99  years. 
Respected  for  the  use  of  natural  minerals 
and  plant  ingredients,  Abtei 
preparations  combine  the  skills  and 
wisdom  of  the  early  monks  of 
Manenmunster  (Abtei  is  German  for 
Abbey)  with  the  latest  scientific 
knowledge.  We  believe  natural 

healthcare  is  important,  so  we  urge  you  to:  'please  Stay  healthy'. 


Abtei 
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VANTAGE  CONVE 


HI 


'If  you  think  health  provision  is  changing,  you  ain't  seen  nothing  yet' 
was  the  message  for  pharmacists  at  the  Vantage  Convention  in 
Madrid  last  week.  There  are  plenty  of  opportunities  for  those  who  are 
prepared  to  think  in  new  ways,  but  independents  are  not  going  to  be 
able  to  go  it  alone.  Partnerships  -  with  other  pharmacies,  doctors  or 
the  industry  -  will  be  the  way  to  prosper 

Get  out  of  the  rut 


If  pharmacists  don't  get  out  of 
their  comfortable  rut  and 
look  ar  ound,  they  are  going  to 
end  up  in  a  "bloody  great 
pothole",  predicted  Edin- 
burgh proprietor  Christine  Glov- 
er. "We've  come  to  accept  that 
business  walks  in  through  the 
pharmacy  door.  But  it  isn't  going 
to  go  on  indefinitely,"  she  warned. 

In  20  years  time,  the  NHS  as  it 
is  today  will  not  exist.  Demo- 
graphic changes  mean  the  coun- 
try cannot  afford  to  maintain  the 
status  quo.  Self-help  will  become 
much  more  important,  "and  who 
is  the  health  professional  most 
readily  available  in  the  High 
Street  to  provide  advice  and 
medication?"  she  asked. 

Pharmacists  need  to  rethink 
how  they  will  be  paid  in  the 
future.  At  the  moment,  minds  are 
fixed  around  global  sums,  des- 
pite falling  NHS  payments  in  real 
terms,  declining  profit  margins 
and  an  increased  workload. 

In  the  new-look  health  service, 
the  range  of  customers  is  going 
to  be  much  greater,  but  "you  will 
have  to  go  out  and  find  them, 
tender  for  the  contract  and  make 
sme  you  deliver  the  service", 
said  Mrs  Glover. 

"In  England,  GP  fundholders 
are  75  per  cent  of  total  practices. 
There  is  a  move  towards  multi- 
fund  practices  with  huge  In  id- 
gets.  You  need  to  think  how  you 
are  going  to  tap  into  these.  The 
Government  is  not  going  to  con- 
tinue paying  us  for  sticking  a 
label  on  a  patient  pack." 


P  h  a  r  m  a  c  i  s  t  s 
are  their  own 
worst  enemies. 
They  work  in  sol- 
itary situations, 
bound  by  regula- 
tions. "Is  it  sur- 
prising we  don't 
think  of  getting 
out  of  the  rut?" 
she  wondered. 

There  are  other' 
threats.  Doctors 
may  contract  dir- 
ect with  industry 
to  deal  with 
defined  patient 
groups,  such  as 
asthmatics  and 
diabetics. 

Nurses  have  immense  public 
support  and  there  are  50,000  out 
there  all  looking  for  new  roles. 
Industry  is  keen  to  supply  direct 
to  the  patient  and  cut  both  the 
phar  macist  and  wholesaler  out. 

Information  technology  poses 
thr  eats  and  opportunities,  but  "is 
going  to  drive  change  faster  than 
anything  else",  believed  Mrs 
Glover.  A  smart  card  holding  a 
patient's  medical  record  'em- 
powers' the  patient  -  they  can  go 
anywhere,  see  any  doctor  in  any 
town.  "IT  will  enable  you  to  man- 
age the  patient's  medication 
more  easily,  and  you  will  have  to 
take  the  responsibility." 

'Warehouse'  dispensing  is  actu- 
ally happening  now,  commented 
Mrs  Glover,  although  it  has  not 
made  much  impact  yet.  "About  60 
per  cent  of  Scotland's  population 


Personal  views  from  Council 
member  Christine  Glover 


lives  in  the  central 
belt  fr  om  Glasgow 
to  Edinburgh.  One 
large  warehouse 
in  Cumbernauld 
with  an  efficient 
distribution  sys- 
tem could  service 
every  nursing  and 
residential  home 
across  that  belt," 
she  suggested. 

Pharmac  ist  s 
have  got   to  get 
involved  in  disease 
m an  ag  e m e  n t . 
"Your    skills  are 
particularly  suited 
to  the  supervising 
of  cost-effective 
treatment."  Pharmacists  are  the 
best-placed  health  professionals  to 
provide: 

•  patient  education  and  harm 
reduction  (sunscreens,  needle 
exchange,  smoking  cessation) 

•  patient  self-management  of  ail- 
ments through  ( )TC  advice 


#  improvements  in  the  use  of 
prescribed  medicines 

•  development  and  management 
of  health  programmes. 

"None  of  this  is  to  do  with  sup- 
ply. Obviously,  we  cannot  all  be 
experts  in  every  field,  and  this 
makes  it  all  the  more  important 
that  you  should  get  together  with 
yi  mi!  ci  illeagues  h  «  allj  in  sup 
port  each  other  and  decide  who 
does  what. 

"The  cosy,  comfortable  world 
you  have  been  working  irr  for  the 
last  ten  or  20  years  is  not  the 
world  of  the  future." 

Changes  bring  opportunity, 
and  pharmacists  have  plenty  of 
strengths  to  build  on,  said  Mrs 
Glover.  There  is  a  network  of 
community  pharmacies  already 
in  place,  largely  when'  it  is 
needed,  supported  by  an  effi- 
cient distribution  system. 

"We  have  to  offer  healthcare  in 
the  High  Street.  We  are  accessi- 
ble and  we  look  after  the  well 
and  the  sick.  We  have  excellent 
business  skills,  something  not- 
ably lacking  elsewhere  in  the 
NHS,"  she  said.  "We  are  good  at 
talking  to  people." 

To  capitalise  on  these  stren- 
gths pharmacists  need  to  pro- 
mote themselves  as  people  with 
recognised  skills. 

"You  need  to  get  out  into  your 
areas  and  find  out  what  is  going 
on.  Understand  other  people's 
agendas,  and  raise  your  profile," 
she  advised.  "You  could  start  by 
agreeing  with  your  colleagues 
about  what  you  are  going  to 
charge  for  private  prescriptions 
...  and  don't  undersell  yourselves." 


The  UK  is  well  down  the  international 
prescription  league.  "We  are  very 
conservative  with  the  way  we  use 
medicines,"  said  Professor  Trevor  Jones 
(right),  director  general  of  the  Association  of 
the  British  Pharmaceutical  Industry. 
Medicines  expenditure  has  remained 
relatively  constant  at  10  per  cent  of  NHS 
spending.  "We  do  not  spend  enough  of  GDP 
on  health.  We  are  more  than  0.5  per  cent  out. 
This  is  a  democracy,  but  this  message  does 
not  seem  to  have  got  through  to  either  main 
political  party,"  he  argued 
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VANTAGE  CONVENTION 


A  1 

A: 


tiered  system  of  entry  to  a 
re-focused  Vantage  volun- 
tary trading  group,  with 
different  levels  of  commit- 
ment, plus  a  local  market- 
ing scheme,  are  two  new  initia- 
tives which  AAH  is  to  promote  to 
its  pharmacy  customers. 

Vantage  Local  Marketing  allows 
a  pharmacy  to  analyse  its  cus- 
tomer profile  so  that  it  can  target 
sales  more  precisely.  The  pro- 
gramme costs  SI 50  to 
buy  into.  A  'stage  one' 
brochure  outlines  the 
scheme,  while  a  'stage 
two'  marketing  pack 
then  provides  de- 
tailed information. 

Pharmacies  which 
sign  up  will  be  asked 
to  gather  250-300 
postcodes  from  cus- 
tomers who  buy  over 
the  counter  goods. 
AAH  will  then  an- 
alyse the  data  with 
reference  to  the  Gov- 
ernment's National 
1991  Census  statis- 
tics to  produce  a 
strategy  document  which  can  be 
used  to  aid  marketing  decisions. 

The  document  will  identify  the 
pharmacy's  catchment  area,  pro- 
file the  age,  sex  and  social  class 
of  customers,  and  provide  sales 
leads. 

Vantage  Local  Marketing  will 


Target  your  local  marketing 


It' 


S  B1TTFR 


the  dark 


enable  pharmacies  to  target  local 
advertising,  customise  practice 
leaflets,  plan  in  stoic  offers  and 
POS  to  best  til  the  customer  pro- 
file, and  improve  communication 
with  health  authorities  and  GPs 
through  better  local 
knowledge,  AAH  Phar- 
maceuticals' market- 
ing manager,  David 
Watkinson,  told  the 
Convention. 

A  12-month  dis- 
play and  promotion 
calendar  advises  on 
themes  to  suit  the 
customer  profile. 
The  scheme  has 
been  piloted  in  Van- 
tage pharmacies  and 
has  produced  "impr- 
essive" results,  says 
Mr  Watkinson. 

Details  of  the  new 
tiered  Vantage  sch- 
eme will  not  be  available  until 
later  in  the  summer.  "We  want  to 
devote  our  energies  to  those  in 
the  Vantage  club  who  contribute 
the  most,  while  being  available 
to  those  who  are  at  present  less 
committed,"  said  Mr  Watkinson. 
The  new  tiered  scheme  will 


offer  different  levels  of  co 
ment.  Members  can  choose  the 
appropriate  level  of  service,  with 
the  greatest  support  given  to  the 
most  committed.  Rut  those  who 
opt  for  the  lowest  commitment 
will  still  receive  the  level  of  sup- 
port currently  offered. 

Until  now,  Vantage  has  con- 
centrated on  the  front  shop,  but 
in  future  it  will  provide  more  sup- 
port in  the  core  NI  IS  area.  "Look- 
ing at  managed  care,  we  know 
there  are  manufacturers  actively 
seeking  partners.  It  is  easier  for 


them  to  deal  with  cohesive 
groups.  Vantage  can  act  as  a 
bridge-,"  said  Mr  Watkinson. 

I  le  envisaged  developing  cen- 
tres of  excellence  and  using  com- 
puters to  encourage  networking, 
bin,  he  warned,  pharmacists 
need  lo  examine  how  they  wish 
to  lace  tin'  future. 

"It  is  taking  lime  to  achieve 
these  things  because  we  need  a 
stronger  Vantage,"  lie  said.  "AAH 
believes  mosl  independents  w  ill 
need  to  have  some  form  oi  sup- 
port in  the  future." 


The  Pharmaceutical  Price  Regulation 
Scheme  already  provides  an  element  of 
managed  care  within  the  healthcare 
system,  suggested  the  National  Pharma- 
ceutical Association's  deputy  director, 
John  D'Arcy.  Looking  back  at  changes 
within  community  pharmacy,  he  said  many 
of  the  ideas  put  forward  in  the  Nuffield 
Report  had  come  into  effect.  Many  of  the 
recommendations  in  the  Joint  Working 
Party  Report  were  also  coming  through, 
although  there  was  the  "age-old  problem 
with  funding  ".  He  predicted  a  decrease  in 
POM  to  P  switches  in  the  next  few  years, 
but  said  there  might  be  new  indications 
for  OTC  medicines 


ALL 


Starting  25  May,  Deep  Relief  will 
be  spending  £1  million  on 
National  Press  advertising  coupled 
with  targeted  Direct  Mail  to 
send  customers  directly  to  you. 

So  stock  up  now  and  prepare  to  see 
your  sales  of  Deep  Relief  enhanced. 

DEEP  RELIEF 

The  enhanced  formulation 
Ibuprofen  Gel 


The  latest  news  on  .dotpharmacy 


•  Post-press  news  -  the  very  lat  est  •  Pick  of  the  current  issues 

•  Pick  of  the  Classified  jobs  •  Letters  and  feedback  •  Pick  of 
previous  issues 

Information  for  community  pharmacists  •  Assistant  training 
and  pharmacist  continuing  education  •  Using  C&D's  Cambridge 
Counterpart  for  accredited  assistant  training  •  Read  what  the 
health  minister  wants  to  know  about  pharmacy's  primary  care 
role  -  then  E-mail  C&D  •  1996-97  offer  to  NHS  contractors  -  text 
and  reaction 

Information  for  advertisers  •  1996  Chemist  &  Druggist  market  features 
supplement  features  •  Advertisement  rates 

General  information  •  Exhibitions,  conferences  and  fairs  1996  •  BP  Conference  programme  •  A  pharmacist 's 
introduction  to  the  Internet  -  parts  1  and  2  •  WWW  pharmacy  sites  •  Client  ist  &  Druggist's  staff  list 


1996  Over  the  Co u  titer  assistants' 


http://www.dotpharmacy.corn/  E-mail:  chemdrug@dotpharmacy. 
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VANTAGE  CONVENTION 


The  rise  of  the 
superpharmacy 


There  is  a  need  for  a  new 
concordat  between  doc- 
tors and  pharmacists  to 
spell  out  the  pharmacist's 
role  in  today's  changing 
health  environment 

The  challenge  of  building  this 
new  relationship  should  be  high 
on  the  agenda  of  the  Royal  Phar- 
maceutical Society,  according  to 
Nick  Bosanquet,  professor  of 
health  policy  at  Imperial  College, 
University  of  London. 

The  task  would  not  be  easy, 
said  Professor  Bosanquet,  a 
health  economist  who  is  also  a 
specialist  adviser  to  the  House  of 
Commons  select  committee  on 
the  health  service. 

"GPs  tend  to  be  highly  ambiva- 
lent to  pharmacists.  They  com- 
plain night  and  day  about  over- 
work and  overload,  and  yet  when 
pharmacists  try  to  extend  their 
range  they  are  told  they  are  act- 
ing unprofessionally." 

There  is  a  "very  legitimate" 
role  which  arises  from  the  readi- 
ness of  access,  he  maintained. 
The  ability  to  deal  with  minor 
self-limiting  ailments  can  be 
defined  as  areas  of  competence 
for  pharmacists  to  deal  with  in 
partnership  with  doctors. 

He  urged  the  development  of 
what  he  called  'superpharma- 
cies'.  They  would  have  a  central 
location,  or  be  found  at  key 
access  points  such  as  shopping 
centres. 

Superpharmacies  would  have 
the  space  to  give  a  high-quality 
service  to  customers  with  special 
needs.  They  would  have  the  staff 


training  and  the 
skills  base  to  give 
highly-compe- 
tent advice. 

E  x  p  e  c  t  a  n  t 
mothers  are  one 
high-spending 
patient  group 
which  could  ben- 
efit from  such  a 
service,  along 
with  teenagers 
and  young  peo- 
ple who  are  gen- 
erally neglected 
by  the  NHS.  Both 
groups  have 
spending  power 
and  are  prepared 
to  invest  in  their 
own  health. 

People  with 
long-term  illness 
could  provide  a  mar  ket  for  diag- 
nostic equipment  and  appli- 
ances. There  is  also  a  increas- 
ingly affluent  group  of  carers 
looking  after  elderly  parents. 

"I  would  see  the  superphar- 
macy acting  in  a  'hub  and  spoke' 
role,  and  relating  to  networks  of 
community  pharmacies,"  he  said. 
Pharmacists  need  this  focus  for 
developing  the  R&D  base  and 
linking  it  to  the  commercial 
development  of  the  business. 

"I  want  to  see  pharmacists 
developing  a  cutting  edge,  a  criti- 
cal mass  in  this  new  environ- 
ment. It  has  to  be  done  by  part- 
nership and  network. 

"We  all  want  to  see  community 
pharmacies  survive,  but  they  are 
unlikely  to  be  able  to  do  so  on 


Nick  Bosanquet,  professor  of 
health  policy  at  Imperial 
College,  University  of  London 


their  own.  given 
the  professional 
challenges.  They 
could  survive  on  a 
much  more  net- 
worked basts,"  he 
suggested. 

He  highlighted 
other  pressures 
on  the  pharmacy 
sector.  There  is  a 
change  in  the  pre- 
scription market. 
Worldwide,  drug 
companies  are 
placing  much 
greater  emphasis 
on  innovation. 

Margins  on  mat- 
ure drugs  are 
falling,  and  in  the 
next  few  years 
there  will  be  a 
wave  of  new  drugs  which  will  put 
pressure  on  funding  in  health 
systems.  It  will  put  pressure  on 
pharmacists  in  terms  of  informa- 
tion about  side-effects  and  thera- 
peutic benefits. 

There  is  a  change  in  customer 
concerns  and  attitudes,  which 
will  lead  to  change  in  the  OTC 
market.  "This  has  been  disap- 
pointing in  the  past  few  years  - 
it's  difficult  to  compete  with  free 
prescriptions,"  he  commented. 

There  are  many  new  opportu- 
nities opening  up  for  phar  macy, 
he  suggested.  "There  has  been  a 
big  investment  in  primary  care  in 
recent  years.  It  is  much  more 
highly  capitalised  with  a  wider 
range  of  services  and  is  no  longer 
a  cottage  industry." 


The  bulk  of  the  pharmaceutical 
industry  is  seeing  its  margins 
drop.  Pressures  on  branded 
products  are  forcing  major 
R&D-based  manufacturers  to 
seek  new  sources  of  profit. 
Most  will  need  to  develop  new 
strategies  towards  health 
management.  Industry  needs  to 
form  alliances  with 
pharmacists  to  get  these 
services  into  the  market  place, 
believes  Richard  Piatt, a  partner 
at  Coopers  &  Lybrand.  This  new 
commercial  relationship, 
involving  pharmacists  in  patient 
management,  makes  them  part 
of  the  marketing  process,  and 
could  have  a  profound  impact. 
The  pharmacist's  advisory  role 
is  increasing,  and  the  first  line' 
screening  role  he  provides  will 
become  more  important,  he 
predicts.  Shorter  commercial 
lives  for  POM  products  are 
increasing  switches  to  OTC, 
where  the  pharmacist  offers 
manufacturers  a  resource, 
responsible  for  category 
management  in  a  fast-moving 
consumer  market.  Expect 
changes  in  supplier/purchaser 
agreements  on  OTCs,  he 
suggests,  because  suppliers 
are  going  to  want  improved 
merchandising,  and  might  make 
that  a  condition  of  discounts. 
Pharmacists  have  to  make 
choices:  which  partners  are 
they  going  to  choose,  which 
specialisms  they  prefer,  which 
performance-based  payments 
are  acceptable,  how  will  it 
change  the  relationship  with 
the  wholesaler? 


AMI  Pharmaceuticals' man-      ▼  I    |  §  j  1  A  J 

mm  Investing  in  the  Mure 

the   Monopolies   and   Mergers  t  ■ 

Commission  over  the  company's 


bid  for  Lloyds  ( 'hemists. 

He  gave  no  details  of  the  meet- 
ing, but  said  that  "with  over  80 
per  cent  of  our  business  in  the 
hands  of  independent  pharmacy, 
it  would  be  commercial  suicide 
to  compromise  our  support  and 
service ..." 

One  year  on  from  AAITs  acqui- 
sition by  German  wholesaler 
Gehe,  Mr  Taylor  is  comfortable 


with  the  relationship  which  has 
developed. 

( iehe  places  great  emphasis  on 
customer  service,  and  takes  a 
long-term  view  of  its  business,  he 
said.  "The  company  is  prepared 
to  invest  in  the  future,"  he  con- 
tinued, citing: 

•  i>2  million  being  spent  to 
increase  the  capacity  of  the 
Romford  depot  by  50  per  cent, 


with  similar  investments  plan- 
ned at  Leeds  and  Warrington 

•  a  new  Ruislip  branch  to  be 
open  by  the  end  of  the  year 

•  further  automation  planned  at 
the  Bristol  depot. 

The  acquisition  by  Gehe  had 
brought  "some  slowing  down  of 
initiatives"  in  the  past  year,  said 
Mr  Taylor,  but  promised  that 
would  be  rectified.  The  Vantage 


scheme  is  to  be  overhauled  and 
plans  are  afoot  to  use  informa- 
tion technology  to  bring  in  more 
marketing  information  from  Van- 
tage outlets. 

A  re-organisation  of  the  man- 
agement structure  at  branch 
level,  with  the  appointment  of 
commercial  managers,  is  in- 
tended to  improve  customer 
focus  at  a  local  level. 
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Customers  are  crying  out  for  it 


Stock  up  ftow! 

•  New  advertising  campaign  for  1996 

•  Promotional  spend  boosted  to  £250,000 

•  Profit  from  explosive  demand  for  herbal  brands 


PRODUCT 
INFORMATION: 
Gerard  House 
Reumalex  Tablets. 
Indications:  Traditional 
herbal  remedy  for  the 
symptomatic  relief  of 
rheumatic  aches  and  pains, 
fibrositis,  lumbago, 
backache  and  stiffness. 
Dosage  and  Administration: 
Adults  and  the  elderly: 
two  tablets  after  breakfast 
and  evening  meal. 
Precautions  and  warnings: 
Not  recommended  for 
children/avoid  taking 
during  pregnancy  unless 
prescribed  by  a  doctor. 
Product  Licence  Number: 
PL  1661  /  5016R. 
Licence  Holder  Gerard 
House  Ltd,  Luton,  LU1  3LU. 
Legal  Category:  GSL. 
Price:  60s  £4.25  (excl.  VAT). 
Date:  January  1996. 


The  specialists  in  herbal  medicine 


Relief  from  rheumatic  pain-naturally 


Reumalex:  Pulverised  Guaiacum  Resin  BHP;  Pulverised  Black  Cohosh  BHP;  Pulverised  White  Willow  Bark  BHP; 
Pulverised  Sarsaparilla;  Pulverised  Poplar  Bark.    Gerard  House,  475  Capability  Green,  Luton  LU1  3LU.  Telephone:  01582  487331 


C  H  E  M  E  X   '96  COLYMPIA 


1-2   SEPTEMBER   199  6 


ft  look 
Chemex... 

home... 
and  a  New  era 

Chemex  '96  is  a  bigger  better 
show.  Two  floors  of  Olympia 
2  dedicated  to  pharmacy 
products,  to  beauty  and 
healthcare,  to  current  topics 
and  to  help  you  maximise 
your    business  potential.. 
Two     floors     which  will 
provide  you  with: 

The  New  NPA  Village 

An  arena  where  existing  and 
potential  members,  may  see  and 
hear  what  their  trade  association 
is  doing.  A  place  where  you  can 
have  your  say  and  to  seek  advice 
on  current  issues. 

The  New  International 
Pavilion 

Major  international  companies  will 
be  showing  you  what  is  new  and 
what  will  be  arriving  on  the  domes- 
tic market  in  the  near  future. 

The  New  Demonstration 
Island 

A  new  concept  to  provide  all 
visitors  with  an  opportunity  to  see 
exciting  new  products  and  services 
in  action  and  a  chance  for  you  to 
test  the  best  before  you  buy. 

New  Seminars  and  Workshops 

Purpose  built  theatres  will  be  the 
platform  for  a  series  of  provoking 
and  serious  discussions  which  relate  to 
your  business,  your  profits,  and  how  to 
generate  new  growth  without  com- 
promise. What  to  do,  how  to  do  it,  and 
how  to  monitor  the  results.  Subjects  on 
the  draft  programme  include; 

•  Security 

•  Original  Pack  Dispensing 
e  Alternative  Therapies 

•  David  and  Goliath...  how  to  work  in 
harmony  in  the  face  of  competition 
from  the  multiples 

•  Will  IT  work?...  Computing  and  its 
role  in  the  pharmacy 

•  What's  new  -  and  will  what's  new 
make  profit 


No  hard  drive 
to  Chemex. .  ■ 


but  you  could  win 
a  26b  hard  drive  at 
Chemex  this  year. 


The  New  Visitors  Voucher  Book 

An  exciting  new  concept.  Every  registerei 
visitor  to  Chemex  '96  will  receive  a  vouche 
book  bursting  with  special  offers  am 
promotions.  So  you  know  where  the  bes 
deals  and  the  best  incentives  are  befor>  { 
you  even  enter  the  exhibition  hall. 

Stunning  New  Promotions 

Early  indications  show  that  a  number  c 
companies  are  supporting  the  bigge 
and  most  spectacular  prizes  ever  see 
at  Chemex...  so  if  you  wish  to  increas 
your  chances  of  winning...  register  nov 

The  New  Trade  Show 

Every  floor  will  be  bustling  with  activil 
and  this  year's  exhibition  bookinc 
would  indicate  that  the  recession 
dead.  Hundreds  of  exhibitors  all  eagt 
to  keep  you  abreast  of  the  latest  deve 
opments...  and  gossip!  Special  offer 
exclusive  to  Chemex  '96,  will  be  th 
common  theme. 

New  Venue 

Olympia  2  welcomes  Chemex  '96  to  i 
new  improved  facilities.  Olympia  2  hi 
all  the  advantages  you  would  expe 
from  an  international  exhibitic 
centre,  convenient  to  all  mainlir 
railway  stations  as  well  as  having  i 
own  tube  station.  Olympia  2  al 
features  parking  for  up  to  21( 
cars,  so  you  will  be  assured 
easy  and  convenient  access. 

New  Registration 
Competition  -  win  a 
Multimedia  Pro  120  PC 

When  you  pre-register  you  will  receive  t 
opportunity  to  win.  for  your  business,  a  sta 


on  Multimedia  PC, 
•co^e.  wi*  a  state  of*  ^T^Sl^r^, 

6mb  EDO  RAN 
keyboard,  sound  car 


of  the  art  Pentium  120  Multimedia  PC  co 
plete  with  16mb  EDO  RAM,  2  Gb  hard  dri 
Eight  speed  CD-ROM,  1 5"  SVGA  colour  monit 
keyboard,  sound  card  with  speakers  a 
Windows  "95,  to  boot!  Every  pre-register 
visitor  will  be  entered  into  our  free  to  en 
draw.  The  winner  will  be  advised  of  their  s 
cess  at  Chemex  '96.  In  addition  all  visitc 
who  pre-register  will  receive  a  complime 
ary  free  gift  pack  of  TRU-ALO,  with  a  ret 
value  of  £23.25.  Your  gift  pack  will  inclu 
Soothing  Gel,  Moisturiser,  Moisturiser  w 
Vitamin  E,  Antiseptic  Cream  and  Linimeni 


WORTH  OVERJ1400 


Sponsored  by 
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The  UK  show  for  pharmacists/ 
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P 


larmacists  only  use  10  per 
Icenl  of  the  computer  soft- 
ware programs  lhal  are 
developed  for  them,  said 
Simon  Driver,  Link  market- 
ing manager  al  AMI,  addressing 
the  Convention. 


Talking  technology 


They  must  stop  looking  at  their      Murlintliilc.    ll    also    provides      l!  w  ill  provide  a  graphical  user 


computer  merely  as  a  label  gen- 
erator, and  see  it  more  as  a  man- 
agement information  centre  and 
a  communications  gateway. 

Pharmacists  are  frequently 
criticised  for  not  talking  to  each 
other.  In  Hie  future,  information 
technology  will  he  the  way  they 
can  be  made  to  communicate,  he 
said. 

The  pace  of  change  means  that 
no  piece  of  business 
hardware  can  expect  to 
have  a  working  lite  of 
more  than  two  years.  "If 
you  hold  on  to  your  cars 
the  way  you  hang  on  to 
your  computers  you 
would  all  be  driving 
around  in  Monis  Minor 
Travellers.  In  hue  cost 
terms,  you  are  paying  less 
than  0.6p  per  hour  over  a 
two-year  period  for'  your 
system,"  Mr  Driver  told 
pharmacists. 

With  the  launch  of  a 
Pentium  system  in  April 
and  (an  IT  industry  first) 
a  PD-ROM  as  standard  on 
Link,  pharmacy  users  can 
now  read  the  vIINF  and 


download  facilities  from  the 
Internet,  which  may  in  future 
provide  a  route  lor  software 
upgrades 

The  multi-media  facilities  can 
be  used  to  improve  patient  com 
pliance  and  foi  computer- 
assisted  learning  packages. 

Mi  I  iriver  announced  lhal  the 
I  )<  )S-based  Link  Scripts  package 
is  being  rewritten  for  Windows. 


If  you  hold  on  to 
your  cars  the 
way  you  hang  on 
to  your  computer 
systems,  you 
would  all  be 
driving  Morris 
Minor  Travellers 


interlace  and  a  new  file  slruc 
line  ll  will  also  incorporate  read 
codes,  which  will  be  import  at il  in 
the  future,  and  il  will  allow  mulli 
tasking, 

'file  new  software  will  allow 
lor  new  developments,  such  as 
the  NILS  network  and  disease 

management   program  s,  and 

supply  on-line  information. 

Making  predictions   foi  the 


Simon  Driver  -  rewriting  Link  Scripts  for 
Windows  will  provide  for  future  developments 


next  I  wo  lo  three 
years,  he  said 
ihai  all  pharma- 
cists   WOUld  be 

caie  with  other 
members  of  the 
NHS  through  its 
network.  (  ouini 
unications  will 
be  by  voice,  visit  hi  and  data. 

Modems  will  be  replaced  by 
ISDN  lines  i  o  improve  data  trans- 
fer. PMRs  and  prescription 
delails  will  be  held  centrally.  "I 
don'l  believe  in  smart  cards. 
Thai's  the  heavyweight  solution 
and  patients  can  always  lose  it," 
he  said 

Software  will  be  developed  to 
assist  in  compliance  and  disease 
management.  IT  communica- 
l  K  his  w  ill  ensure  thai  a  |  thai  ma 
cist's  expertise  is  recognised  by 
both  the  GP  and  the  I  >epartmenl 
of  Health.  Touch  screen  patient 
counselling  will  improve  phar 
macy's  reputation  as  a  centre  for 
self-medication. 

"And  the  Royal  Pharmaceuti- 
cal Society  Council  will  finally 
gel  electronic  voting,"  concluded 
Mr  Driver. 


ERADICATES  SCABIES/  CRAB  LICE  t  HEAB  LICE 


MAKE  A  DIFFERENCE/  RECOMMEND 

Liquid  and  cream  shampoo,  with  malathion 


STAFFORD-MILLER 


DO3070  MAY  1996 


J 


Legal  category:  P  Product  licence  holder:  Ultra  Chemical.  Tubiton  House.  Oldham  0L1  3HS  Quellada  is  a  registered  trade  mark.  Further  information  is  available  from  the  distributor: 

Stafford-Miller  Ltd,  Broadwater  Road,  Welwyn  Garden  City,  Herts  AL7  3SP 


CHEMIST  &  DRUGGIST  25  MAY  1996 


737 


BUSINESS  NEWS 


Executive  gives  amber  light  to 
disease  management  schemes 


The  NHS  Executive  is  to  issue 
revised  guidance  on  joint  dis- 
ease management  schemes  be- 
tween the  NHS  and  drug  compa- 
nies, and  is  advocating  local 
pilots  and  evaluation. 

The  guidance  is  expected  to 
give  the  go-ahead  for  such 
schemes  providing  they  comply 
with  a  series  of  requirements. 

An  NHS  Executive  letter  pub- 
lished m  December,  1994,  (EL- 
(94)94)  made  it  clear  to  compa- 
nies that  no  such  deals  were  pos- 
sible until  there  had  been  further 
talks. 

This  embargo  is  due  to  be  can- 
celled on  June  8  and  the  Execu- 
tive has  issued  a  consultation 
paper  which  proposes  a  frame- 
work for  NHS  participation  in 
such  ventures. 

The  Executive  is  meeting  the 
Association  of  the  British  Phar- 
maceutical Industry  and  lias 
asked  it  to  consider  drawing  up 
an  industry  code  of  practice  for 
disease  management  schemes. 
The  ABPI  has  been  told  such 
schemes  should  be  piloted  and 
evaluated  locally  rather  than  be 
determined  nationally. 

The  paper  says  that  a  key  issue 
for  NHS  purchasers  in  deciding 
whether  to  sign  up  to  joint  pack- 
ages of  disease  management  is 
whether  they  will  provide  more 
cost-effective  seivices  than  the 


NHS  can  deliver  by  existing 
interment  ions 
It  pr<  >p<  ises  that: 

•  schemes  should  be  compat- 
ible with  national  arrangements 
for  the  prescribing  and  dispens- 
ing of  medicines 

•  agreements  should  not  reduce 
patient  choice  about  where  their 
treatment  is  provided  (for  exam- 
ple, by  restrictions  on  the  choice 
of  community  pharmacy ) 

•  agreements  should  not  under- 
mine current  national  reimburse- 
ment and  discount  clawback  sys- 
tems for  pharmacists  and  dis- 
pensing doctors 

•  agreements  should  not  bind 
clinicians  to  use  exclusively  a 
particular  company's  product, 
unless  no  therapeutically- 
effective  alternatives  can  be 
found 

•  clinicians  and  other  health- 
care professionals  should  not 
accept  inducements  (whether 
personal  or  for  the  benefit  of 
charity,  their  units  or  research 
funds)  which  might  influence 
their  treatment  or  prescribing 
decisions 

•  agreements  should  not  pro- 
vide for  the  purchase  of  any  ser- 
vice or  item  for  which  fees  and 
allowances  would  already  be 
paid  to  NHS  practitioners 

•  contracts  and  costs  should  be 
agreed  by  all  relevant  NHS  par- 


ties (for  example,  community 
pharmacists,  (IP  fundholders 
and  trusts) 

•  the  services  to  be  delivered 
should  be  published  and  open  to 
public  scrutiny 

•  agreements  should  include 
provision  for  regular  review 

•  conflicts  of  interest  should  be 
identified  and  resolved 

•  patients  should  continue  to 
receive  the  most  appropriate 
treatment  for  their  condition 

•  agreements  should  not 
exclude  any  patients  with  the 
disease  covered  by  a  scheme 
from  treatment,  unless  suitable 
alternative  arrangements  have 
been  made 

•  patients  should  receive  full 
treatment  information  and  those 
wishing  to  be  treated  outwith  a 
particular  protocol  should  not 
normally  be  prevented  from 
doing  so 

•  patient  confidentiality  should 
be  preserved  and  NHS  bodies 
and  those  acting  on  their  behalf 
should  not  pass  on  or  sell  per- 
sonal details  of  patients  for  com- 
mercial purposes. 

After  discussions  on  the  pro- 
posals between  the  NHS  Execu- 
tive and  the  bodies  being  con- 
sulted, the  normal  development 
would  be  for  a  revised  NHS 
Executive  letter  to  come  into 
force. 


L  Rowland  invests  in  new  cold  store  facilities 


L  Rowland  says  it  is  one  of  the 
first  pharmaceutical  wholesalers 
in  the  country  to  have  installed 
cold  store  facilities  throughout 
its  warehouses  in  Wrexham  and 
Cardiff,  and  in  all  its  delivery 
vans.  It  has  invested  over&10,000 
in  the  facilities  in  anticipation  of 
an  agreement  bet  ween  the  Medi- 
cines Control  Agency  and  lull- 


line  wholesalers  on  products 
needing  storage  conditions  of  2- 

8"C. 

On  receipt  from  suppliers, 
temperature-controlled  medi- 
cines are  immediately  placed  in 
one  of  the  lar  ge  refrigerated  stor- 
age units  within  t  he  warehouses. 
These  are  continually  monitored 
and  an  audible  alarm  is  triggered 


if  temperatures  vary  outside  the 
set  tolerances. 

Products  are  kept  at  their  cor- 
rect temperat  ure  until  they  reach 
their  destination  by  use  of  refrig- 
erated units  in  dispatch  bays  and 
delivery  vehicles.  The  goods  are 
packed  in  blue  polythene  bags  so 
that  they  are  easily  identifiable 
by  the  customer  on  delivery. 


eton  Group  presses  on  with  acquisitions 


Seton  Healthcare  Group's  pretax 
profits  in  the  year  to  February  29 
rose  52  per  cent  to  £16.4  million 
before  exceptional  items.  Turn- 
over was  up  38  per  cent  to 
S84.9m,  with  the  consumer,  med- 
ical and  export  divisions 
accounting  for  44,  39  and  17  per 
cent  of  sales,  respectively. 

During  the  year,  the  group  pur- 
chased Simpla  Plastics  for  £20m 
and  incurred  SI. 89m  associated 
costs  for  restructuring.  Other 


brand  acquisitions  mack'  during 
the  year  totalled  i!31m,  including 
Gastrocote,  Woodwards,  Ralgex 
and  Diocalm. 

The  group  intends  to  continue 
to  expand  its  seven  core  health- 
care therapy  areas  and  not  to 
allow  the  rate  of  ac  quisitions  to 
slow. 

Like  for  like  sales  increased  by 
12  per  cent  and  operating  mar- 
gins improved  to  20.9  per  cent 
from  19.1  pen-  cent.  This  latter 


increase  arose  mainly  from 
economies  of  scale  and  effi- 
ciency improvements. 

In  addition,  t  he  increasing  pro- 
portion of  OTC  sales  had  the 
effect  of  improving  both  gross 
and  operating  margins. 

Earnings  per  share  moved  up 
to  21. 5p.  Before  exceptional 
items  and  after  adjusting  for  a 
one  for  five  rights  issue  they  rose 
16  per  cent  to  24. 6p.  A  final  divi- 
dend raises  the  total  to  7.9p. 


Until  August  31,  Esselte  Meto  is 
making  its  Powerline  coding  and 
pricing  tool  available  free  to 
pharmacies  which  order  two 
cartons  of  Meto  pre  printed 
labels  (26  x  12mm  or  22  x  12mm). 
The  company  will  also  pre-print 
the  labels  with  the  pharmacy's 
logo  or  other  chosen  message  at 
no  extra  cost 

Bakers  crusty  about 
supermarket  prices 

The  Office  of  Fair  Trading  is 
examining  competition  between 
supermarkets  and  the  effect  that 
this  is  having  on  the  rest  of  the 
retail  sector  in  a  general  review 
of  the  pattern  of  trading  by  them 
over  the  past  18  months. 

It  investigated  supermar  kets  in 
1993  and  again  in  1994,  and  on 
each  occasion  concluded  that 
competition  was  vigorous  be- 
tween the  stores  and  that  con- 
sumers benefited  from  it.  An 
issue  which  now  arises  is 
whether  the  benefits  of  low 
prices  are  being  outweighed  by 
High  Street  retailers  being 
squeezed  out  by  the  multiples. 

The  current  review  is  in  part 
prompted  by  the  National  Associ- 
ation  of  Master  Bakers,  which  is 
attacking  what  it  refers  to  as 
"predatory  pricing"  by  supermar- 
kets against  independent  High 
Street  bakers.  Two  chains,  it 
alleges,  have  offered  "a  perma- 
nent 30  per  cent  reduction  on 
crusty  bread". 

At.  present  the  OFT  inquiry  is 
an  internal  one  and  it  has  yet  to 
approach  the  supermarkets  for 
specific  information.  But  the 
NAMB  says  it  is  hoping  to  pres- 
sure Ian  Lang,  president  of  the 
Board  of  Trade,  to  make  an  offi- 
cial reference  to  OFT. 

It  wants  to  see  regulations 
against  such  pricing  similar  to 
those  which  already  exist  in 
France  and  the  US. 

Apparently,  the  Robinson-Pat- 
man  Act  in  the  US  forces  stores  to 
rotate  products  to  be  heavily  dis- 
counted. An  OFT  spokesman 
says  "loss-leading  is  not  illegal"  in 
Hi.'  I  K 
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Record  sales  for  NCC's  golden  jubilee 


NHS  dispensing 
market,  handling 
8.6  million  pre 
scriptions  an 
increase  of  10.2  per 
cen1  on  1994. 
These  accounted 
for  business  worth 
more  than  £72m. 

"Govern  m  e  n  I 
attrition  on  phar 
macy  income  re- 
sulted in  a  continu- 
ing decline  in  gross 
margins,  although 
this  was  offset  by 
reducing  distribu- 
tion costs  and 
improving  buying 
annual  report  records. 

During  the  year,  the  number  of 
branches  rose  to  23G.  Five  busi- 
nesses were  acquired  from  the 
private  trade  and  seven  disposed 
of.  In  addition,  12  blanches  were 


Ray  Carrington:  "satisfied" 


terms, 


the 


acquired  from  co- 
operative societ- 
ies, four  in 
Brighton  and  eight 
in  Invicta,  with  one 
new  business  be 
ing  opened  in 
( lardiff  Bay.  A  num 
ber  of  branches 
were  relocated  and 
investment  in  store 
modernisal  ion 
occurred  at  22 
sites. 

At  the  recent 
ordinary  general 
meeting,  an  issue 
of  one  new  share 
for  every  three  was  approved, 
enabling  the  benefits  from  con- 
tinuing growth  to  be  passed  on  to 
the  pharmacy  group  owners  - 
the  Co-operative  Wholesale  Soci- 
ety and  other  consumer  co-oper- 
ative societies. 


Unichem  beefs  up  financial  services 


Expansion  through  development 
and  acquisition  saw  turnover  in 
National  Co-operative  Chemists' 
golden  jubilee  year  top  the  £100 
million  level  for  the  first  time, 
reaching  £106m,  an  11  per  cent 
increase  on  1994.  Sales  at 
branches  operating  throughout 
both  years  achieved  a  5.4  per 
cent  increase. 

The  group  reported  a  trading 
surplus  of  £4. 5m,  compared  with 
the  previous  year's  £3. 72m.  After 
deductions,  the  surplus  was  up 
44.5  per  cent  at  £2. 9m 

"The  figures  are  a  highly  satis- 
factory result  for  our  anniversary 
year,"  comments  Roy  Carrington, 
NCC  chief  executive  officer. 
"They  reflect  our  policy  of  con- 
tinued growth  through  increased 
sales  volumes  and  the  acquisi- 
tion of  businesses." 

For  the  year  to  January  27  the 
Society  boosted  its  share  of  the 


Robert  Andrews  has  been 
appointed  financial  services 
manager  at  Unichem,  with  the 
specific  remit  of  identifying  new 
financial  services  for  pharmacy 
customers  and  actively  manag- 
ing the  existing  range. 

The  company  aims  to  improve 
its  support  in  this  area  after  feed- 
back from  its  regional  commit- 


The  board  of  Boehringer  Ingel- 
heim  is  continuing  to  reject  acqui- 
sitions and  merger's  for  the  sake 
of  size  alone,  but  is  seeking  mutu- 
ally beneficial  alliances  with 
smaller  innovative  companies. 

The  company  says  it  is  on 
course  to  boost  sales  to  DM10 
billion  by  the  year  2000,  putting  it 
among  the  top  15  in  the  industry. 

Dr  Ileribert  Johann,  chairman 
of  the  board  of  managing  direc- 
tors, reported  that  1995  had  been 
the  best  year  in  the  history  of  the 
company.  Restructuring  had 
made  good  progress  and  there 


TUESDAY,  MAY  28 

North  Metropolitan  Branch, 
RPSGB 

School  of  Pharmacy,  Brunswick 
Square,  London  WC1,  7.30  for 
8.00pm.  'Role  of  confectionery 
in  the  diet'  by  Paul  Agoops. 
Biscuit,  Cake,  Chocolate  and 
Confectionery  Alliance. 

Advance  information 

The  Welsh  Centre  for  Post- 
Graduate  Pharmaceutical 
Education  is  holding  two 


tees  and  branches  that  pharma- 
cists would  like  more  manage- 
ment training  and  guidance  in 
business  and  financial  matters. 

Unichem's  current  financial 
services  are  being  relaunched 
and  a  series  of  regional  seminars, 
free  to  customers,  begins  this 
month  supported  by  the  UK2000 
Group  of  chartered  accountants. 


were  a  number  of  new  products 
in  the  pipeline. 

Professor  Rolf  Krebs,  member 
of  the  board,  dismissed  mega- 
mergers,  currently  in  vogue,  as 
unlikely  to  offer  significant  bene- 
fits to  the  company. 

The  BI  board  expects  the 
upward  trend  to  continue 
throughout  1996  with  revenues 
growing  to  DM6. 7bn. 

This  year  will  see  the  introduc- 
tion of  the  antirheumatic  Mobic, 
Combivent  for  asthma  and  bron- 
chitis, and  the  anti-AIDS  drug 
Viramune. 


courses  on  'Antibiotics  in  the 
community',  one  on  May  28  at 
the  Beaufort  Park  Hotel,  Alltami 
Road,  New  Brighton,  near  Mold, 
and  on  June  6  at  the  Oriel 
House  Hotel,  Upper  Denbigh 
Road,  St  Asaph.  Courses  start  at 
7.15pm  with  buffet.  Details  from 
the  North  Wales  CPE  tutor,  Avril 
Kale,  on  01987  366358. 
Verdict  Research  is  holding 
two  seminars  on  'Convenience 
retailing',  one  in  London  on 
June  4,  and  one  in  Manchester 


GW  continued  growth 

Glaxo  Wellcome  reported  sales 
of  £2.8  billion  in  the  first  four 
months  of  1996,  an  increase  of  11 
per  cent  in  sterling  terms  and  9 
per  cent  at  constant  exchange 
rates,  compared  with  1995. 

Chairman  Sir  Colin  Corness 
told  last  week's  annual  meeting: 
"This  growth  has  been  affected 
by  a  decline  of  10  per  cent,  in  Zan- 
tac sales  at  constant  exchange 
rates.  However,  I  am  pleased  to 
report  that  sales  of  group  prod- 
ucts other  than  Zantac  have 
increased  by  17  per  cent." 

Chief  executive  Sir  Richard 
Sykes  played  down  the  potential 
damage  of  falling  Zantac  sales.  In 
many  markets,  full  patent  protec- 
tion will  continue  beyond  1997 
and  Zantac  sales  as  a  proportion 
of  total  group  sales  are  diminish- 
ing rapidly,  currently  24  per  cent 
of  the  total.  Immediately  prior  to 
the  bid  for  Wellcome,  the  figure 
stood  at  40  per  cent. 

The  company  says  trading 
profit  growth  is  in  excess  of  sales 
growth  because  of  cost  savings 
and  efficiencies  derived  from 
merging  Glaxo  with  Wellcome. 


on  June  6.  Further  details  from 
Richard  Hyman  or  Clive 
Vaughan,  tel:  0171  404  5042. 
King's  College  Pharmacy 
Practice  Group  is  holding  an 
open  day  on  June  5  at  2.00pm 
for  a  postgraduate  diploma/MSc 
in  Community  Pharmacy  in  the 
Gavin  Room,  Department  of 
Pharmacy,  King's  College 
London,  Manresa  Road,  London 
SW3  6LX.  Further  details  from 
Claire  Anderson,  tel:  0171  333 
4838. 


Vitamins  database 

Your  choice:  the  computer 
database  for  vitamins,  mineral 
and  herbs'  is  being  marketed  by 
Tigon  (UK)  of  Loughborough.  The 
software  package,  devised  by 
1AM  Unlimited  of  Naples,  Florida, 
US,  covers  300  health  disorders 
and  has  5,000  cross-references.  It 
is  available  in  DOS,  Windows  or 
Mac  formats  for  £32.95. 
Tigon  (UK)  Ltd.  Tel:  01509  230797. 

Medevale  boost 

Contract  manufacturer  Medevale 
Pharmaservices  has  reported  a 
100  per  cent  improvement  in 
throughput  in  the  pasi  six  months 
following  a  £6.5  million 
investment  in  its  manufacturing 
base  at  Ashton  under  Lyne, 
Lancashire.  The  company's 
sterile  production  area  received 
the  greater  part  of  the  investment 
and  this  has  been  coupled  with 
multi-skill  training  for  staff. 

BOC  sells  Delta 

B0C  is  selling  Delta  Biotechnology, 
Nottingham,  to  Centeon,  a  joint 
venture  between  Hoechst  and 
Rhone-Poulenc  Rorer.  Centeon, 
based  in  Pennsylvania,  will  pay 
£29.8  million  over  two  years.  BOC 
says  this  will  cover  net  assets 
and  goodwill  on  acquisitions 
previously  written  off. 

Names  on  the  Net 

Brand  names  can  be  registered  on 
the  Internet  as  domain  names 
through  Nomination,  the  new  name 
registry  for  uk.com  addresses.  "It 
seems  unrealistic  to  expect  people 
who  want  to  find  their  favourite 
product  on  the  Internet  to  know  the 
name  of  the  holding  company," 
says  Nomination  chairman, 
Stephen  Dyer. 

Nomination  Ltd.  Tel:  0171  384 
3050. 

Anaesthetic  approval 

The  first  regulatory  approval  for 
remifentanil,  Glaxo  Wellcome's 
Ultiva,  has  been  achieved  in 
Germany.  It  is  the  first  of  a  new 
class  of  esterase  metabolised 
opioids  (EMOs),  and,  according  to 
the  company,  is  expected  to  play 
a  significant  role  in  anaesthesia. 

Inflation  Ms  in  April 

The  all-items  retail  price  index 
rose  by  2.4  per  cent  in  the  12 
months  to  April,  compared  to  a  2.7 
increase  in  the  year  to  March. 
The  index  stood  at  152.6  in  April 
(January,  1987  =  100).  The  main 
downward  effect  on  the  yearly 
rate  came  from  housing  costs. 
Other  downward  pressures  came 
from  household  goods  prices, 
charges  for  household  services 
and  seasonal  food  prices. 


BI  rejects  mega-mergers 


COMING  EVENTS 
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Appointments  E25P.S.C.C.  +  VAT'  minimum  3x1 
General  Classified  E23P.S.C.C  +  VAT  minimum  3x2 
Box  Numbers  £12.00  extra.  Available  on  request. 
Copy  date  4pm  Tuesday  prior  to  Saturday  publication. 
Cancellation  deadline  1 0am  Friday;  one  week  prior  to  insertion  date 
All  cancellations  must  be  in  writing 

Contact  Lucy  Reynolds  Chemist  and  Druggist  (Classified) 


Miller  Freeman  PLC,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW 
Tel:  01732  377222  Internet:  http://www.dotpharmacy.com/. 
ALL  MAJOR  CREDIT  CARDS  ACCEPTED 


visa 


APPOINTMENTS 


RETAIL  PHARMACY  SALES 


LAGAP  PHARMACEUTICALS  LTD,  a  Hampshire-based  healthcare 
company,  is  one  of  the  fastest  growing  U.K.  pharmaceutical  companies 
specialising  in  the  marketing  of  GENERIC  MEDICINES  to  pharmacists, 
wholesalers  and  hospitals  in  the  home  market. 

Due  to  our  commitment  to  PRODUCT  DEVELOPMENT  and  PEOPLE  and 
plans  for  further  rapid  sales  growth,  we  now  require  SIX  additional  Sales 
Representatives  to  join  our  RETAIL  SALES  TEAM  in  the  following  areas: 

EAST  MIDLANDS  •  LONDON  (NORTH) 
LONDON  (WEST)  •  LONDON  (SOUTH)/SUSSEX 
SOUTHERN  TERRITORIES  •  SOUTH  WALES 

The  successful  candidates  for  the  sales  positions  will  be  aged  between  23 
and  45  and  experience  in  the  generic  sector  will  be  an  obvious  benefit. 
However,  experience  in  other  related  selling  fields  would  be  advantageous 
such  as  medical  sales  or  fmcg.  We  would  also  consider  applications  from 
individuals  without  sales  experience  such  as  graduates,  nurses,  etc,  provided 
they  show  the  attitude  to  succeed  in  a  competitive  selling  environment 

Successful  candidates  can  expect  an  above-average  salary  (commensurate 
with  experience),  attractive  bonus,  company  car  with  car  phone,  lunch 
allowance,  fax  machine  at  home  to  help  with  administration,  Pension  Scheme 
and  the  usual  benefits  associated  with  a  progressive,  expanding,  friendly 
organisation. 

For  an  application  form  please  write  to: 

Mr  Stan  Rogers,  National  Sales  Manager,  Lagap  Pharmaceuticals  Limited, 
Woolmer  Way,  Bordon,  Hampshire  GU35  9QE 


*  Highams  Park 
London  E4 

Pharmacist  Manager  or  long  term 
Locum  required  for  an  easily  run 
pharmacy.  Minimum  paperwork. 
Competitive  remuneration.  Also 

locum  required  in  BETHNAL 
GREEN  LONDON  E2  (near  tube) 
Please  telephone  01376  520052  or 
01763  248440  (anytime) 


SHOP/DISPENSING 
ASSISTANT 
London  SW6 
(Fulham) 

Excellent  salary  to  work 
in  a  busy  pharmacy. 

Tel:  0181  942  9714 
(8-9pm)  for  details 


MORTH  WEST  KENT 

Enthusiastic,  reliable 
Pharmacist  Manager  required 
for  busy,  friendly  pharmacy. 
Newly  qualified  considered. 
Excellent  supporting  staff. 
Minimum  paperwork. 
Good  Salary. 
Contact  Mr  B  McElhinny 

on  01689  854831 


LEEDS 

Exciting  opportunity  for  NEWLY 
QUALIFIED  and  experienced 
Pharmacists.  Enthusiastic  manager 
required  for  a  branch  in  a  small 
expanding  group  of  pharmacies. 
Minimum  paperwork,  good 
working  hours,  incentive  BONUS 

Please  telephone  01 13  250  2052 
(day)  0850  476550 
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APPOINTMENTS 


STEPNEY 
LONDON  E1 

Energetic  Pharmacy  Manager 

required  for  family  run 
business.  Minimum  paperwork, 
supporting  staff,  salary  in 
relation  to  experience,  newly 
registered  welcome. 

Telephone  0171  790  2043  or 
0181  951  0607  (after  8pm) 


Bournemouth  Area 

Enthusiastic  pharmacist  required  to  join 

our  team  in  a  friendly,  family  run 
business,  with  excellent  supporting  staff 
in  all  four  shops.  Good  salary  & 
prospects  for  right  applicant. 
Please  telephone  01202  428524  (days) 
or  01425  474668  (after  7pm) 


Long-Term  Manager 
Pharmacist  required  in  the 
Ascot/Basingstoke/Reading 
areas. 
Ring  Mr  Sarna  on 
01344  22818  or  01256  782381 


IPSWICH 

Pharmacist  manager  required  for  this 

busy  well  Kitted  branch.  39  hour, 
5  day  week.  Excellent  supporting  staff. 
Lunch  time  closing.  Rota  one  week  in  six. 

Please  apply  to  J.  McDonald, 
Superintendent  Pharmacist,  Ipswich  and 
Norwich  Co-op  Society. 
Tel:  01473  230303. 


MEWRY/N.  IRELAND 

Enthusiastic  Pharmacist 
Manager  required  full  time. 

Friendly  atmosphere,  good  supporting 
staff.  Pharmaceutical  society  tees  paid 
Newly  registered  welcome. 
Good  Salary  negotiable 
telephone  01232  691689  j/in  «  30pm 


Manager  Pharmacist 
required  hy  busy 
pharmacy  in 

In  land  -  North  Midlands 
Please  phone 

00  3531  661  3742 


GLASGOW  •  KNIGHTSW00D 

Enthusiastic,  cheerful,  second  pharmacist 
required  lor  busy  pharmacy  A  keen  interest  in 
people  and  alternative  medicines,  along  with 
good  business  and  interpersonal  skills  are 
necessary  tor  this  rewarding  position 
Salary  commensurate  with  experience 

Newly  registered  considered 
Apply  in  writing  only  to  Mr  A  G  Baron 
M  R  Pharms,  298  Duke  Rd  ,  Glasgow  G13  4QU 


WORTHING 

Manager  or  long  term  locum  required. 
Easy  hours.  Good  supporting  staff. 
Free  medical  insurance.  Excellent 
prospects.  Flat  available  if  required. 
Telephone  Kirit  Patel  0860  484999  or 
0181  689  2255  daytime.  01883  345519 
evenings  &  weekends 


Enthusiastic  pharmacists 
required  for  easy-run 
pharmacies.  Excellent  salary  & 
supporting  staff. 
Tel:  0151  260  3222  or 
0151  604  1118  (evenings) 


DURHAM  CITY 

Port  time  or  Full  time  Pharmacist 
required  for  well  established  residential 
area.  Excellent  supporting  staff. 
No  late  nights.  Good  Salary 

0191  384  7708  (9  A  wk  days) 
0191  386  0566  (after  6pm  8,  weekends) 


Glasgow  West 

Pharmacist  required  for 
2  days  on  a  regular  basis  ana 
holiday  cover  for  a  busy 
community  pharmacy. 

Apply  to  C&D  Box  No  3512 


Pharmacist  required. 
Newly  qualified 
considered 
Telephone  Nottingham 
0115  978  5826 


BUSINESS  FOR  SALE 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

(01423)  508172 

TORBAY  (DEVON) 


Retirement  sale  of  well  presented  main  road 
pharmacy  in  this  much  sought  after  area. 
Projected  T/O  FYE  30  Sept  96  £490,000. 
NHS  items  average  4,716  per  month. 
Spacious  freehold  property  at  only  £65.000 
includes  4  bed  L  Accom  capable  of  holiday 
lets.  Sale  by  way  of  share  transfer  based  on 
price  for  GW/Fix  of  £235,000. 


INVERNESS 

Town  centre  pharmacy  available  on  new 
lease  with  flexible  terms.  Estimated  I  /O 
31  March  96  £401,000.  NHS  items 
around  2,325  per  month.  Offers  around 
£95,000  for  GW/FLx  plus  SAV. 


LOCUMS 


We  have  over  5,000  p 
registered  PLUS  experience 
handling  over  250,000  boo 
NATIONWIDE! 


L'l'JA-I^A'JM 


•  Provided  by  experienced  staff. 

•  Locum  bone-fides  checked. 

•  A  mobile  &  motivated  locum 

•  NATIONWIDE  COVERAGE. 

•  Pharmacist  staff  to  deal  with 
technical  issues. 

LEAVE  THE  WORRY  TO 


LOCUMS 

urgently  required  in  South 
Wales  and  Bristol  area. 
Contact: 

Capital  Support 
Services 
Tel:  01222  540940 
Fax:  01222  549185 


SELF-EMPLOYED 
LOCUMS 

*  Are  you  familiar  with  self- 
assessment'  rules  starting  from 
April  1996? 

*  Qualified  Accountant  provides 
a  full  accountancy/tax  service 
for  reasonable  rates. 

Tel:  0181  908  5006 


Locum  Dispensing  Technicians 

GlIll.DEORD/WOKING 

Hayes/Ruislip 

Moss  Chemists  require  qualified 
technicians.  Own  transport  essential 

I    For  further  details  please 
MOSS    contact  Caroline  Burt 
CHEMISTS    0181  890  9333 


WEYBRIDGE,  SURREY 

Long  term  pharmacist  required 

for  a  community  pharmacy. 
Easy  to  run.  Monday  to  Friday, 

9am  to  5.30pm. 
Newly  registered  considered. 

Tel:  0181  788  7782 


PHARMACY 


\  0121-233  0233 
.0191,233  0506 
Mj&766  4013 
£laffiM^M4*2699. 937 
Ediduqk  0131-229  0900 
Cwulift  01222:549174 
Lwdm  01892  515963 
Exefoi       01392  4222% 


FRANK  G.  MAY 
&  SON 

LOCUMS  URGENTLY 
NEEDED  IN  KENT  AND 
SUSSEX 

■*•  Efficient  personal  service 

*  Available  24  hours 

*  Odd  days/long  or  short  term 

Ring  Keith  or  Stella  May, 
Maidstone  (01622)  754427 


I 


ST  CHOICE 
NEED 
STAFF  ?SS 


j.I'.m.  <;koi  i» 


NATIONWIDE  SERVK  E 
LOOKING  FOR  LOCUM  WORK? 
We  arc  employing  Pharmacists  * 
technicians,  tree  rcg,  top  rates  t  incentives. 
Call  Now0l81  502  6349  (24  firs) 


Locum  Pharmacist 
required  South 
Manchester,  for  approx 
2  hours  each  Sunday. 
Apply  to  C&D  Box  No  3514 


NOTTINGHAM 

Full  time  or  part  lime  pharmacist  locum 
required  for  small  independent  community 
pharmacy  Job  share  a  possibility 
Also  recently  qualified  considered 
Please  send  CV  to  Ladybay  Pharmacy, 
1  45  Trent  Boulevard,  Westbndgford, 

Nottingham  NG2  5BX 
Tel/Fax  0115  945  5412  until  6pm 
or  tel  01 1  5  948  0658  6pm  -  9pm 


BUSINESS  WANTE 


Moss  Chemists  are  a  subsidiary  of  Unichem  PLC,  controlled 
by  Pharmacists  with  a  positive  professional  approach.  We 
are  expanding  rapidly  and  wish  to  hear  of  pharmacies  or 
groups  of  pharmacies  for  sale  throughout  the  U.K.  with  a 
minimum  turnover  of  £500,000. 
Freeholds  purchased.  Please  write  or  telephone: 

Mr  M.  C.  Bayly,  Development  Director 
Moss  Chemists 
Fern  Grove,  Feltham, 
Middlesex  TW14  9BD 

C  H  EMISTS  Tel  No:  0181  890  9333 
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COMPUTER  SYSTEMS 


PRODUCTS  AND  SERVICES 


Alchemist  3000  PMR 

dispensary  system 
NEW  VERSION  !!!!!! 

Prophet  2000  EPOS 
Intelligent  till  system 
Transform  your  business 


1st  for 
SERVICE 


We  use  our 
engineers 


We  deliver  & 
install  FREE 


ill,  Ley  land  PR  5  2NN 
11 772)  622879 


DISCOVER  HIDDEN 
DISPENSING  PROFITS 


Increase  Profitability 
Enhance  Customer  Care 
Increase  Staff  Motivation 
Improve  Communication 
Improve  Efficiency 
Slash  Workloads 
Provide  Professional  Practice  Image 
Increase  Flexibility 


li 


WITH 


PACEjteta 


nJaPMR  ; 


Professional 
Dispensing  Systems  for 
Professional  Pharmacists 

FOR  DETAILS 
AND/OR  A  FREE  DEMONSTRATION: 

Tel:  0161  941  7011 

PACE  BETA  COMPUTERS,  FREEPOST  ALM  1610,  ALTRINCHAM,  WA14  1AR 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  25%+VAT  -  Varidase 
combi-pack  (exp8/96),  137  Tenormin 
25  (exp  4797),  15  Brufen  Granules 
(exp  7/97),  44  Colestid  sachets  (exp 
8/98),  249  Madopai  125  (exp  7/98),  11 
Rovera  400mg  (exp  7/96),  6  Clopixol 
200mg  (exp  10/96).  Tel:  01386446244. 

TRADE  LESS  30%+VAT+POSTAGE  - 
36  Monit  20mg  tabs,  3  Tarivid  400mg 
tabs,  100  Volranian  25mg  tabs,  38 
Pentasa  slow  release  250nig  tabs,  20 
Slow  Fe  tabs,  252  napratec  OP,  100 
(  tciim  caps,  84  Sinemet  LS12.5nig,  50 
Colchicine  5()()mcg  labs,  12  Adifax 
caps.  Tel:  018 1-684  1352. 

TRADE  LESS  50%+VAT+POSTAGE  - 
2x100  Sinemel  110  (exp  4/97),  6x90 
Nootropil  800mg  (exp  7/99),  100 
Fenopron  600mg  (exp  7/97),  2x150ml 
Priadel  liquid  (exp  S/96)  100  Bactrim 


draps  (exp  7/96),  60  Alu-Cap  (exp 
9/96),  30  Lasix  (exp  1 1/97).  Tel:  01625 
523059. 

TRADE  LESS  50%+VAT+POSTAGE 

Pentasa  100ml  Enema.  Tel:  01923 
825753. 

TRADE  LESS  30%+VAT+POSTAGE  - 

9  viaLs  Calcitare  inj  (exp  1 1/96),  Duo- 
cal  super  soluble"  200  Pronestyl  tabs 
250mg,  Provera  400mg  tabs  (exp 
9/96),  Maxepa  caps  MST  lOOmg  tabs. 
Tel:  0181  672  61 16. 

TRADE  LESS  30%+ VAT  -  Zofran  inj 
(exp  10/97)  plus  many  others.  Tel: 
01482  354260. 

TRADE  LESS  50%+VAT+POSTAGE  - 
2x30  Sandimmun  lOOmg,  2  Beclo- 
forte  VM,  Dansac  Unique  25mm  & 
40mm,  Coloplast  MC  2000/5930, 
Manerix  150mg  &300mg,  68  Nimotop 
30mg.  Tel:  01302  723565. 

TRADE  LESS  50%+VAT  -  30x29  For- 
tum  (exp  10/96),  13x10x20ml  sod. 


SHOP  &  CONTENTS 
INSURANCE? 

Why  pay  more  than  you  need  to? 

♦  Stock  and  Contents 

♦  Employers  Liability, 

♦  Glass 

♦  Business  Interruption 

♦  Instalment 


Plan 

available 


0171-6283939 

For  an  immediate  quotation 

SAVE  £££'s 


l  used  to  be  insured  by  another 
well  known  pharmacy  insurer, 
but  since  joining  the  PIA  scheme 
two  years  ago  my  premiums  have 
almost  halved. 

Mr  Cohen 
Leeds 


Despite  paying  much  lower 
premiums,  the  service  has  been 
excellent  and  the  claims  that  I 
have  had,  have  been  dealt  with 
very  promptly. 

Mr  Myers 
Sheffield 


THE  PHARMACY  INSURANCE  AGENCY 


Someone  of  like  mind 

Full  lime  lotum  pharmacist  (qualified  I960),  divorced,  no  emotional  baggage  and  olone,  would  like  to 
correspond,  meet,  perhaps  find  happiness  and  settle  down,  with  an  unattached  lady  pharmacist  or  technician 
lage,  ethnic  background  immaterial)  who  is  in  similat  circumstances. 

He  is  popular,  cheerful,  artistic,  coring  and  professional,  but  the  job  interferes  with  meeting  the  right  people  it 
present  based  in  the  South  of  England,  geography  is  no  problem  (Have  certificate  -  will  travel!) 
If  you  ore  of  like  mind,  if  you  want  to  find  a  soul  mote,  or  if  you  would  just  like  to  correspond  with  someone  from 
the  same  educational  background  who  does  not  wont  to  'talk  shop'  but  something  much  more  interesting,  write  to 
this  (ornishman  at  CSD  Box  No  351 1 


chlor  inj  (exp  9/97).  Tel:  0181  841 
1585. 

TRADE  LESS  30%+ VAT  -  15  Myco- 
butin  150mg,  100  Bolvidon  30mg,  1 
Herpid  paint.  Tel:  0115  978  2336. 

TRADE  LESS  25%+VAT  -  Diamor  SR 
250mg  caps,  Betagan,  Fenbufen 
300mg  tabs,  Topicycline,  Brufen 
syrup.  Tel:  01766  830437. 

TRADE  LESS  25%+VAT+POSTAGE  - 
10x12  Fletcher  enemas,  3  Unfix,  1x30 
Simcare  uro-flo35mm,  43x200ml  Uri- 
plan  bed  bags  D813131,  28  750ml  Uri- 
plan  leg  bags  D7L,  1x100  Megace 
40mg,  2x21  Stemetil  eff  sachets.  Tel: 
0181  960  5454. 

PENBRITIN  -  250mg  capsules  6x500 
(exp  9/96)  £15  each  +  VAT.  Tel:  0171 
582  6344. 

TRADE  LESS  40%+VAT  -  17  Pentasa 
100ml  ene.na  (exp  2/97)  plus  many 


other  items.  Tel:  01702  715485. 

TRADE  LESS  50%  -  Dimetriose  tabs. 
Dipentum  250mg  caps  less  45%, 
Tenormin  IS  less  25%,  Tegretol  400g 
less  35%,  all  plus  VAT+postage.  Tel: 
Km/Sandy  0181  539  1805. 

TRADE  LESS  30%+VAT  -  3x100 
Floxapen  500mg  caps '(exp  11/98). 
Tel:  01667  462615. 

TRADE  LESS  25%+VAT  -  120  Paroven 
caps  (exp  9/96),  35  Robaxin  750mg 
(exp  6/96),  1  Alpha  sol  60ml,  28 
Accupro  lOmg  (exp  9/96),  100 
Moditen  5mg,  2x100  Antabuse 
200mg.  Tel:  0181  800  2931. 

TRADE  LESS  30%+VAT  -  62  Bonefos 
800mg,  289  Eudemine  50mg  tabs,  27 
Klaricid  500mg  tabs,  1 10  Orap  2mg, 
120  Ismelin  lOmg,  10  liniparin  CA 
12500  units,  4  Burinex  inj  2mg.  Tel: 
01443  772183. 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  history,  conditions  of  storage  and  so  on. 


1-Q 
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FOCUSING  ON  I 
PERSONAL  ANC 
SERVICE  AT  / 


PRODUCTS  AND  ! 


*  C.C.T.V  from  £199 

*  Till  Monitoring 

*  Safes 

*  Tagging  Systems 
£395 

FREE  CATALOGUE 
0800  393843 

FASIT  SECURITY  LTD 


NOW  YOU'VE  SEEN  IT! 


You  too  can  be  OUT  ON  TOP  by  selling  this 
very  useful  multi-purpose  terry-towelling 
turban  which  no  doubt  you've  been  asked  for 
many  times  by  Chemotherapy  patients  or 
f        even  those  people  who  just  want  something 
to  wear  in  the  bath  or  shower,  while 
swimming  or  sun-bathing 

Already  being  sold  very  successfully  by  many  Chemists 
and  Druggists,  now  available  at  a  very  competitive 
wholesale  price. 

Please  telephone  August  Designs  on  01652  659956  or 
FAX  01652  652495  for  details  and  guotation.  Fast,  efficient 
service. 


MAKE  MONEY! 

LET  CHEMIST& 

DRUGGIST    WORK  FOR  YOU. 

TO  ADVERTISE  YOUR 
PRODUCTS  &  SERVICES  call  lucy  on 

01732  377222 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


TRADE  LESS  40%+ VAT  -  6  Lariam 
250mg,  116  Lodine  300mg,  80  Lopid 
300mg,  lOStaril  lOmg,  22  Start  1 20mg, 
100  Pro-Banthine  15mg,  48  Tolectin 
400mg.  Tel:  0121  358  3588. 

TRADE  LESS  35%+ VAT  -  200  caps 
One-Alpha  lmcg  (exp  2/97),  lx2g 
Fortum  inj  (exp  5/98),  1x112  Hexopal 
forte  (exp  11/98).  Tel:  01782  593033. 

TRADE  LESS  30%+VAT+POSTAGE  - 
7x30  Sandimmun  caps  lOOmg  (exp 
7/98),  1x30  Sandimmun  caps  50mg 
(exp  5/98),  1x42  Valtrex  tabs  (exp 
10/96),  40x10ml  Bricanyl  respirator 
sol  (exp  9/96).  Tel:  0181  969  1657. 

TRADE  LESS  30%+ VAT  -  280  Neuron- 
tin  300mg  (exp  6/98),  166  Froben 
lOOmg  (exp  3/97),  Aerocrom  inhaler, 
2  Aerocrom  syncroner,  2  Ventide 
inhalers  (exp  11/96).  Tel:  0171  228 
6024. 

TRADE  LESS  50%+ VAT  -  20  Hollister 
pouches  1432,   15  Coloplast  bags 


n  5170,  4  System-2 
Bard  Uriplan  bags 


5640,  10  Conv 
S320  bags,  16 
DT5L.  Tel:  0191  567  3550 
TRADE  LESS  30%+VAT+POSTAGE  - 

139  tabs  Orimeten  250mg  (exp  6/98), 
224  caps  Noctec  500mg  (exp  6/97), 

140  Diurexan  (exp  2/98)  Tel:  0181 
642  2035. 

TRADE  LESS  50%+VAT+POSTAGE  - 

Neurontin  300mg,  Rocaltrol  0.5mg, 
Rifampicin  150mg,  16  Importal, 
Danazol  lOOmg,  Targocid  400mg, 
Cesaniet  lmg  and  many  more.  Trade 
less  25%+VAT+postage  -  60  Bactrim, 
90  Arythmol  150mg,  Nuelin  I25mg, 
Negram.  Tel:  0181  874  1495. 

TRADE  LESS  25%+VAT  -  4  Geno- 
tropin  16iu  kabi  vial  multidose  (exp 
11/96)  zero  discount  item.  Tel:  Mike 
0191  257  7651. 

TRADE  LESS  30%+VAT  -  Antabose 
tabs,  Cedocard  retard,  Benemid  500, 
Colchicine  800,  Dutonin  200,  Tran- 


JOIN  THE  GROWING  BAND 
of  PEOPLE  who  INCREASE 
their  PROFITS  by  £££££'s 


1.  A  vital  inv 
base  w 


ormidable  ne 


unc 


2.  Group  gfe3  T>mm  adds  pounds  to 
your  pocket. 

3.  Our  negotiating  skills,  contacts  and  know 
how  will  bring  you  extra  savings  from 
numerous  companies. 


COULD  REVOLUTIONISE  YOUR  BUSINESS 

54/62  Silver  Street,  Whitwick,  Leicestershire  LE67  3ET 
TEL:  01530  510520  FAX:  01530  811590 


RING  FOR  DETAILS  ON 
FREEPHONE  0800  526074 


CASH 

R 

EGI 

1ST 

E 

RS 

UNBEATABLE  PRICES 
ALL  MAKES  SUPPLIED 
OVERNIGHT  DELIVERY 

G.I.G.B.  Fl 

RE 

E  0800  716071 

•■ 

date  100k,  Rifampicin  300,  Danol  200, 
Sabril  500,  Eppy  eyedrops,  Retina  gel, 
Berotec  100  &  200,  Cyclogest  200.  Tel: 
0131  312  8600. 

TRADE  LESS  30%+VAT+POSTAGE  - 
9x50  Hypognard  GA  glucose  test 
strips.  Tel:  0181  574  6848. 

TRADE  LESS  30%+VAT+POSTAGE  - 
20  Beta-Adalat,  70  Calcichew  forte 
tabs,  61  Parlodel  5mgcaps,  5  l*rovera 
400mg  tabs,  8  Slow  Re  folic  tabs,  84 
Trisequens  tabs,  10  Monit  SR  40nig 
tabs,  40  Sodium  aniylal  200mg  caps, 
20  Elantan  20  tabs,  98  Sodium  Bicar- 
bonate 600mg  tabs.  Tel:  0181  684 
1352. 

TRADE  LESS  30%  +  VAT+POSTAGE  - 

Simcare  omni  3231119,  Famvir 
250mg  shingles  pack  (exp  8/96)  and 
many  more.  Tel:  0181  892  3704 
TRADE  LESS  25%+VAT  -  Recormon- 
S  1000  2x10  (exp  5/97).  Tel:  01704 
574426. 

TRADE  LESS  50%+VAT+POSTAGE  - 

Aurecort  cream  log  (exp  5/96),  Aure- 
omycin  cream  30g  (exp  6/96),  Betno- 
vate  rectal  ointment  30g  (exp  1 1/96), 
Difflam  cream  lOOg  (exp  7/96), 
Diprosone  cream  30g  (exp  9/96), 
Efcortelan  oint  0.5%  30g  (exp  11/96) 


and  many  more.  Tel:  0181  455  6601 
ext  392. 


FOR  SALE 


MINI  LAB  -  Oriental  Mini  2,  print  sizes 
up  to  8x12.  100  films  per  day,  extras 
available.  Tel:  01703  869820  (eve). 

MARTINDALE  -  The  extra  pharma- 
copoeia 30th  edition,  excellent  condi- 
tion. £65  plus  postage.  Tel:  0171  405 
2825. 

AMSTRAD  -  8256  with  printer,  moni- 
tor, locoscript  software  £  149.  Com- 
modor  64  with  reader  S90,  Epsom 
printer  £30.  Weighing  scale  £45.  Exer- 
cise bike  £20  ono.  Tel:  0181  693  5543. 

DOT  MATRIX  PRINTER  -  Accel-123 
£150  ono  buyer  collects.  Tel:  01782 
593033. 

MARTINDALE  -  30th  edition,  excel- 
lent condition.  £75.  Tel:  01482  659471 
ext  220. 

ILLUMINATED  -  Prescription  sign, 
69in  width,  12in  length,  5.5m  depth 
Buyer  collects.  £45  ono.  Tel:  01384 
291135. 

COVER  GIRL  -  Cosmetics,  in 

20%,  approx  £900  worth.  Tel  P  Dan- 
son  01384  395592. 
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K.  Waterhouse  Limited 

Chemist  Wholesalers 

UNIT  22,  SHERATON  BUSINESS  CENTRE,  WADSWORTH  CLOSE,  PERIVALE,  MIDDLESEX  UB6  7JB 

Tel:  0181  998  9715  Fax:  0181  998  0657 


•  Chances  are  June  will  be  sunny! 
The  certainty  is  that  our  price  &  service  combination  will  ensure  the  outlook  is  bright! 


Riemann  skin  protection  products  in  stock  including  SPF20  high  protection  sun  lotion. 
Stock  up  now  tor  the  holiday  season 

•  Hawaiian  Tropic  -  40%  P.O.R.  available.  Order  now  and  take  advantage  of  their 

£1 .5mi llion  Media  Campaign. 


•  Britmarine  swimcaps  and  latex  guard  socks  now  available  from  us. 
Pacific  light  range  by  Gillette  series  -  try  the  launch  pack  and  SEA  the  effect  on  your  sales. 


Mates  condom  range  at  tremendous  discounts  so  you  can  profit  with  pleasure. 
•  Clearblue  •  Clearview  •  Clearplan  •  Replens 
Order  a  case  each  -  Just  in  case...?  (Now  on  Special  Promotion) 


Remember  -  We  stock  almost  10,000  lines  including  Generics  -  Pi  s  -  Counter  Medicines  -  Dressings  -  Containers  -  Packed  Goods 

Films  and  Batteries  -  Toiletries  -  Baby  Goods 

Ring  Now  for  Quick  Delivery  and  Price  List 


mtiitlitt  pic 

Telephone:  0181-841  4144 
Fax:  0181-841  8390 


FREE 
w 


T1 


FREE     FREE  FREE 
D5  BASIC 
RECHARGEABLE 
TOOTHBRUSH 

FREE     FREE     FREE  FREE 

PLAQUE  REMOVERS 


INCREASE 


when  you  buy  any  5 
Braun/Oral  B  Plaque 
Remover  Toothbrushes 
plus  1  box  of  brush  heads 


PROFIT 


INCREASE 


PROFIT 


E  &  OE  -  GOODS  SUBJECT  TO  AVAILABILITY 

MEDIELITE  PLC 
BELVUE  BUSINESS  CENTRE 
UNI  I  S  16  &  17,  BELVUE  ROAD 
NOR  I  HOI  I  ,  MIDDLESEX  DBS  5QQ 
Tel:  0181-841-4144  Fax:  0181-841-8390 


The  Power 
of  Multiples... 
...the  Privilege 
of  Independence 

Improve  your  buying  power 
by  joining  UK's  fastest 
growing  network  of  700 
independent  pharmacists 


Wish  to  become  a  member?     Nucare  pic 
Please  contact  us  Today.  447  Kenton  Road 

Harrow 

Middlesex  HA3  OXY 
Tel:  0181-732  2772 
Fax:  0181-732  2774 
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PRODUCTS  AND  SERVICES 


SHOPFITTINGS 


BRITAIN'S  BEST  SELLING  SUNGLASSES 
POPULAR  HIGH  STREET  STYLES 
TERRIFIC  VARIETY 
DISNEY  •  FLAIR  •  SPORTS  •  CLASSIC 
CLIPOVER-  CASES*  CORDS 

DISPLAY  STAND  AVAILABLE 
FULL  COLOUR  CATALOGUE  & 
PRICE  LIST  AVAILABLE  ON  REQUEST 

FAX:  0161  839  6440 
PHONE:  0161  833  9267 


SHOPFITTINGS 


RICKMANS  PHARMACY 
Forest  Hill  •  London 


9  Lynx  Crescent,  Weston  Ind  Est.,  Weston-super-Mare  BS24  9DJ 


6f|opriffiNc; 

FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 

CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

01392-216606 


SPECIALISTS  IN  RETAIL  PHARMACY 
AND  DISPENSARY  SHOPFITTING 

APPROVED  BY  THE  N.P.A. 

CALL  NOW  FOR  DETAILS 
Edison  Road,  St  Ives  Industrial  Estate,  St  Ives 

Huntingdon,  Cambs  PE17  4LF 
Telephone:  01480  494262  Fax:  01480  495826 


SHOPFITTINGS  FOR  SALE 


Complete  adjustable  counter  product  display  racks, 
approximately  64  feet  length. 
Glass  cabinet  (for  perfumes  etc.)  with  sliding  lockable  doors 
to  fit  sizes: 
3  feet  bay,  5  feet  bay  and  6  feet  bay. 
Counter  table  with  drawers  4.5  feet  x  2.5  feet 
The  prices  are  negotiable. 
Please  call  Mr  Patel  on  0171  228  1701 


STOCKTAKERS 


Frankland 

& 

Co. 

2I9  Harrison  Road.  Belgrave,  Leicc 

Telephone:  (01  I  6)  266  5299  Facsimile 

(01 

SPECIALISTS  IN  PHARMACY  STOCKTAKING  NATIONWIDE 

^^^^^           stocktaking  and 
business  transfer 

U^S 

service 

\</i  u.rn 

STOCK WANTED 


WANTED 


runs,  bow 
try 


Old  chemist  shop  fittings,  drug 

cabinets  etc. 
Complete  shop  interiors  purchased.  We 
hardest,  travel  furthest,  pay  more. 
Telephone  01327  349249  days.  01327  341192  Eves 
Fax:  01327  349397 


CHEMIST  -  WANTED  -  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted 
Black  Glass  Jars  Drug  Jars  —  Blue  or  Green 
Blue  Castor  Oils  Coloured  Soda  Syphons 
"Admiralty"  Square  Blue  Poisons  Spare  Stoppers 
Common  Blue  "Not  to  be  taken"  Poisons  —  All  shapes 
Mixed  Assortments  of  Surplus  Bottles  as  above. 
Contact:  Eric  Padfield, 
18  Mulberry  Gardens,  Sherborne,  Dorset. 
Tel:  01935  816073  Fax:  01935  814181 


TO  BE  A  MARKET  LEADER 
USE  THE  MARKET  LEADER 
TEL  01732  377222  •  FAX:  01732  368210 
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ulpting  and  Aristotle 


"Pharmacy,  for  the  sake  of  its 
own  survival,  will  have  to  shape 
its  future  and  not  be  a  clay  others 
sculpt  with  their  knives,"  warned 
Professor  Trevor  Jones  when  he 
was  presented  with  the  gold 
Society  Charter  medal  ?; 
at  the  Royal  Pharma-  ' 
ceutical  Society's  an-  { 
nual  general  meeting 
last  week  (see  also 
pp724/726). 

Professor  Jones,  dir- 
ector general  of  the 
Association  of  British 
Pharmaceutical  Indus- 
try, said  the  award  was 
"a  great  honour  and  a 
great  joy  -  given  in  the 
gift  of  the  president 
and  also  the  harshest 
critics,  my  peers". 

He  spoke  of  the  rev- 
olution of  molecular 
biology,  which  "con- 
tinues to  provide  spec-  Professor 
tacular  new  products" 
and  also  looked  forward  to  the 
next  developments.  "It  is  the 
dawn  of  a  new  revolution  of 
genomics.  How  this  genomic  rev- 
olution will  change  pharmacy  is 
a  scene  yet  to  played,"  he  said. 

Marshall  Gellman,  a  former 
chairman  of  the  National  Phar- 
maceutical Association,  was  pre- 
sented with  the  silver  medal  for 
his  contribution  to  the  profes- 
sion in  Manchester. 


"What  we  have  to  learn  to  do 
we  learn  by  doing,"  he  opened, 
quoting  from  Aristotle.  He  was 
the  local  pharmaceutical  com- 
mittee chairman  for  14  years  to 
1995,  having  joined  the  LPC  in 


Trevor  Jones  with  Society  president  Ann  Lewis 


1965,  and  has  been  a  committee 
member,  including  chairman,  of 
the  Society's  Manchester,  Salford 
and  Trafford  Branch  since  1961. 

Thanking  the  Society,  he  said 
he  was  delighted  to  see  "the 
youngsters"  now  coming 
through,  "as  they  are  the  life- 
blood  of  the  profession". 

Referring  to  his  time  as  chair- 
man of  the  NPA,  Mr  Gellman  said 
that  the  highlight  of  his  year 


there  was  the  introduction  of  the 
NPA  advertising  campaign,  'Ask 
your  pharmacist  -  you'll  be  tak- 
ing good  advice'.  "How  vibrant, 
how  meaningful,"  he  said.  "We 
provide  one  of  the  finest  phar- 
macy services  in 
the  world.  That 
service  is  given 
without  thought  of 
recompense." 
•  Society  presi- 
dent Ann  Lewis 
took  the  opportu- 
nity in  her  address 
to  the  annual  gen- 
eral meeting  to 
pass  on  her  thanks 
to  Dr  Jim  Rey- 
nolds, who  has 
stepped  down  as 
editor  of  Martin- 
dale  after  three  edi- 
tions; Anne  Prasad, 
who  has  retired 
from  the  editor- 
ship of  the  Bri  t  ish 
National  Formulary;  and  Lord 
Peston,  the  Privy  Council  nomi- 
nee who  is  leaving  the  Society 
Council  after  nearly  ten  years. 

Society  treasurer  David  Cole- 
man, who  is  retiring  from  Coun- 
cil, was  thanked  for  his  nine 
years  of  service,  and  Ms  Lewis 
also  paid  tribute  to  secretary  and 
registrar  John  Ferguson  for  his 
contribution  to  the  Interpharm 
Forum. 


NPA  opens  its  doors  to  parliament  ,„ 


A  party  of  MPs  saw  what  really 
goes  on  in  the  pharmacy  world 
when  it  visited  the  National  Phar- 
maceutical Association  headquar- 
ters last  week. 

The  All  Party  Parliamen- 
tary Retail  Industry  Group 
met  the  NPA's  chairman, 
Peter  Jenkins,  and  direc- 
tor, Tim  Astill,  to  see  the 
work  of  the  Association 
and  to  get  a  better  insight 
into  some  of  the  many 
problems  facing  indepen- 
dent retailers. 

The  informal  meeting 
and  buffet  lunch  allowed 
the  subjects  of  out  of 
town  shopping  centres, 


the  importance  of  the  specialist 
retailer  and  the  growing  threat 
from  the  larger  multiples  to  be 
discussed. 

"It  is  always  useful  to  talk 


informally  to  MPs  -  especially 
when  they  serve  on  parliamen- 
tary groups  which  are  relevant  to 
orrr  members,"  says  Mr  Jenkins. 
"As  a  trade  body  representing 
pharmacy  owners,  the 
NPA  is  uniquely  placed 
to  voice  the  retailing 
pressures  and  concerns 
facing  its  members." 

"The  group  showed 
particular  interest  irr 
our  strategies  to  coun- 
teract the  threat  from 
the  Office  of  Fair  Trad- 
ing to  abolish  Resale 
Price  Maintenance  on 
proprietary  medicines," 
I  comments  Mr  Astill. 


Pharmacy  technician  Sally  Fenn 
has  had  "a  nice  surprise ",  to  the 
tune  of  £50,000.  She  scooped  the 
top  prize  in  the  Daily  Mail  and 
Mail  on  Sunday's  Instant  Cash 
Game.  Although  Sally,  a  relief 
dispenser  for  Boots  in  Surrey,  has 
been  doing  newspaper 
competitions  for  around  12  years, 
it  was  only  recently  that  she 
recorded  a  couple  of  £1  wins.  But 
the  big  one  was  waiting  just 
around  the  corner.  She  admits  to 
doing  "nothing  rash"  with  the 
winnings  so  far.  "The  money  is 
languishing  in  the  building 
society,"  she  says 


APPOINTMENTS 


David  Thomas,  the  National 
Pharmaceutical  Association 
board  member  for  the  West 
Midlands,  has  been  elected 
president  of  the  Proprietary 
Articles  Trade  Association  in 
its  100th  year. 

Stephen  Martin  has  joined 
Hero  as  business  manager  for 
baby  food  operations  in 
Europe.  He  joins  from  Cow  & 
Gate  Nutricia. 

Scholl  has  appointed  Trevor 
Bell  to  the  main  board  as 
group  marketing  director  with 
effect  from  May  28. 
IRI  Infoscan  has  appointed 
former  Unilever  business 
systems  specialist  Frederic 
Robin  as  IT  director  Europe. 
Sarah  Lee  Household  & 
Personal  Care  has  restructured 
its  marketing  and  sales 
departments.  Commercial 
director  Euan  Venters  be- 
comes managing  director  in 
South  Africa.  Kay  Downs  is 
promoted  to  marketing  and 
development  director  and 
Steve  Stagg  is  the  new  sales 
director. 

Ranbaxy  Laboratories  has 
appointed  Sanjeev  Gulati  as 
general  manager,  Rima 
Laboratories;  Julian  D'Souza 
is  director,  Russia  operations; 
and  Anil  Shama  is  business 
manager,  bulk  drugs  Europe, 
CIS  and  Africa.  All  three  report 
to  Dr  Brian  Tempest,  regional 
director,  Europe,  CIS  and 
Africa. 
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W  For  the  treatment 
I    of  verrucas,  warts, 
I    corns  and  calluses 


I  Uniquely  formulated,  clinically  proven  treatment 
l  Dries  to  form  a  water-resistant,  protective  barrier 
■  Designed  to  inhibit  spread  of  the  verruca/wart  infection 
i  No  plasters  necessary  ■  Simple,  once-daily  application 


bazuk 


a: 


Gel 


for  the  treatment  of  verrucas,  warts,  corns  and  caiiiisj^ 


Baz 
that  vi 


A  bullseye  for  Bazuka! 

Bazuka  Gel  has  taken  the  verruca/wart 
market  by  storm,  soaring  to  brand  leadership 
within  months  of  its  launch. 

With  its  clinically  proven  prescription 
heritage  Bazuka  offers  simple,  effective 
treatment  for  verrucas,  warts,  corns  and 
calluses.  It  dries  to  form  a  unique,  water- 
resistant  protective  barrier  designed  to 
help  inhibit  the  spread  of  the  verruca/wart 
infection,  without  the  need  for  plasters. 

And  with  continued  heavyweight  national 
press,  radio  and  TV  support,  Bazuka  sales 
will  go  from  strength  to  strength.  Be  sure 
to  keep  up  with  demand! 


■  bazuka 

■  iojtol783irae^emiMSjnrt!,tortisaiiilc 
salicylic  acid,  lactic  acid 


FORMS  A  WATER-RESISTANT  BARRIER  -  NO  NEED  FOR  PLASTERS 

BAZUKA  Trademark  and  Product  Licence  held  by  Oiomed  Developments  Ltd .  Hitchin.  SG4  7QR.  UK  Distributed  by  DDD  Ltd  .  94  Rickmansworth  Road,  Watford,  Herts,  WD1  7JJ,  UK  Active  Ingredients: 
Salicylic  Acid  BP  12  0%  w/w,  Lactic  Acid  BP  4  0%  w/w  Also  contains  Camphor  BP,  Pyroxylin  BP.  Ethanol  196%)  BP  Ethyl  Acetate  Indications:  For  the  treatment  of  verrucas,  wans,  corns  and  calluses 
Directions  (or  adults,  including  the  elderly,  and  children:  Apply  one  or  two  drops  to  the  lesion  and  allow  to  dry  to  form  a  small  white  patch  The  following  day,  carefully  peel  or  pick  oft  the  dried  patch, 
and  apply  fresh  gel  Once  every  week,  before  applying  fresh  gel.  gently  rub  the  treated  surface  with  the  emery  board  provided  Continue  treatment  until  the  condition  has  resolved  This  may  take  up  to  12 
weeks  for  certain  verrucas  and  warts  Contra-indications:  Not  to  be  used  on  the  face  or  anogenital  regions,  or  by  diabetics  or  individuals  with  poor  blood  circulation  Not  to  be  used  on  moles,  birth  marks, 
hairy  warts,  or  any  other  lesion  for  which  the  gel  is  not  indicated  Not  to  be  used  in  cases  of  sensitivity  to  any  of  the  ingredients  Precautions  and  Warnings:  Keep  away  from  the  eyes,  mucous  membrane 
and  from  cuts  and  grazes  Avoid  spreading  onto  surrounding  normal  skin  Do  not  use  excessively  Some  mild,  transient  irritation  may  be  expected,  but  in  cases  of  more  severe  irritation,  treatment  should  be 
discontinued  Avoid  inhaling  vapour,  and  keep  cap  firmly  closed  when  not  in  use  Avoid  contact  with  clothing,  fabrics,  plastics  and  other  materials  as  it  may  cause  damage  Keep  all  medicines  out  of  the  reach 
of  children  HIGHLY  FLAMMABLE  Keep  away  from  flames  Store  at  room  temperature  (not  exceeding  25°C).  with  the  cap  replaced  tightly  [FOR  EXTERNAL  USE  ONLY  [  Legal  Category:  |T]  (PL  01 73/01 61 1 
Packs:  5g,  RSP  £4  35  (£3  70  exc  VAT)  5/95 


The  1996 NPA  Challenge  Cup,  organised  in  conjunction  with 
Pharmacy  Today  and  Chemist  &  Druggist,  will  take  place  at  the 
Aldenham  Golf  and  Country  Club,  just  off  the  M25/M1, 
on  Tuesday,  June  11th. 

The  1996  NPA 
Challenge  Cup 


THE  NATIONAL 
PHARMACEUTICAL 
ASSOCIATION 


Join  us  for  a  great  day's  golf  at  the 
Aldenham  Golf  and  Country  Club  and 
play  the  challenging  course  in  the  company 
of  other  pharmacists.  Tournament  play  will 
be  for  the  prestigious  'NPA  Challenge  Cup' 
together  with  other  competitions  and 
individual  prizes. 

Open  to  all  golfers,  our  annual  golf  day  on 
June  I  Ith  is  fast  approaching.  Places  are 
limited,  so  anyone  who  has  not  registered 
their  interest  in  playing  should  do  so  by 
returning  the  form  below  as  soon  as  possible. 


The  full  day's  golf  and  hospitality  will  start 
when  players  arrive  and  enjoy  coffee  and 
biscuits  and  pick  up  their  score  cards,  before 
teeing  off  for  the  morning  team  competition 
over  9  holes. 

Following  lunch  the  individual  competition  w 
begin.  This  Stableford  rules  competition  will  be 
played  over  1 8  holes  and  incorporates  integral 
competitions,  plus  other  individual  prizes. 

After  the  day's  golf,  players  will  be  able  to 
relax  over  a  drink  before  the  evening  three 
course  dinner,  speeches  and  prize  giving 
ceremony,  where  the  overall  winner  will  claim 
the  handsome  'NPA  Challenge  Cup'. 


Fee  for  the  full  day's  activities  is  £68  including  VAT. 

It's  a  day  not  to  be  missed 


Send  off  the  coupon  today  to: 

Richard  Langrish  Associates, 
Osborne  House, 
13-19  Ventnor  Road, 
Sutton, 

Surrey,  SM2  6AQ. 

Or  fax  it  to:  0181  288  0844. 

For  further  details, 
call  Richard  Langrish 
on:  0181  288  0833. 


Please  send  me 


(no  of  persons)  tickets  for  the  1 996  NPA  Challenge  Cup 


I  enclose  a  cheque  for 


made  payable  to  Richard  Langrish  Associates 


Name 


Pharmacy  Address 


Telephone  No: 


Handicap: 
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'CREAM 

I  £45^ 


Cream  E45  has  been  relieving  dry 
skin  conditions  tor  over  40  years 
Million^  ot  satisfied  users  bear 
witness  to  the  success  ot  this 
clinically  proven,  effective  and 
soothing  emollient. 

Besides  Cream  E45,  the  E45  range 
includes  many  other  dermatological 
products,  all  ot  which  have  been 
formulated  and  carefully  designed 
to  complement  one  another: 


PRODUCT  INFORMATION:  CREAM  E45:  Whuc  bland  emollicm  cream  which  contains  white  soft  paraffin  BP  14  5%  w/w,  light  liquid  paraffin  Ph  tin  12.6%  «  w 
and  hypoallergenk  anhydrous  lanolin  1.0%  w/w.  Uses:  for  the  symptomatic  relict  oi  dry  'kin  conditions,  where  the  use  o(  .in  emollient  is  indicated,  sueh  .i*  flaking, 
chapped  skin,  ichthyosis,  traumatic  dermatitis,  sunburn,  the  dry  stage  of  eczema  and  certain  dry  cases  ol  psoriasis  Dosage  and  administration:  Apply  to  the  affected  part 
two  .  .i  three  times  duly  Cnntra-indications,  warnings  etc: '  re  it  n  1:4  S  should  not  he  use  J  by  patients  win  i  are  sensitive  to  m\  ot  the  ingredient  -  Packaging  quantities: 
ruhes  containing  SOg.  tubs  containing  I25g  and  also  500g  RSP:  rube  50g  1 1  85  [lib  I25g  U  75  Inh  500g  L8.79.  Legal  category:  I'M-  Product  licence  number: 
I  I  0527/5904  Product  licence  holder:  Crookes  Healthcare  Ltd.,  Nottingham  N02  1AA  Date  of  preparation:  Octobei  l*is  Hc45  HYDROCORTISONE 
CREAM:  smooth  white  cream  containing  hydrocortisone  acetate  V>V  1%  w/w.  Uses:  hot  the  relict  ot  mild  to  moderate  eczema,  trrtt.ini  and  .illcrgie  eont.iei  dermatitis  and 
inset  t  lite  reactions,  Dosage  and  administration:  Apply  sparingly  to  ,i  small  area,  once  < >r  twice  .i  day,  lor  .i  maximum  ot  seven  days  Contra -indications,  warnings  etc : 
Hc45  should  not  he  used  on  the  eyes  or  face,  the  ,tno  genit.il  area  or  on  broken  or  infected  skin,  including  impetigo,  cold  sores,  acne  or  athlete's  toot.  The  product  should 
not  he  used  in  pregnancy  oi  on  children  mulct  10  years  without  medie.il  advice.  Packaging  quantity:  luhe  containing  I5g  RSP:  L2  (>S  Legal  category:  I' 
Product  licence  number:  PL  0527/005°   Product  licence  holder:  Crookes  Healthcare  Ltd,  Nottingham  NG2  5AA   Date  of  preparation:   April  lcl0<> 


Wash  E45  is  a  unique,  non-dryingl 
emollient  soap  substitute.  Bath  E45 
moisturises  and  protects  with  a 
long-lasting  emollient  barrier.  Lotion 
E4T  is  an  effective  moistunser  that 
easily  spreads  over  large  areas  ot  dry 
skin.  And  Hc45  Hydrocortisone 
Cream  1%  is  the  most  effective 
treatment  you  can  recommend  for 
mild  to  moderate  eczema. 


Effective  tor  a  wide  range  ot'  dry 
skin  conditions,  horn  ichthyosis  to 
eczema  to  contact  dermatitis  to 
general  dryness,  all  E45  products 
are  formulated  without  potentially 
sensitising  additives. 

That  means  you  can  rely  on  this 
unique  range  to  otter  votir 
customers  a  unique  choice  -  and 
tailor  a  therapy  suited  to  their  needs 


E45 

COMPLEMENTARY 
THERAPY 
FOR  DRY  SKIN. 
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Zita  Thornton  explains  how  yon 
can  help  hayfever  sufferers 
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Maria  Murray  visited  the  Low 
Allergy  House  in  Milton  Keynes 
to  learn  how  to  make  home 
environments  less  allergenic 

12 


Pill  posers 

Marianne  Mac  Donald  answers 
some  common  questions  about 
the  oral  contraceptive  Pill   |  y 


Stay  safe  in  the 
sun  this  summer 


Sarah  Purcell  stresses  the 
importance  of  protecting  your  skin 
from  the  sun 

Is  it  goodnight? 

Mary  Allen  looks  at  the  options 
available  to  you  when  a 
customer  complains  of  insomnia 
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From  dry  eyes  to  styes  and  on  to 
contact  lens  care 


Protection  from  the  sun  and 

biting  bugs 


S        -  £  SUN^BITE 


S.UN  LOTION 


SUN  LOTION 


30 


Sun  8f  Bite  from  Pioneer  Biosciences  is  ;i  range  of 
2-in-l  sun  lotions -which  combine  superior  UVA  and 
UVB  protection  with  a  fragrance-free,  non-DEET 
insect  repellent,  derived  from  the  castor  bean. 
The  Company  has  recently  produced  a  free  customer 
information  leaflet  called  W  Guide  to  Summer  Safety 
For  further  information  and  the  chance  to  win  a  pair 
of  tickets  to  the  musical  The  Phantom  of  the  Opera 
with  a  night  in  a  four-star  hotel  in  London,  please 
turn  to  page  3  1 . 
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Long  summer  days  and 
foreign  holidays  can  make 
most  of  us  smile.  At  the  first 
sign  of  sun,  we  see  people 
stripping  off  layers  of 
sensible  clothing  in  the  hope 
of  getting  a  'good  colour'. 
Worryingly,  many  choose  not 
to  use  any  form  of  sun 
protection,  putting 
themselves  at  risk  of  skin 
cancer  and  early  ageing. 

Skin  cancer  incidence  is 
increasing  in  the  UK  and  is 
now  the  second  most 
common  form  after  lung 
cancer.  Over  40,000  people 
are  diagnosed  as  having  it 
each  year.  The  number  of 
deaths  from  skin  cancer  rose 
from  1,256  in  1974  to  2,007 
in  1994.  It  is  important  to  get 
the  message  across  to 
people  that  sun  protection, 
especially  in  children,  is  very 
necessary,  even  if  you  are 
holidaying  in  Bognor  rather 
than  the  Costa  Brava. 

A  recent  report  from  the 
Health  Education  Authority 
revealed  that  there  was 
widespread  confusion  and 
misunderstanding  among 
consumers  about  sunscreen 
products.  You  are  ideally 
placed  to  educate  consumers 
and  help  them  select  the 
appropriate  product.  For 
example,  could  you  explain 
to  a  customer  the 
significance  of  SPF  8? 
Although  67  per  cent  of 
people  in  a  HEA  survey  had 
heard  of  Sun  Protection 
Factors  (SPFs),  only  one  in 
five  understood  what  the 
term  meant.  Read  our  article 
on  sun  protection  (page  20) 
so  that  you  have  all  the  facts 
at  your  fingertips.  The  HEA 
and  the  Pharmacy 
Healthcare  Scheme  are  both 
running  safety  in  the  sun 
campaigns,  so  make  the  most 
of  their  promotional  material. 

Our  next  issue  on  July  13 
will  look  at  healthy  holiday 
travel,  just  too  late  for  me  as 
1  will  have  been  to  and  from 
Spain.  At  least  1  '11  know 
how  to  enjoy  the  sun  safely. 

Maria  Murray 

Supplement  Co-ordinator 


NEWS 

Baby  talk 


Although  the  number  of  live 
births  fell  by  2  per  cent  in  1995, 
the  total  baby  products  market 
has  continued  to  grow  and  is 
now  worth  £998  million, 
according  to  the  Heinz  Baby 
Products  Market  Report  1996. 

Since  the  1970s,  the  trend 
towards  having  a  first  baby  later 
in  life  has  continued,  moving 
from  24  years  in  1971  to  28  in 
1993  to  28.3  in  1995.  Although 
the  biological  clock  remains  a 
reality,  30  no  longer  appears  to 
be  the  psychological  watershed 
it  once  was. 

The  report  also  revealed  that 
more  mothers  are  returning  to 
the  labour  market  soon  after 
birth.  In  the  early  1970s,  fewer 
than  10  per  cent  of  new  mothers 
were  active  at  work  within  a 
year  of  having  a  baby.  By  the 
end  of  the  1980s,  the  figure  had 
risen  to  66  per  cent.  This  has 
fuelled  the  growth  of  high- 
quality,  pre-prepared  baby 
meals.  Wet  meals  in  cans,  jars 
and  other  packaging  grew  in 
value  by  7  per  cent  in  1995, 
while  dry  baby  meals  grew  by  4 
per  cent. 

First-time  mothers  continue  to 
seek  the  reassurance  of 
proprietary  brands  or  private 
labels  designed  specifically  for 
babies.  Subsequent  mothers  are 
likely  to  make  more  use  of  adult 
products  or  family  products. 

Miners  International  is  launching  the 
'Make-up  Artist  of  the  Year'  award  in 
association  with  the  BBC  Clothes 
Show  Magazine  The  annual 
competition  aims  to  find  make-up 
artists  of  the  future  and  is  being 
launched  in  the  June  issue  of  the 
magazine  as  well  as  at  point  of  sale  in 
over  4,500  pharmacies  nationwide 
The  talented  winner  will  receive  a 
Miners  International  Scholarship  tor 
the  industry-recognised,  two-year 
HND  Course  in  Fashion  Styling  tor 
Hair  and  Make-up  at  the  London 
College  of  Fashion.  In  addition  to  a 
generous  weekly  allowance,  they  will 


also  receive  a  one-year  contract  with 
Miners  International  worth  £10,000 
on  completion  of  their  course. 

Twelve  serni-finalists  will  compete 
for  the  title  at  regional  heats  in 
Birmingham,  Manchester,  London  and 
Glasgow,  with  the  winner  being 
chosen  at  the  Grand  Final  which  will 
be  held  at  the  Clothes  Show  Live  in 
December 


Congratulations 

Congratulations  to  Diane  Bailey, 
one  of  our  regular  contributors, 
who  has  been  appointed  as  a 
non-executive  director  for  the 
newly-formed  Bury  &  Rochdale 
Health  Authority.  Diane  is  the 
owner  and  managing  director  of 
Diane  Bailey  Associates,  a 
training  design  consultancy. 
Over  the  Counter  readers  obtain 
the  benefit  of  her  training 
expertise  through  articles  such 
as  thai  on  page  25. 

In  her  new  position.  Diane 
will  help  set  priorities  for  the 
Health  Authority  and  monitor 
their  success.  She  and  the  other 
directors  will  be  involved  in 
financial  monitoring, 
complaints  and  interview  panels 
for  Health  Authority  posts. 

We  wish  her  every  success  in 
her  new  role. 


Salad  days  are  on  the  way 


Summer  is  on  the  way,  so  soon  we'll  be  enjoying  picnics,  barbecues  and  tasty 
salads.  The  Fresh  Fruit  and  Vegetable  Information  Bureau  has  come  up  with  a 
delicious,  healthy  summer  salad. 

Exotic  Chicken  Salad  (serves  four) 

Ingredients: 

4  Chicken  breasts  (skinned  and  boned) 
1  tsp  ground  ginger 

1  tsp  ground  coriander 
half  tsp  cayenne  pepper 
half  tsp  salt 

2  tblsp  oil 

1  packet  mixed  continental  salad  leaves 

2  paw  paws  (peeled  and  sliced) 

2  avocados  (peeled  and  sliced) 

125g/4oz  black  grapes  (halved  and  pips  removed) 
Dressing 

3  tblsp  olive  oil 

1  tblsp  sherry  vinegar 
salt  and  pepper 

chopped  pistachio  nuts  (to  garnish) 
Method 

Combine  the  ginger,  coriander,  cayenne  and  salt  in  a  bowl,  rub  into  the 
chicken  breasts  and  set  aside  for  20  minutes.  Heat  the  oil  in  a  frying  pan  and 
cook  the  chicken  tor  about  five  minutes  on  each  side  until  cooked  through.  Put 
the  chicken  on  a  plate  and,  when  cool,  place  in  the  fridge  while  preparing  the 
rest  of  the  salad. 

Combine  all  the  ingredients  to  make  the  dressing  and  toss  the  salad  leaves 
in  half  of  it.  Divide  the  leaves  between  four  plates  and  arrange  the  paw  paw  and 
avocado  slices  on  top. 

Dice  the  chicken  and  put  into  a  bowl  with  the  grapes.  Toss  with  the  rest  of 
the  dressing  and  divide  between  the  salads.  Scatter  the  chopped  pistachio  nuts 
over  the  salad  before  serving. 
Approximately  559  calories  per  portion. 


4 


OVER  THE  COUNTER  25  May  1996 


After  a  long  tiring  day  at  work,  a  relaxing  bath  and  some  body  lotion  can  work 
wonders,  especially  if  you  can  slip  into  a  soft,  towelling  robe  afterwards.  If  you're 
one  of  our  lucky  readers,  you  could  do  just  that.  Vaseline  Intensive  Care  is  offering 

five  OTC  readers  the  opportunity  to  win 
an  exclusive  Derma  Care  'Apres  Bath' 


When  summer  comes  and  we  start  to 
shed  our  layers  of  winter  clothing,  we 
would  all  like  to  be  able  to  expose 
smooth,  soft  skin.  From  time  to  time  we 
all  suffer  from  dry  skin  -  some  of  us 
may  have  to  battle  with  it  constantly. 
One  simple  and  effective  dry  skin 
solution  is  lipid-enriched  Derma  Care 
from  Vaseline  Intensive  Care  which 
offers  a  hypoallergenic  formulation  that 
1     nourishes  and  protects  dry  skin.  These 
lipids  are  said  to  restore  moisture  levels 
and  elasticity,  leaving  the  skin  feeling 
and  looking  visibly  smoother  and  softer. 

To  help  you  maintain  soft  and  flexible 
skin,  Vaseline  Intensive  Care  is  giving 
away  five  'Apres  Bath' Kits  which 
include  a  towelling  bathrobe,  slippers 
and,  naturally,  Derma  Care.  If  you  would 
like  one  of  the  Kits,  simply  send  your 
name,  address  and  address  of  your 
pharmacy  to:  Vaseline  Derma  Care 
'Apres  Bath'  Kit  Offer/OfC,  3  Charntry 
Court,  Plumbton  Way,  Carshalton, 
Surrey  SM5  2DG. 


...  / 

Pearls  of 
wisdom 

looking  After  Your  Mouth'  is  a  new 
booklet  produced  by  the  Health 
Education  Authority  in  association 
with  the  British  Dental  Association. 
It  contains  four  simple  messages, 
based  on  scientific  information,  which 
will  help  prevent  dental  decay  and 
gum  disease.  They  are. 
Diet  Reduce  the  consumption  and 
especially  the  frequency  of  intake  of 
sugar-containing  food  and  drink. 
Toothbrushing  Clean  twice  a  day 
with  a  fluoride  toothpaste. 

Fluoridation 
Ask  your  local 
%  water  company 

gtl1    to  supply  water 
with  the 
optimum 
fluoride  level 
Dental 
attendance 
Have  a 
check-up 
every 
year. 
Copies 
of  (he 

booklet 
are  available  from 
PO  Box  700.  Sudbury,  Suffolk 
W106GF. 
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Eating  tor  Lite'  is  a  video, 
which  can  help  people  reduce 
their  risk  of  heart  disease  with 
good  food  habits.  The  central 
message  ol  the  12-minute 
programme,  produced  by  the 
Scottish  Heart  &  Arterial 
Disease  Risk  Prevention  Group 
(SHARP)  is:  "Get  the  balance 
right  and  live  longer." 
With  the  help  ol  people  in  the 
street,  families  and  single 
people  of  all  ages,  television 
presenter  Lorraine  Kelly 
identifies  the  components  of  a 
healthy  diet  and  explains  how 
everyone  can  follow  and  enjoy 
such  a  lifestyle.  Tips  include  the 
importance  of  eating  breakfast 
and  how  to  choose  healthy,  and 
tasty,  alternatives  to  fat-  or  salt- 
rich  foods. 

The  video  is  supported  by  a 
grant  from  Sandoz 
Pharmaceuticals.  Copies  can  be 
purchased  direct  from  SHARP, 
for  £6.95  (plus  £1.25  p&p). 
Cheques  should  be  made 
payable  to  SHARP  and  sent  to: 
Dr  Shirley  McEwan  MBE,  secretary 
and  medical  administrator, 
SHARP,  Department  of  Medicine, 
Ninewells  Hospital.  Dundee, 
Scotland  DD1  9SY. 


course 

Moss  Chemists'  counlei  assistants  is 
the  eighth  training  course  to  In; 
accredited  by  the  College  of  Pharmacy 
Practice  lor  the  purpose  of  meeting 
the  Royal  Pharmaceutical  Society's 
requirement  that  all  medicines 
counter  assistants  should  undergo 
training. 

Each  of  the  eight  courses,  which 
includes  the  Cambridge  Counliiip.nl 
Pharmacy  Assistant  Development 
Programme,  has  been  accredited  for  a 
period  of  three  years 

Remember  that  the  RPSGB  requires 
all  medicines  counter  assistants  to  be 
undertaking,  or  to  have  completed,  an 
approved  course  ol  training  by  July  I, 
1 996 

Screen  test 

Would  you  like  to  appear  on 
television?  'Mesmerized',  a  new 
TV  game  show  hosted  by 
comedian  Tom  0'  Connor,  is 
looking  for  teams  of  pharmacy 
assistants  to  appear  on  the 
programme.  Prior  to  the  show, 
contestants  are  put  into  a 
trance-like  state  by  a 
professional  mesmerist,  then 
during  the  show  they  will  hear  a 
key  word  which  will  cause  them 
to  speak  or  act  strangely. 

The  programme  makers  are 
looking  for  teams  of  people  who 
work  together  as  they  tend  to 
interact  much  better  with  each 
other.  If  you  think  you  and  your 
colleagues  are  right  for  the 
show,  then  write  to  the 
researchers  explaining  why  you 
think  you  would  make  good 
contestants. 

TV  Board  Games,  5  The 
Avenue,  Richmond,  Surrey  TW9 
2AL 


HEA  targets 
couch  potatoes 


Walking  more,  using  the  stairs  instead 
of  the  lilt  or  cycling  instead  of  using 
the  car  are  simple  ways  of  adapting 
our  lifestyle  to  become  more  active, 
says  the  Health  Education  Authority 

Active  for  Lite'  is  a  new  three-year 
campaign  by  the  HEA  to  encourage 
adults  in  Britain  to  become  more 
active  Seven  men  out  ol  ten  and  eight 
women  out  ol  ten  are  not  active 
enough  to  benefit  their  health, 
according  to  HEA  research  Four 
adults  in  ten  say  they  don't  have 
enough  time  to  take  more  exercise. 

The  HEA  says  it  wants  "to  help 
people  lead  a  more  active  life,  not  tell 
them  to  take  more  exercise.  Sweating 
and  panting  are  out,  doing  enough 
activity  to  get  warm  and  slightly  out  of 
breath  is  in"  Research  has  confirmed 
that  building  up  to  five  sessions  of  30 
minutes'  moderate  physical  activity  a 
week  can  produce  significant  health 
improvements 

The  key  messages  are: 

1  make  activity  a  part  of  your  life 

2  build  up  gently 

3  it  doesn't  have  to  hurt 

4  make  it  fun 

5  half  an  hour's  physical  activity  five 
times  a  week  will  keep  you  Active  for 
Life! 


Congratulations  to  Louise  Gerezdi  of  Hills  Pharmacy,  Harpurhey, 
Manchester,  w  inner  oi  the  OTC/First  Response  competition.  Lucky 
Louise  won  a  w  eekend  foi  two  at  the  Henlow  Grange  Health  Spa, 
where  visitors  can  relax  and  enjoy  being  pampered  in  the 
luxurious  surroundings.  Louise  is  pictured  here  w  ith  Carter- 
Wallace  representative  David  Cockland 
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"Do  most  vaginal  thrush 


patients  prefer  a 

vaginal  treatment  or  an  oral 


treatment? 
Read 


my 
lips. 


In  a  clinical  study,  three  times  as  many  women  expressed  a 
preference  foi  Diflucan*  One  (single  oral  dose  150mg 
fluconazole)  ovei  clotrimazole  (single  vaginal  tablet  soiling) 

A  single  capsule,  taken  by  mouth  No  mess,  no  bother,  no 
embarrassment 

Can  be  taken  immediately,  no  need  to  wait  until  bedtime 

Diflucan  One  (150 m g  fluconazole)  tales  as  little  as  2  days 
to  give  complete  symptomatic  i  e  h e f 

i  mi  d  and  i  u 

Diflucan,  available  on  prescription  since  1988,  has  been 
shown  to  be  extremely  well  tolerated 

A  £2  million  advertising  and  PR  campaign  is  supporting 
the  OTC  launch 


GT!f% 


contains  fluconazole 


Abbreviated  product  information  fot  Dillucan  One  (fluconazole! 


Consumer  Healthcare 


Low-allergy  living 
with  a  little  effort 


Asthma  and  allergy 
sufferers  have  little 
control  over 
environmental 
trigger  factors,  such 
as  car  fumes,  pollen 
and  smoke. 
However,  your 
living  envkonment 
can  become  a  low- 
allergen  area  with  a 
little  bit  of  know- 
how  and 

imagination.  Maria 
Murray  paid  a  visit 
to  the  Low  Allergen 
House  in  Milton 
Keynes,  the 
ultimate  example  of 
low-allergen  living 

The  rising  incidence  oi 
asthma  and  various  allergic 
conditions,  particularly 
among  children,  has 
prompted  many  people  to 
take  a  critical  look  at  their 
home  environment.  1  tome 
comforts,  such  as  double 
glazing,  central  heating  and 
wall  to  wall  carpeting,  have 
created  favourable 
conditions  for  allergen 
growth.  A  wide  range  of 
low-allergy  household 
products  is  available,  but 
there  are  many  practical  and 
inexpensive  measures  which 
can  easily  be  applied  to 
existing  homes. 

Low  Allergen  House 

The  Low  Allergen  I  louse  in 
Milton  Keynes  was  buill  for 
the  Future  World  Exhibition 
in  l't<)4.  It  ottered  visitors  a 
practical  approach  to 
reducing  or  eliminating 
allergens  by  gathering  a 
wide  range  of  products  and 
techniques  all  under  one 
roof.  Manufacturers  as  well 
as  people  with  a  personal  or 
professional  interesl  in 
asthma  and  allergy  woi  ked 
togethei  to  build  and  furnish 
a  house  which  is  not  only 
low-allergy  but  also  visually 


attractive  and  comfortable  to 
live  in.  C  Certain  features  ol 
the  house  have  been 
incorporated  into  the 
structure  and  could  prove 
difficult  lo  add  to  existing 
buildings,  others  can  be 
easily  adapted  to  most 
houses. 

Visitors  lo  the  low-allergy 
house  would  have  difficulty 
locating  the  central  heating 
system.  The  gas  boiler  which 
drives  it  is  located  outside. 
There  are  no  radiators  lo 
collect  dust  -  a  series  ol 
pipes,  placed  behind  the 
skirting  boards  is  the  heal 
source.  As  convection 
creates  air  currents  which 
can  cany  dust  around  the 


house,  this  heating  system  is 
based  on  radiation  heating. 

A  filtering  syslem  is  used 
to  keep  the  air  clean,  warm 
and  relatively  dry.  I  louse 
dust  miles,  the  main  culprits 
in  allergen  production, 
thrive  in  moist  air  conditions. 

Vacuuming  is  sale  and 
easy  due  to  the  'built-in' 


~1 


vacuum  cleaner.  You  simply 
plug  the  hose  into  a  'socket' 
in  the  wall.  Dust  and  dirt  is 
sucked  away  into  a  cylinder 
located  outside  the  house. 

It  is  sad,  but  true,  that 
many  householders  continue 
using  vacuum  cleaners  even 
when  they  need  cleaning  or 
repairing.  So  it  switching  on 


Gardens  don't  have  to  be 
no-go  areas 

your  cleaner  produces  a 
cloud  ot  dust  and  dirt, 
consider  repairing  or 
replacing  it  with  a  high- 
efficiency  filter  system.  If 
any  member  of  the 
household  suffers  from  an 
allergy,  it  is  recommended 
that  carpets  are  vacuumed 
daily  and  soft  furnishings 
once  a  week. 

Walls  throughout  the 
house  are  covered  in  paint 
rather  than  wallpaper,  which 
collects  dust.  The  polished 
wooden  floors  and  lino  can 
be  'softened'  with  rugs  or 
mats,  so  long  as  they  can  be 
washed  at  relatively  high 
temperatures  (  'ai  pels  have 
more  allergenic  potential  but 
are  not  completely 
prohibited  -  a  100  per  cent 
acrylic  version  is  used. 

A  very  simple  measure 
overlooked  by  many  is 
ventilation  -  opening  the 
windows  and  allowing  fresh 

Continued  on  plO 


Practical  yet  decorative  is  the  reasoning  behind  the 
Low  Allergen  House's  furniture  and  fittings 
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TRIIUDAN/TRIWDAN  FORTE  [OK]  PRODUCT  INFORMATION 
Presentations:  ItiUan  hbiek  Each  loblel  contains  60mg  lerfenadme.  Tnludon  forte 
fate:  Each  tablet  contains  1 20mg  lerfenadme  Uses:  Antihistamine  indicated  lor 
symptomatic  relief  of  hay  lever,  allergic  rhinitis  and  allergic  skin  conditions  Dosage  and 
Administration:  Adults  and  Children  over  12  years  As  a  single  dose  or  two  divided  doses 
Allergic  sfa'n  conditions:  1 20mg  daily  Hay  lever,  ollergic  rhinitis.  Starting  dose  60mg  daily, 
increase  to  1 20mg  daily  il  required.  CMdren  Allergic  skin  conditions,  hay  fever,  allergic 
rhinitis:  6-12  years:  30mg  twice  daily  Do  not  exceed  the  maximum  recommended  dose 
Contra-indications,  warnings  etc.:  Confra-mdicotions:  Concomitant  use  with  oral 
ketoconozole  or  itraconazole  or  erythromycin.  Use  in  patients  with  significant  hepatic 
dysfunction.  Known  hypersensitivity  to  the  drug  Warnings  OT  prolongation  and'or  ventricular 
arrhythmias,  including  torsades  de  pomles  hove  been  reported  at  doses  higher  than  those 
recommended  and  at  normal  doses  in  patients  whose  terlenodine  metabolism  is  impaired  by 
drugs  or  by  liver  disease  (see  'Conrra-indicotions  j.  If  syncope  occurs,  terlenodine  should  be 
discontinued  and  the  patient  evaluated  for  potential  arrhythmias  Precautions  Terlenodine  is 
not  recommended  in  patients  in  whom  electrolyte  imbalance  or  prolonged  OT  interval  are 
known  or  suspected  Concomitant  use  of  lerfenadme  is  not  recommended  in  patients  receiving 
potentially  arrhythmogenic  drugs  and  those  producing  electrolyte  imbalance,  ostemizole 

Hoechst  Marion  Roussel 

960305C  SG 


Although  evidence  is  lacking,  the  risk  ol  arrhythmia  might  be  increosed  (see  'Warnings'] 
Pregnancy  and  lactation  See  hill  data  sheel  Sideelfects  The  following  side-effects  have  been 
reported'  obdommal  pain  and  dyspepsia,  alopecia,  anaphylaxis,  angioedemo,  arrhythmias, 
bronchosposm,  confusion,  convulsions,  depression,  dizziness,  headache,  insomnia,  pundice, 
liver  dysfunction,  menstrual  disorders,  musculoskeletal  pain,  nightmares,  palpitations, 
poraestnesio,  photosensitivity  reactions,  rash,  sweating  syncope  [see  'Warnings'!,  tremor, 
visuol  disturbances  In  ob|eclive  tesls  Triludan  has  been  shown  to  be  free  from  central  nervous 
system  sideeffeds  Reports  of  drowsiness  ore  extremely  rare  bul  it  is  advisable  to  check  the 
individual  response  before  driving  or  performing  complicated  tasks  Drug  Interactions  Use  with 
oral  ketoconozole  ot  itraconazole  is  conlro-indicaled  Use  with  erythromycin  is  contra 
indicated  Concurrent  use  with  other  imidazole  oral  antifungals  or  other  mocrolide  antibiotics 
is  not  tecommended  Concurrent  use  ol  drugs  with  orrhythmogenic  potential  ot  those  causing 
electrolyte  imbalance  is  nol  recommended  [see  full  data  sheet)  Pharmaceutical 
Precautions:  None  Legol  Category: :  Product  licence  Numbers:  Tnludon  Toblets 
4425/0024  Mudon  forte  Tablets  4425/0091  Product  Licence  Holder:  Marion 
Merrell  ltd ,  Broadwater  Pork,  Denhom,  Oxbridge  UB9  5HP  RSP  (including  VAT):  Tnludon 
Toblets  pack  ol  10  £2  99  Tnludon  forte  Toblets  pock  ol  7  £3  95  Date  of  preparation: 
February  1996  Further  information  including  Product  Dato  Sheet  is  available 
from:  Marion  Merrell  ltd ,  Hoechst  Marion  Roussel,  Broadwater  Pork,  Denhom,  Uxbndge, 
Middlesex  UB9  5HP  Marion,  Merrell  ond  Triludan  ore  registered  Irodemarls  Hoechst  Marion 
Roussel  is  a  member  of  the  Hoechst  Group 


No  frills  or  furry  toys  for  allergy-prone  children 


Continued  from  p8 

air  to  circulate  in  the  house 
is  very  important. 

A  bed  with  a  bite 

II  you  have  neither  the 
money  nor  the  inclination  to 
tackle  all  the  rooms  in  the 
house,  allergy  experts  say 
concentrate  on  the  bedroom 
(is  I  Ins  is  where  you, 
theoretically,  spend  one 
third  of  your  life. 

You  may  not  like  to  think 
about  it,  but  your  mattress 
and  pillow  are  choc-a-bloc 
with  house  dust  mites  and 
their  droppings.  II  your 
pillow  is  more  than  ten  years 
old,  one-third  ol  its  weight  is 
house  dust  mite  taeces.  Each 
nighl  you  lose  a  few  pints  of 
water  as  breathe  and 
perspire,  much  of  which  will 
be  soaked  up  by  the  mattress. 

Barrier  covers  are  an 
effective  means  of  protecting 
pillows  and  mattresses. 
However,  il  your  budgel 
doesn't  extend  to  this,  you 
could  wrap  the  mattress 
lightly  in  sheets  which  can 
be  washed  at  high 
temperatures  to  kill  the  mite. 

Other  practical  measures 
include'  vacuuming  the 
mattress  and  tin-  bedroom 
thoroughly,  using  a  house 
dust  mite  insecticidal  spray, 
lilting  the  mattress  to  air  it 
and  opening  the  window  to 
allow  an  to  circulate  round 
the  mattress  and  room. 

I  0 


Although  many  young 
parents  favour  nurseries 
with  trills  and  furry  toys,  a 
more  sensible  option  is  a 
very  plain  decor  with  cotton, 
wooden  or  cloth  toys. 
Mobiles  should  not  be 
placed  directly  over  the 
baby's  head  as  this  will  allow 
dust  to  fall  into  their  cot. 

At  ease 

The  first  thing  you  notice 
when  you  walk  into  the 
sittingroom  of  the  low- 
allergy  house  is  the  bright 
pink  leather  furniture  and 
the  silver  reflective  blinds. 
Both  have  practical  as  well 
as  decorative  functions. 

The  strong,  warm  colour  of 
the  furniture  is  designed  to 
distract  from  the  lack  of 
dust-collecting  objects  in  the 
room.  Leather  is  used  to 
cover  the  chairs  and  couch 
as  it  stops  dust  and  house 
dust  mite  taeces  from  the 
cushions  being  released  into 
the  atmosphere.  The  silver, 
reflective  blinds,  along  with 
other  mirrored  surfaces  in 
the  room  are  highly  static  to 
attract  dust  particles  Irom 
the  air. 

A  dramatic  mural  on  the 
wall  replaces  a  wall  hanging 
or  picture  which  would 
regime  cleaning  and 
dusting.  A  stencil  could  be 
used  to  great  effect. 

Any  books  or  ornaments 
should  be  kept  behind  glass 
01  in  cupboards,  ideally  ones 


that  are  flush-fitted  to  avoid 
dust  gathering  on  top  of  the 
unit. 

Wash  and  cook 

Flush-fitting  units  are  the 
order  of  the  day  again  in  the 
kitchen  and  the  bathroom. 
When  tiling  in  either  of  these 
rooms,  care  should  be  taken 
with  the  grouting  as  it  is  a 
very  easy  medium  for  mould 
to  grow  in. 

The  work  surf  ace  in  the 
low-allergy  kitchen  is 
composed  of  stone  and 
acrylic  and  is  totally  non- 
porous,  so  there  are  no 
crevices  for  the  mould  to 
lurk  in.  Kitchen  appliances 
should  be  installed  in  a 
separate  utility  room  or 
garage. 

As  house  i lust  mites  thrive 
in  humid  conditions,  cooking 
or  having  a  bath  without 
adeguate  ventilation  is  not  a 
good  idea. 

The  great  outdoors 

We  all  look  forward  to  the 
summer  as  an  opportunity  to 
relax  in  the  garden  and 
enjoy  the  fresh  air.  However, 
tor  allergy  sufferers  the  great 
outdoors  can  be  a  minefield 
of  tree,  grass  and  flower 
pollens. 

Low-allergy  gardens,  as 
featured  at  recent  Chelsea 
Flower  Shows  or  at  the  Low 
Allergy  House,  demonstrate 
in  a  practical  way  how  to 
create  a  garden  that  allergy 
sufferers  can  enjoy.  No 
garden  can  be  completely 
pollen-free,  so  the  aim  is  to 
reduce  pollen  exposure  as 
much  as  possible. 

One  basic  rule  is  to  ensure 
that  plants  used  are  insect- 
rather  than  wind-pollinated, 
so  this  would  mean  exclud- 
ing grass  and  many  trees, 
such  as  ash,  hazel  and  oak. 

A  grass-free  garden  is  one 
aspect  of  low-allergy 
horticulture  that  many 
people  find  difficult  to  get 
used  lo  <  Iravel,  paving 
stones  or  even  water  are 
practical,  low-maintenance 
alternatives.  At  Buckingham 
Palace,  grass  has  been 
replaced  by  a  camomile 
lawn  which  has  the  added 
benefit  of  a  pleasant  scent. 

II  the  garden  has  a  grass 
lawn,  particular  care  should 
be  taken  when  mowing  it,  as 
this  produces  dust  and  grass 
pollen.  Cutting  hedges  is 
another  hazardous  task  for 
the  allergy-prone  gardener, 
as  this  too  releases  large 
amounts  ol  pollen. 

The  Low  Allergy  I  louse  is, 
in  one  sense,  an  ideal  home. 
I  lowever,  lack  of  money  can 
be  overcome  by  a  little 
resoun  etulness  v\  hen 
creating  your  own  low- 
allergy  home. 


ALLER  EZE  CLEAR  Presentation:  Tablets  containing 
Terlenadine  US  P60  mg  Indications:  All  dav  relief  from 
haytever,  allergic  rhinitis,  insect  bites,  stings  and  nettle  rash 
Dosage  Adults  and  children  over  12:  For  hayfever  and 
allergic  rhinitis:  One  tablet  a  day.  taken  whole  in  the  morning 
lor  in  2  halves  at  separate  timesl  II  necessary,  the  dose  may  be 
increased  to  one  tablet  twice  a  day  lor  two  tablets  daily). 
For  insect  bites  and  nettle  rash:  One  tablet  twice  a  day  (or 

2  tablets  in  the  morningl  The  tablets  are  not  recommended  to  be 
taken  all  the  time,  but  on  days  when  reliel  ol  symptoms  is 
required  Do  not  exceed  the  stated  dose  Side  Effects/Adverse 
Reactions:  Reports  ot  drowsiness  are  rare  Other  side  effects 
reported  include  headache,  gastrointestinal  upset,  increased 
appetite  and  sweating  Precautions/Warnings:  Discontinue 
treatment  il  syncope,  palpitations,  unexpected  swelling  oi  tight 
chest  occur  and  evaluate  tor  potential  arrtiythmias 

Use  in  Pregnancy  and  Lactation:  Not  recommended 
Use  in  Children:  Not  lecommended  for  children  under  12 
Contraindications:  Hypersensitivity,  significant  hepatic 
dysfunction,  predisposing  electrolyte  imbalance,  concomitant 
administration  with  keloconazole.  itraconazole  and  other 
imidazole  antifungals,  erythromycin  and  other  macrolide 
antibiotics,  drugs  with  arrhythmogemc  potential 
Cost:  |tetail|  10  s  £2  85  Product  Licence  Number:  0530/0391. 
Licence  Category:  ' 

ALLER  EZE  PLUS  Presentation:  Tablets  containing 
Clemastine  Fumarate  U  S  P  670  meg  (equivalent  to 
500  mcq  Clemastine  basej  ami  Phenylpropanolamine 
Hydrochloride  B  P  25  mg  Indications:  Effective  relief  of  nasal 
and  sinus  congestion,  haytever  and  other  allergy  symptoms. 
Dosage:  Adults  one  tablet  every  sin  houis  Maximum  ot  4  tablets 
pel  day  Oo  not  exceed  the  stated  dose  Side  Effects/Adverse 
Reactions:  At  normal  doses  drowsiness  is  infrequent  and  when 
il  does  occur,  it  is  usually  mild  and  transient  Rare  miscellaneous 
side  effects  such  as  restlessness,  weakness,  dizziness, 
confusion,  insomnia,  hallucinations,  dry  mouth,  headache, 
palpitations,  tachycardia  and  hypertension,  gastrointestinal 
disturbance,  heartburn  and  skin  rash  have  occurred  These  effects 
can  be  minimised  by  using  the  minimum  effective  dose  for  the 
minimum  period  May  potentiate  the  effects  of  sedatives, 
hypnotics  and  alcohol  Phenylpropanolamine  may  interact  with  G 
blockers  and  antihypertensive  agents  Avoid  monoamine  oxidase 
mhibilois  (see  contraindications!  Precautions  May  cause 
drowsiness,  if  affected  do  not  drive  oi  operate  machinery  Use 
with  caution  in  those  with  narrow  angle  glaucoma,  slenosing 
peptic  ulcer,  pyloroduodenal  obstruction,  prostatic  hypertrophy 
with  urinary  retention,  bladder  neck  obstruction 
Use  in  Pregnancy  and  Lactation:  Not  lecommended 
Use  in  Children:  Not  recommended  for  children  Interactions: 
Avoid  alcohol  May  potentiate  the  effects  ol  sedatives,  hypnotics 
and  monoamine  oxidase  inhibitors  Use  with  caution  in  those 
taking  antihypertensive  agents,  tricyclic  antidepressants  and 
other  sympathomimetic  agents  Contraindications:  Known 
hypersensitivity  and  those  who  aie  taking  monoamine  oxidase 
inhibitors  or  who  have  taken  monoamine  oxidase  inhibitors  in  the 
preceding  two  weeks  Severe  cardio-vascular  disorders,  including 
hypertension  and  coronary  head  disease,  diabetes  melitus  - 
unless  lecommended  by  a  doctor  -  and  thyrotoxicosis 
Cost:  Iretaill  12  s  £2  89. 2is  £4  69. 36's  £6  60  Product 
Licence  Number:  0255/0019  Licence  Category:  P 
ALLER  EZE  Presentation:  Tablets  containing  Clemastine 
Fumarate  U  S  P 1 34  mg  (equivalent  to  1  mg  Clemastine 
base)  Indications:  Clemastine  is  a  potent,  piompl  and  long 
acting  antihistamine  foi  the  relief  of  allergic  rhinitis,  including 
haytever.  perennial  rhinitis  and  vasomotor  rhinitis  Dermatoses, 
including  prurihs,  atopic  eczema,  contact  dermatitis  and  other 
allergic  dermatoses  Urticaria,  angioneurotic  oedema  and  drug 
allergy  Dosage:  Adulls  one  tablet  night  and  morning  Childien3- 
6  yeais  half  tablet  night  and  morning  7- 1 2  years  halt  to  1  tablet 
night  and  morning  Side  Effects/  Adverse  Reactions:  At 
noimal  doses,  drowsiness  is  infrequent  and  when  it  does  occur,  it 
is  usually  mild  and  transient  Raie  miscellaneous  side  effects  have 
been  reported,  such  as  weakness,  dizziness,  dr\  moulh. 
headache,  palpitations,  gastro-inteslmal  disturbance,  heartburn 
and  skin  rash  These  effects  can  be  controlled  by  reducing  the 
dose  Precautions/Warnings:  Ma)  luse  drowsiness,  if 
affected  do  not  drive  or  operate  machinery  Use  with  caution  in 
those  with  narrow  angle  glaucoma,  slenosing  peptic  ulcei. 
pyloroduodenal  obstruction,  prostatic  hypertrophy  with  unnary 
retention  and  bladdei  neck  obstruction 
Use  in  Pregnancy  and  Lactation:  Not  recommended 
Use  in  Children:  Nol  recommended  for  children  under3 
Contraindications:  Known  hypersensitivity 
Interactions:  Avoid  alcohol  May  potentiate  the  effects  of 
sedatives,  hypnotics,  and  monoamine  oxidase  inhibitors 
Cost:  [retail)  10's  £2  55, 30s  £5  95  Product  Licence 
Number:  il?'n  HUlb  Licence  Category:  P 

ALLER  EZE  CREAM  Presentation:  Aller  eze  Cream  is 
presented  as  a  smooth,  white  cream  containing 
Diphenhydramine  Hydrochloride  B  P  2%  w/w  Also 
contains  Propyl  Hydoxybenzoate  B  P  Liquid  Paraffin  B  P 
and  emulsifying  wax  Uses:  Principal  aciton:  A  fast  ai  ring 
antihistamine  lor  topical  use  in  non-perfumed  and  non-greasy  cteam 

Indications:  fui  die  symptomatic  treatment  ol  allergic 
conditions  e  q  urticana,  pruritus,  alleigic  rashes,  slings  and  insect 
le:  Recommended  Doses:  Adults  and  i  hildren  ovei  6  Apply 
sparingly  lo  the  affected  area  twice  a  day  and  loi  no  longer  than 

3  days  Use  in  Children:  Nol  recommended  tor  children  undei  6 
Contraindications:  Hyiiec  ensitiviiy  to  antihistamines  and  benzoates. 
Uo  nol  apply  lo  mucus  membrane,  eczematous  conditions  oi  where 
the  skin  is  extensively  broken  or  denuded  oi  in  acute  vesicular  or 

Precautions/Warnings:  In:  external  use  only 
Apply  sparingly  lo  the  after  ted  aiea  Oo  not  apply  mote  than  twice  a 
day  oi  In:  longei  than  three  day.  Side  Effects/Adverse  Reactions: 
In  late  instances  Ihe  skin  may  become  sensitised  to  the  pioduct  ot  to 
sunlight  It  this  happens,  disc  ontinue  use  immediately 
Pharmaceutical  Precautions:  Store  between  4  C  arid  75  i  Retail 
Price  in  £2  65  Product  Licence  Number:  PL  0255/0030 
Licence  Category  I 
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MAKE  HAY  ALL 
SUMMER  LONG 


Hayfever 

Aller-eze  Clear  contains 
the  most  widely  prescribed 
antihistamine,  terfenadine 
Aller-eze  Clear  reduces 
low  level  mucosal  inflam- 
mation', making  it  ideal  for 
today's  hayfever 

Congested 
hayfever 

Aller-eze  Plus  contains  a 
unique  combination  of  the 
antihistamine  clemastine 
and  a  decongestant  to 
relieve  the  added  misery 
of  sinus  congestion 


Bites  and  stings 

•  Recommend  Aller-eze 
Original  Formula  for  the 

treatm  ent  of  bites  and  stings 

•  Greater  efficacy  than 
chlo  rp  h  en  i  rami  n  e2 

•  More  effective  in  inhibiting 
histamine  induced  weals  than 
chlorpheniramine' 

•  Faster  acting  than  dextro- 
chlorpheniramine' 


Nettle  rash 


•  Aller-eze  Cream  (diphen- 
hydramine) for  localised  relief 
of  pain  and  swelling 

•  Aller-eze  Cream  was  preferred 
in  user  trials  to  mepyrarnine 
cream  for  soothing  bites,  stings 
and  summer  rashes" 


THE  01>   Y  COMPANY  INVESTING  IN  RELIEF  FOR  ALL  ALLERGIES 
FROM  HAYFEVER  TO  BITES  AND  STINGS 


Aller-eze  no\  )ffers  a 

complete  rai  ?  of 

allergy  treat  ents  for 

your  custorr  s 

HAYFEVER 


£72  million  full-page 
colour  advertising  in 
the  national  press 
throughout  the  summer 


Full  pharmacy  support 
programme  with 
summer  bonus  offers  and 
new  display  materials 


Aller-eze  is  set  to  grow 
the  whole  allergy  market 
with  the  launch  of  new 
Aller-eze  Cream 


BITES,  STINGS  AND  SKIN  ALLERGIES 


XHer.eze  Clear 


ANTIHISTAMINE  TABLETS 


WITHOUT  DROWSINESS 
FOR  A  CLEAR  HEAD 


Alleneze  Plus 


ALLERGY  RELIEF  +  DECONGESTANT 
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FAST  ACTING  RELIEF 
FROM  CONGESTED 
HAYFEVER 


Aller-eze 


FAST  ACTING  RELIEF  FROM  SKIN  ALLERGIES 


Aller*eze 


FAST  RELIEF  FROM  BITES  AND 
STINGS  AND  SKIN  ALLERGIES 


ienadine 


Clemastine  +  PPA 


Clemastine 


Diphenhydramine  Hydrochloride 


Allei**eze  Complete  relief  from  summer  allergies 


- 


r-m 


ine  . 

sneezm 


For  hayfever  sufferers  the  arrival  of  the 
summer  season  is  heralded!  by  sneezes, 
blocked  noses  and  red,  itchy  eyes. 
However,  as  ZHa  Thornton  explains, 
relief  from  these  symptoms  is  only  as  far 
away  as  your  local  pharmacy 


When  a  patient  comes  to  the 
pharmacy  asking  for 
something  to  treat  a 
summer  cold,  you  need  to 
consider  whether  it  might 
be  hayfever.  Of  course, 
colds  do  occur  at  any  time 
of  the  year,  but  for  15  per 
cent  of  the  population,  the 
summer  sneezing,  blocked 
nose,  runny  and  itchy  eyes 
are  not  due  to  a  virus  but  to 
pollen. 

Causes  of  hayfever 

Hayfever  is  an  allergic 
reaction  to  pollen  which 
results  in  the  release  of 
histamine,  causing  the 
troublesome  symptoms 
associated  with  the 
condition. 

The  worst-affected  areas 
are  the  nose  and  eyes, 
where  inflammation  causes 
the  irritation  that  triggers 
sneezing,  catarrh  ana 
watering,  as  the  body  tries 
to  rid  itself  of  the  pollen 
grains. 

Common  in  teenagers  and 
young  adults,  hayfever  can, 
however,  start  for  the  first 
time  in  middle-age. 

Pollen  from  grasses  is  the 
most  common  allergen,  but 
25  per  cent  of  sufferers  are 
allergic  to  pollen  from  trees. 
Pollen  from  flowers,  weeds, 
such  as  nettles,  and  even 
from  fungi  can  also  cause 
hayfever. 

Pollen  count 

Warm,  dry  days  with  a 
gentle  breeze  that  most  of 
us  so  enjoy  result  in  a  high 

12 


pollen  count  that  can  send 
hayfever  sufferers  scuttling 
indoors  with  the  windows 
closed. 

When  the  pollen  count  is 
50  or  over,  the  hayfever 
symptoms  start.  In  some 
summers  the  pollen  count 
can  be  as  high  as  100/200, 
so  it  pays  to  keep  an  eye  on 
the  information  given 
during  the  weather  forecast 
and  be  prepared  for 
hayfever  sufferers  coming 
to  the  pharmacy. 

When? 

For  most  sufferers  allergic 
to  the  pollen  of  common 
grasses  found  in  verges  and 
fields  in  the  towns  and 
countryside  reactions  may 
start  in  May  and  peak  in 
June,  sometimes  continuing 
until  August.  Seasons  vary, 
though,  starting  a  couple  of 
weeks  later  in  the  North 
and  a  little  earlier  in  the 
West. 

For  those  allergic  to  tree 
pollens,  the  hayfever  season 
can  start  as  early  as 
February  when  the  hazel 
pollen  flies  around,  but 
most  tree  pollen,  such  as 
birch,  plane  and  horse 
chestnut,  causes  problems 
during  April  and  May, 
although  oak  is  around 
during  June. 

Fungal  spores  and  pollen 
from  weeds  such  as 
plantain,  nettle  and  dock 
peak  from  July  until 
September.  So  be  on  guard 
for  hayfever  symptoms 
presenting  from  spring  until 


early  autumn. 

The  time  of  day  also 
affects  the  pollen  count, 
with  the  highest  levels 
being  recorded  in  the  late 
morning  and  early  evening. 
This  is  because  grasses  tend 
to  release  their  pollen  at  the 
start  of  the  day.  Once  the  air 
warms  up,  the  pollen  is 
carried  into  the  atmosphere 
where  it  remains  until 
temperatures  drop  and  the 
pollen  falls  back  down  to 
earth. 

Where? 

Where  you  live  will  affect 
the  amount  of  hayfever 
sufferers  you  see.  Coastal 
regions  with  onshore 
breezes  have  the  lowest 
pollen  counts. 

The  west  coast  is  better 
for  the  hayfever  sufferer 
than  the  east.  Pollen  counts 
are  lower  in  moorland  and 
mountains,  so  the  Scottish 
Highlands  and  Islands 
where  moorland,  westerly 
winds  and  an  above- 
average  rainfall  keep  the 
pollen  count  low  will  have 
fewer  hayfever  sufferers. 

The  worst  places  for 
hayfever  are  in  southern 
and  eastern  England  where 
the  pollen  count  is  highest. 

City-dwellers  may  not 
have  to  contend  with  the 


same  amount  of  pollen  as 
country  folk,  but 
unfortunately  hayfever  is 
still  a  problem.  Pollutants, 
such  as  exhaust  fumes, 
attach  to  the  pollen 
increasing  its  allergenic 
potential. 

Taking  action 

Hayfever  preparations  can 
be  used  as  a  prophylaxis  or 
to  treat  symptoms. 

Antihistamine  drugs  are 
the  most  common  form  of 
treatment.  They  work  by 
limiting  the  unpleasant 
effects  of  the  released 
histamine.  The  newer 
antihistamines  don't  cause 
the  drowsiness  associated 
with  older  drugs,  such  as 
diphenhydramine, 
chlorpheniramine  (Piriton, 
Contac  400,  Haymine)  or 
promethazine  (Phenergan). 
However,  patients  receiving 
the  non-sedating 
antihistamines  should  still 
be  warned  not  to  drive  if 
they  feel  drowsy  and  to 
avoid  drinking  too  much 
alcohol. 

Terfenadine  (Aller-eze 
Clear,  Seldane,  Terfenor, 
Triludan)  and  loratadine 
(Clarityn  Allergy)  are  fast- 
acting  and  can  be  used 
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when  required.  Astemizole 
(Pollen-eze)  takes  seven 
days  to  work,  but  has  a 
much  longer-lasting  action. 

As  with  most  drugs, 
antihistamines  should  be 
avoided  during  pregnancy 
and  breastfeeding.  It  is 
particularly  important  to 
advise  women  taking 
astemizole  to  use 
contraception  during 
treatment  and  for  several 
weeks  after  as  it  takes  some 
time  to  completely  clear  the 
drug  from  the  body. 

Nasal  sprays  which 
contain  sodium 
cromoglycate  (Resiston, 
Rynacrom  4  per  cent  Nasal 
Spray)  block  the  release  of 
histamine  so  should  be  used 
prophylactically  and 
regularly  throughout  the 
season.  A  break  in 
treatment  will  allow  the 
release  of  the  histamine 
and,  not  surprisingly,  the 
recurrence  of  symptoms. 

Some  nasal  sprays  contain 
a  steroid  (Beconase 
Hayfever  contains 
beclomethasone,  Syntaris 
Hayfever  contains 
flunisolide)  which  reduces 
the  sensitivity  and 
inflammation  of  the  nasal 
tissues. 

Treatment  can  be  started 
as  soon  as  symptoms 
develop.  They  are  only 
suitable  for  adults  and  not 
for  pregnant  or 
breastfeeding  women. 

Red  and  itchy  eyes  occur 
when  pollen  grains  come  in 
to  contact  with  the  eyes.  Eye 
drops  containing  sodium 
cromoglycate  (Brol-eze, 
Clariteyes,  Hay-crom 
Hayfever,  Optrex  Hayfever, 
Opticrom  Allergy  Eye 
Drops)  prevent  the  allergic 
reaction  taking  place.  They 
should  be  used  four  times  a 
day  and  treatment  started 
before  the  onset  of 
symptoms. 

If  symptoms  have  already 
started,  choose  eye  drops 
with  an  antihistamine/- 
vasoconstrictor 
combination  (Otrivine- 
Antistin). 

Hayfever  drugs  can 
interact  with  other 
medications,  including 
some  antibiotics  and  drugs 
for  hypertension  so  always 
check,  even  when  the 
patient  has  self-selected, 
and  refer  to  the  pharmacist. 
Eye  drops  should  not  be 
used  by  children,  or  those 
suffering  from  glaucoma  or 
who  have  had  eye  surgery. 
Wearers  of  soft  contact 
lenses  must  not  use  eye 
drops  containing  the 
preservative  benzalkonium 
chloride. 


If  over  the  counter 
treatments  seem  to  have 
little  effect  or  if  hayfever  is 
interfering  with  an 
important  event,  such  as 
exams,  refer  the  patient  on 
to  the  doctor  who  can  offer 
a  prescribed  treatment. 

ABC  alternatives 

•  Acupuncture 

The  British  Acupuncture 
Council  suggests  that  two  or 
three  sessions  of 
acupuncture  before  the 
hayfever  season  is  in  full 
flow  are  very  effective  at 
relieving  the  symptoms. 
Regular  treatment  can  also 
help  to  decrease  the 
symptoms  year  by  year 
Even  if  the  symptoms  are 
already  troublesome, 
acupuncture  can  bring 
relief. 

•  Bioflavonoids 
Nutritionists  at  Larkhall 
Green  Farm  recommend  the 
beneficial  antihistamine 
properties  of  plant-based 
bioflavonoids  in  soothing 
hayfever  symptoms.  Diets 
high  in  fruit  and  vegetables 
can  offer  protection,  but  the 
company  claims  a  daily 
dose  of  its  Quercetin  Plus 
tablets  ensures  a  constant 
correct  dose. 

Their  Super  C  Complex 
offers  sustained  release  of 
vitamin  C  and  bioflavonoid 
and  can  be  taken  during  the 
lead-up  to  hayfever  with  an 
increased  dose  when  a  high 
pollen  count  increases  the 
irritating  symptoms. 

•  Cellulose 
Nasaleze  is  a  vegetable 
cellulose  powder  which, 
when  puffed  into  the  nose 
is  converted  into  a  gel 
which  forms  a  protective 
barrier,  trapping  and 
inactivating  any  irritants. 
The  effect  lasts  for  12  hours 
with  no  side-effects. 

•  Herbal 

Antifect,  a  licensed  herbal 
product  from  Potter's,  is  a 
traditional  remedy  for  the 
relief  of  allergic  rhinitis, 
catarrh  and  blocked  sinuses. 
It  combines  the  actions  of 
garlic  and  coneflower 
(echinacea),  which  is 
thought  to  encourage  the 
body's  natural  defence 
mechanisms. 

•  Homoeopathy 
Working  on  homoeopathic 
principles  of  similars  and 
dilution,  Nelsons  has 
produced  a  formulated 
range  which  includes 
Pollenna  tablets  for 
treatment  of  hayfever. 

Help  yourself 

There  are  a  few  measures 
that  hayfever  sufferers  can 
take  for  themselves  to  avoid 
the  irritating  effects  of 
pollen. 


•  Wearing  sunglasses  helps 
to  keep  most  of  the  pollen 
away  from  eyes. 

•  A  layer  of  Vaseline  inside 
the  nostrils  helps  to  trap 
pollen. 

•  A  lot  of  pollen  gets 
trapped  in  clothing,  so 
encourage  patients  to 
change  their  clothes  after  a 
day  outdoors. 

•  Pollen  rises  as  the  day 
warms  up  and  then  falls  to 
the  ground  as  the  day  cools 
into  the  evening,  so,  where 
possible,  avoid  going  out 
during  the  middle  of  the 
day. 

•  When  driving,  keep 
windows  closed. 


•  Pollution  makes  the 


symptoms  worse,  so 
avoid  traffic-congested 
areas  during  the 
afternoon. 


•  An  ioniser  can  help 
to  remove  pollen  in  the 
air  indoors. 


Gardeners  can 


reduce  the  risk  of 


suffering  from 
hayfever  by  planting 
a  low-pollen 
garden.  This  means 
avoiding  wind 
pollenated  plants, 
running  water  and 
replacing  lawns 
with  paving  or 
gravel,  which 
can  also  be  used 


as  a  mulch  to 
prevent  weeds 
and  reduce 
their  pollen. 


Refer  to  the 


pharmacist 

Certain  patients  presenting 
with  hayfever  should  be 
referred  to  the  pharmacist. 


These  include: 

•  children  under  12  years  of 
age 

•  pregnant  or  breast- 
feeding women 

•  patients  suffering  very 
severe  symptoms 

•  those  who  have  tried 
OTC  products  with  little  or 
no  success 

•  patients  also  suffering 
coughing,  wheezing, 
shortness  of  breath  and 
painful  ears  or  sinuses 

•  year-round  'hayfever' 
sufferers 

•  patients  taking  other 
medicines 
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No  1  for  hay  fever  eyes 


Opticrom  Allergy  Eye  Drops  are  your  pharmacy  brand  leader  with  over 
54%*  of  the  hayfever  eye  treatment  market.  In  fact,  Opticrom  has  led 
the  way  since  launch,  echoing  the  success  of  the  original  Rx  brand. 

This  season  Opticrom  means  even  more  business,  with  a  massive 
campaign  featuring  radio,  women's  magazines  and  national  press 
advertising,  plus  eyecatching  point-of-sale  support  to  help  keep 
sales  on  top. 

For  orders,  point-of-sale  materials  or  details  of  our  'display  to  win' 
competition,  call  01323  534000.  or  contact  your  Fisons  represen- 
tative When  you  stock  and  recommend  Opticrom.  you're  opening 
your  eyes  to  success. 


Opticrom 

"ALLERGY  EYE  DROPS 


i  ALLERGY  EYE  DROPS 

Soothing  relief  for  itchy  hayfever  eyes 


Product  Information:  Opticrom  Allergy  Eye  Drops:  Solution  containing  sodium  cromoglycate  2  0%  w/v  with  benzalkonium  chloride,  di  Use: 

For  fast,  effective  treatment  of  itchy,  watery  or  inflamed  eyes  caused  by  seasonal  allergic  con|unctivitis  Contraindications:  Hypersensitivity  ro  any  or  the  ingredients  Precautions: 

Do  not  use  whilst  wearing  soft  contact  lenses.  Caution  should  be  exercised  during  the  first  trimester  of  pregnancy.  Discard  any  remaining  contents  four  weeks  after  opening  the 

bottle  Warnings:  If  patients  suffer  from  allergic  eyes  for  more  than  3  months  of  the  year,  they  should  see  a  doctor  or  pharmacist  This  product  should  nor  be  used  re 

for  more  than  3  months  without  the  advice  of  a  doctor  Dosage:  I  or  2  drops  into  each  eye  4  times  daily  Side  effects:  Transient  burning,  stinging  and  blumnv  Packaging 

quantities:  5ml  and  10ml  bottles  RSP:  £2  99  for  5ml  and  £3  99  for  I  0ml  Legal  category:  R  Product  licence  number:  0  Licence  holder:  Fi 

Hall  Leics  LE67  8GR  Opticrom  is  a  registered  trademark  of  Fisons  pic.  Date  of  preparation  February  1996  "Nielsen  (J/A  '95) 
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Customers  are  crying  out  for  it 


Stock  up  now! 

•  New  advertising  campaign  for  1996 

•  Promotional  spend  boosted  to  £250,000 

•  Profit  from  explosive  demand  for  herbal  brandt 


The  specialists  in  herbal  medicine 


Relief  from  rheumatic  pain-naturally 


Reumalex:  Pulverised  Guaiacum  Resin  BHP;  Pulverised  Black  Cohosh  BHP;  Pulverised  White  Willow  Bark  BHP; 
Pulverised  Sarsaparilla;  Pulverised  Poplar  Bark.    Ceroid  I  louse,  475  Capability  Green,  Luton  LU1  3LU.  Telephone:  01582  487331 


Think  off  the  1 960s  and  what  comes  to  mind?  The  Beatles,  Carnaby  Street,  mini 
skirts,  Sean  Cannery  as  James  Bond  (mmm,  yes,  please)  -  and  the  Pill,  which  made  its 
grand  debut  in  1 961 .  answers  the  most  common  Pill  queries 


Pillow 


~7~> 
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|I'm  not  really  sure 
w  h.il  ex.H  tl>  the  Pill  is 
-  is  it  one  drug  or  will  I  be 
taking  a  mixture  of  loads  of 
drugs? 

A There  are  two  main 
Pill  types:  the 
combined  oestrogen 
contraceptive  (COC),  which 
has  two  hormones  in  H  - 
oestrogen  and  progestogen  - 
to  stop  pregnancy  occurring; 
and  the  mini-Pill,  which 
contains  only  the 
progestogen  hormone  (POP). 

Ot  the  two,  the  COC  is  the 
more  elfective  (around  99 
per  cent)  and  gives  a  12- 
hour  'oops,  I've  lorgotten' 
margin  in  which  to  keep  the 
contraceptive  ellect  going. 
The  POP  is  slightly  less 
ellective  and  only  gives  a 
three-hour  margin. 

It's  best  to  work  Pill-taking 
into  your  everyday  routine 
so  that  there's  less  chance  ot 
forgetting  it.  For  example, 
always  take  it  with  breakfast 
(there's  probably  some  really 
dubious  psychology  here!)  or 
just  before  you  go  to  bed. 

Both  the  COC  and  POP 
types  are  taken  for  21  days 
with  a  seven-day  break, 
although  some  come  in  the 
'everyday  Pill'  form,  where 
dummy  Pills  are  also  taken 
during  the  seven-day  break. 
This  type  is  quite  handy  if 
you  can  never  remember 
whether  you  start  your  next 
pack  on  the  Monday  or 
Tuesday  ...  or  is  it  Saturday? 


Q 


But  I've  heard  it  can 
kill  you? 


A There  have  been  cases 
where  women  have 
suffered  a  blood  clot  or  a 
heart  problem  which  has 
killed  them.  In  1989,  18 
women  died  of  a  blood  clot 
in  England  and  Wales  and  a 
further  260  from  a  heart 
attack  or  stroke. 

But  put  it  m  perspective: 
the  chance  of  death  in  a  year 
by  being  in  a  road  crash  is 
15  per  100,000;  dying 
through  an  accident  at  home 
is  one  in  25,000.  The  risk  of 


dying  because 
you're  on  the  Pill 
is  put  a1  one  ill 
b.-i.OOO  (<>i  non- 
smoking users;  or 
one  m  16,000  for 
smokers. 

Lately,  it's  been 
discovered  that 
those  on  the 
newer  types  ol 
Pill  are  twice  as 
likely  to  sutler  a 
blood  clot  as 
those  on  the 
older  brands 
(which  is  already 
treble  the  risk 
when  compared 
to  Pill-free 
women  -  is  this 
confusing?). 

Okay,  it 
probably  doesn't 
sound  too  good, 
but  the  risk  ot 
you  developing  a 
clot  when 
pregnant  is 
double  the  risk  of 
being  on  a  newer 
type  of  Pill. 

The  chance  of 
you  suffering  one 
of  these  serious 
side-effects  is 
more  likely  it  you 
have  other  risk 
factors  for  blood 
clots  or 

cardiovascular 
problems:  have 
high  cholesterol 
levels  or  high 
blood  pressure, 
are  diabetic, 
suffer  from 
migraines  or 
you've  suffered 
from  a  problem 
with  blood 
vessels  in  the 
past.  And  as 
you've  seen,  it's 
bad  news  tor 
smokers:  if  you 
smoke,  you're 
ten  times  more 
likely  to  suffer  a 
major  side-effect. 

Continued  on  pi  8 
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Danger  signs 

If  any  of  the  following  occur 
when  you  are  on  the  Pill,  head 
for  the  doctor  straightaway: 

if  you  have  severe 
abdominal  pain 

if  you  have  severe  chest 
pain  or  chest  pain  with  cough 
or  blood  or  shortage  of  breath 

if  you  have  severe 
headache,  or  more  severe 
migraine  than  you  usually  get, 
or  if  you  feel  dizzy,  weak  or 
numb 

if  you  have  eye  problems, 
like  blurry  vision,  or  difficulty 
with  speech 

severe  leg  pain  in  the  calf 
or  thigh  (it  may  be  a  sign  of  a 
clot) 


Continued  from  pi  7 

Jt  sounds  really  scary, 
'I  don't  know  if  I  want 
to  go  on  it  at  all. 

A Your  doctor  or  family 
planning  clinic  will 
check  out  all  of  these  risk 
factors  to  make  sure  that 
mosl  people  who  go  on  the 
Pill  won't  ever  have  these 
kind  of  problems. 

( '( srtainly,  it  seems  that 
they're  more  likely  to  occur 
within  the  first  six  months  ol 
being  put  on  the  Pill,  but 
that's  not  to  say  that  once 
you've  passed  this  point 
you're  1 00  per  cent  safe. 

And  you  may  not  believe 
it,  but  the  Pill  does  have 
some  health  benefits.  The 
COC  reduces  the  risk  ot 
certain  types  of  cancer,  helps 
prevent  cysts  in  the  ovaries 
and  pregnancies  outside  the 
womb.  It  you're  at  the  mercy 
ot  premenstrual  syndrome, 
or  have  painful  or  heavy 
periods,  (hen  the  Pill  may  be 
the  answer  to  your 
problems. 

QOK,  but  some  of  my 
friends  have  ended  up 
right  chunky  monkeys  when 
they  went  on  the  Pill,  will 
that  happen  to  me? 

A Unfortunately,  putting 
on  weight  can  be  a 
side-effect  of  the  Pill,  it's 
estimated  that  around  one- 
quarter  of  users  will  get 
larger,  the  same  amount  will 
get  smaller  and  the  rest  just 
stay  the  same. 

It's  not  really  known  why, 
some  suggest  that  it  causes 
water  retention,  others  that  it 
triggers  a  'I've  got  to  feed 


my  face  now'  mood,  without 
people  realising  that  it  does. 

One  manufacturer, 
Schering's,  advice  is  that 
when  you  do  go  on  it,  keep 
an  eye  on  what  you're  eating 
and  make  sure  it's  not  more 
than  normal. 

Besides,  turn  it  to  your 
advantage:  you  may  put  on 
weight,  but  now  you've  also 
got  the  cleavage  that  trainer 
bra  could  never  give  you! 
And  remember,  (jetting 
pregnant  also  means  putting 
on  weight  and  growing 
breasts  -  and  a  baby  is  a 
pretty  major  side-effect! 

On  a  more  serious  note, 
there  are  other  minor  side- 
effi  '(  Is,  such  as  breast 
tenderness,  nausea, 
headaches  and  spots.  Most 
of  these  should  disappear 
within  the  first  three  months. 
If  it's  still  a  problem,  well 
there  are  32  different  Pills  on 
the  market,  so  a  simple 
switch  to  another  brand  may 
be  all  that's  needed. 

The  other  thing  to  watch 
out  for  il  you're  on  the  mini- 
Pill,  is  for  your  regular 
period  pattern  to  go  a  bit 
wonky. 

QOne  of  my  friends  got 
pregnant  on  the  Pill, 
but  she  was  told  it  was 
because  of  her  antibiotics,  is 
that  true? 

A'Fraid  so.  Certain 
antibiotics  interact 
with  the  Pill  and  knock  out 
its  effect.  Unfortunately,  the 
main  culprits  are  the  ones 
most  commonly  prescribed 
<is  catch-all  antibiotics! 

And  there's  more  bad 
news:  it  also  interferes  with 


alcohol,  increasing  the 
alcoholic  effect;  and  if  you 
take  more  than  lg  of  vitamin 
C  a  day  to  try  and  keep 
those  colds  at  bay,  you  might 
not  be  doing  yourself  a 
favour  after  all,  as  vitamin  C 
in  large  doses  has  been 
linked  to  more  Pill  side- 
etfects.  All  in  all,  if  you're  on 
any  other  medication,  it's 
best  to  check  it  out  with  your 
pharmacist  first. 


Q 


What  do  I  do  if  I  miss 
a  Pill? 

A The  golden  rule  is: 
tcike  the  missed  Pill  as 
soon  as  you  remember,  and 
take  the  next  one  at  the 
normal  time.  There's  no 
guarantee  that  this  is 
effective,  so  you  should  use 
other  contraception 
(condoms,  diaphragms, 
caps)  tor  the  following  seven 
days.  The  only  way  to  be 
completely  sure  that  it  will 
be  effective  is  to  abstain 
from  sex  completely  ... 

II  this  is  a  regular  problem 
for  you  (missing  the  Pill,  not 
abstaining  from  sex,  that  is), 
then  it  might  be  an  idea  to 
talk  about  other  options, 
such  as  an  injection  or 
Norplant,  which  are  longer- 
lasting  and  don't  rely  on  the 
magic  of  memory  to  prevent 
pregnancy. 

QWhat  happens  if  I  do 
fall  pregnant,  will  the 
Pill  harm  my  baby? 

AMmm,  this  is  a  bit 
harder  to  answer.  The 
latest  data  say  no,  there's  no 
overall  increase  in  baby 
detects,  but  other  studies 
suggest  there  might  be.  It's 


Work  Pill-taking  into  your  daily  routine,  so  that  there's  less  chance  of  forgetting  it 


worth  bearing  in  mind  that 
around  2  per  cent  of 
pregnancies,  not  just  in  Pill- 
takers,  will  give  rise  to  a 
baby  born  with  a  defect. 

Ql'm  going  on  holiday 
to  the  Caribbean  this 
year,  what  if  my  period  is 
slap-bang  in  the  middle,  is 
there  anything  I  can  do? 

A As  a  one-off,  you  can 
miss  out  the  usual 
seven-day,  Pill-free  break 
and  just  take  two  packs  one 
after  the  other.  This  will  stop 
any  period  putting  in  an 
appearance,  but  it  really  is  a 
one-off  thing.  Tempting  as  it 
is  to  avoid  the  hassle  of 
periods  altogether,  there's  no 
data  on  how  safe  it  is,  so  it's 
a  bit  of  a  leap  in  the  dark. 
Besides  which,  if  you  choose 
never  to  have  a  period,  then 
how  will  you  ever  find  out 
you're  pregnant? 

QIs  there  anything  else 
I  should  be  careful  of? 

A Always  take  extra 
precautions  if  you've 
been  vomiting  or  have  had 
diarrhoea  -  so  here's  hoping 
that  Caribbean  trip  doesn't 
result  in  a  gippy  tummy! 

If  either  of  these  happens, 
it's  like  spitting  the  Pill  back 
out,  so  there's  very  little  in 
your  system  to  stop  you 
tailing  pregnant.  Precautions 
need  to  be  taken  for  as  long 
as  the  sickness  or  diarrhoea 
lasts,  and  for  an  extra  seven 
days  once  they  stop. 

QWhy  does  it  have  to 
be  me  taking  this? 
Why  can't  it  be  my 
boyfriend? 

A The  good  news  is  that 
within  the  next  ten 
years  or  so  you  may  just  get 
to  I  urn  the  tables.  A  recent 
report  says  the  so-called 
'male  Pill'  is  as  effective  as 
the  female  version.  Then  all 
you  have  to  worry  about  is 
whether  he  can  remember  to 
take  it  regularly! 
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Competition 


Fun  in  the  sun  with  Sun  &  Bite! 


SUN  ^BITE 


Protection  against  the  sun  &  bumu  inset 

BASED  ON  NATURAL  PLANT  &  VEGETAB  

SUITABLE  FOR  CHILDREN 


IS 


all  know  how 
important  it  is  to 
protect  ourselves 
from  the  sun's 
harmful  rays,  but, 
with  so  many  different  sun  lotions 
available,  you  have  a  difficult 
choice  to  make. 

Consumer  awareness  of  the 
dangers  of  the  sun  is  increasing 
and  customers  are  turning  to  their 
pharmacy  for  advice  on  how  to 
choose  the  correct  sun  lotion  for 
their  skin  type  and  holiday 
destination. 

Guide  to  Summer  Safety 

To  educate  your  customers  about 
the  dangers  of  the  sun  and  help 
them  choose  the  correct  sun 
protection  factor  (SPF),  Pioneer 
Biosciences,  manufacturer  of  Sun  & 
Bite  2  in  1  sun  lotions,  has  pro- 
duced a  leaflet  called  'A  Guide  to 
Summer  Safety',  which  is  featured 
on  the  inside  front  cover  of  this 

Rules 


issue  of  Over  the  Counter  and  in 
this  week's  Chemist  &  Druggist. 

The  guide,  which  is  illustrated 
with  bright  watercolour 
illustrations,  includes  seven  top 
tips  for  summer  safety,  useful 
information  on  how  to  minimise 
the  effects  of  the  sun  on  the  skin 
and  how  to  protect  it. 

Did  you  know  ... 

•  that  even  when  sitting  in  the 
shade,  30  per  cent  of  the  sun's  rays 
are  reflected  up  from  sand  and  45 
per  cent  are  reflected  by  concrete? 

•  that  the  sun's  rays  can  be  as 
strong  under  two  feet  of  water  as 
they  are  on  land? 

•  that  a  loose  cotton  T-shirt  can  lei 
through  up  to  60  per  cent  of  the 
sun's  rays? 

When  planning  your  holiday, 
there  is  always  so  much  to 
remember,  so  a  useful  holiday 
health  checklist  included  in  the 
guide  will  make  sure  you  are  well 
prepared. 


1  The  competition  is  open  to  pharmacy  assistants  only.  2  Only  one  entry  per  person 
will  be  accepted,  and  entries  must  be  on  an  original  form.  No  photocopies  will  be 
accepted.  3  The  competition  is  not  open  to  employees  of  Pioneer  Biosciences  or 
Miller  Freeman,  their  agencies  or  relatives.  4  Entries  received  after  May  31  will  not  be 
eligible.  5  The  first  correct  entry  drawn  at  random  after  the  closing  date  will  be 
awarded  the  prize  as  stated.  6  The  judges'  decision  is  final  and  no  correspondence  will 
be  entered  into.  7  Pioneer  Biosciences  reserves  the  right  to  use  any  submissions  for 
future  publicity.  8  No  cash  alternative  will  be  offered.  9  Entry  into  the  competition  is 
taken  as  acceptance  of  the  rules. 


Sun  &  Bile 

Sun  &  Bite  is  a  range  of  2  in  1  sun 
lotions,  which  combine  superior 
i  VA  and  UVB  protection  with  a 
fragr  mce-free  non-Dl  I  I  insect 
repellent,  derived  from  the  castor 
bean.  I  he  lotions  also  contain  a 
blend  of  plan!  extracts  with  aloe 
vera. 

I  he  lotions,  which  save  space 
in  your  suitcase  and  save  you  the 
expense  of  buying  two  separate 
products,  are  available  in  four 
sun  protection  factors  -  4,  8,  15 
and  30.  The  non-greasy  formula 
is  easy  lo  apply,  has  been 
dermatoligically  tested  and  is  safe 
for  adults  and  children,  even 
those  with  sensitive  and  sunburn! 
skill 

Sun  &  Bite  After  Sun  with 
insect  repellent  contains  a  unique 
combination  of  natural  moisturisers 
which  soothe,  revitalise  and 
condition  the  skin  front  the  drying 
effects  of  the  sun.  prolonging  a  tan 
and  deterring  biting  bugs  from 
attacking  at  night. 

Win  a  night  on  the  town 

You  could  w in  an  exciting  night  mil 
in  the  city  of  London.  The  prize 
includes  one  night's 
accommodation  for  two 
people  slaying  at  a  top  four- 
star  hotel  and  a  pair  of  tickets 
for  London's  longest-running 
and  most  popular  musical, 
'hantom  of  the  Opera'.  All  you 
have  to  do  to  be  in  with  a 
lance  of  winning  is  answer  the 
ree  questions  in  the  box  below 
■orrectlv. 


Competition 

You  could  win  a  four-night 
stay  at  a  top  London  hotel 
and  a  pair  of  tickets  to  see 
'Phantom  of  the  Opera'  if 
you  answer  the  following  three  questions  correctly  and 
send  this  form  to:  Sun  &  Bite  Competition.  Over  the 
Counter,  Miller  Freeman  Professional,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1RVV.  Closing  date  is  May  31. 

1  Which  natural  ingredient  in  Sun  &  Bite  repels  biting  insects? 


2  How  many  sun  protection  factors  are  there  in  the  Sun  &  Bite  range? 


3  What  is  the  name  of  the  new  Pioneer  Biosciences'  information  guide? 


Name  iblock  capitals). 


Address. 


 Telephor 


The  big  cover-up 


The  first  shafts  of 
summer  sun  see  us 
stripping  off  our  layers 
of  winter  woollies. 
However,  Sarah  Purcell 
highlights  some  of  the 
perils  associated  with 
unprotected  sunbathing 


Many  people  are  still  confused 
about  the  technical  information  on 
sunscreen  packs,  according  to  a 
recent  report  by  the  Health 
Education  Authority,  which  is 
worried  that  this  is  proving  an 
obstacle  to  getting  the  message 
across  about  the  importance  of  sun 
protection. 

In  Britain,  many  people  still 
don't  use  any  sun  protection, 
whether  through  ignorance  of  the 
dangers  of  the  sun  or  confusion 
about  the  use  of  sun  protection 
products,  and  it's  up  to  health 
professionals  and  people  that  sell 
them,  such  as  yourselves,  to  take 
every  opportunity  to  inform  and 
explain,  so  that  people  can  protect 
themselves  and  their  children 
properly. 

How  sun  damages  the  skin 

The  sunlight  that  reaches  the  skin 
consists  of  visible  light,  infrared 
rays  and  ultraviolet  rays.  The 
important  part  as  far  as  the  skin  is 
concerned  is  the  ultraviolet  rays, 
which  are  divided  into  long, 
medium  and  short  wavebands  - 
UVA,  UVB  and  UVC,  respectively. 

•  UVA  rays  account  for  80  per 
cent  of  ultraviolet  radiation.  They 
penetrate  deep  into  the  dermis 
and,  over  time,  they  damage  the 
collagen  and  elastin  fibres  which 
give  our  skin  support,  which  in 
turn  leads  to  photoageing  -  the 
dreaded  wrinkles.  UVA  rays  are 
there  all  year  round,  even  in 
cloudy  weather,  which  is  why  you 
should  always  wear  sun 
protection.  They  are  present  in 
high  levels  in  sunbeds,  so  using 
one  can  speed  up  the  ageing 
process. 

•  UVB  rays  are  the  really 
dangerous  ones,  being 
responsible  for  skin  cancers  and 
sunburn,  although  they  make  up 
only  20  per  cent  of  ultraviolet 
radiation.  These  rays  are  absorbed 
by  the  epidermis  and  the  upper 
layers  of  the  dermis,  stimulating 
the  production  of  melanin  which 
gives  us  our  suntan.  This  tan 
serves  to  try  to  protect  our  skin 
from  further  damage.  UVB  rays 
are  there  whenever  the  sun 
shines,  though  they're  four  times 
more  prevalent  during  summer 


than  winter  between  s. 
11.00am  and  3.00pm. 
W>  UVC  rays  are  absorbed 
by  the  ozone  layer  before 
they  reach  Earth,  but  it  is 
not  yet  known  what  effect 
holes  in  the  ozone  layer 
will  have. 

Skin  cancer 

In  the  UK  alone,  there  are 
some  40,000  new  skin 
cancer  cases  every  year 
and  the  numbers  are  rising. 
Most  of  these  cases  are 
treatable,  but  the  rate  of 
the  serious,  potentially  fatal 
malignant  melanoma  has 
doubled  in  the  last  ten 
years  hi  the  rum  'ill  4,000 
rases  pel  year,  makini|  it 
the  third  most  common 
cancer  among  women. 
Malignant  melanoma  is 

caused  l)Y  o\  o|-e\pc)SII|e  to 

sunlight,  while  those  most  r 

dl  I  isk  me  people  with  I. Ill 
skill,  ll(|hl  hull  ,111(1  e\es 

and  an  unusually  high 
numhei  ol  moles  (  , <  •  1 1 1  r  i<  i 
badly  burnt  during 
childhood  is  thought  to  be  a  i 
major  cause  -  research  has   :■■    . '  ■ 
shown  that  children  who 
are  well  protected  up  to  the  age  of 
ten  have  an  80  per  cent  reduced 
risk  of  getting  the  disease. 

Malignant  melanoma  can 
develop  on  any  part  of  the  body, 
although  for  women  the  most 
common  place  is  the  lower  leg  and 
for  men  the  back.  Most 
melanomas  start  on  a  pigmented 
area  of  skin,  such  as  a  mole,  which 
then  grows  and  changes  shape, 
blackening  in  colour.  In  the  very 
early  stages,  there  aren't  normally 
any  symptoms,  though  as  the 
disease  progresses  the  mole  or 
spot  may  itch  or  bleed.  Any 
changes  in  a  mole's  shape,  size  or 
colour  should  be  immediately 
reported  to  a  doctor. 

Other  forms  of  skin  cancer 
include: 

•  Basal  cell  carcinoma  is  the  most 
common  skin  cancer  in  Britain, 
with  some  30,000  cases  a  year, 
and  usually  appears  on  the  face  or 
neck.  Mainly  affecting  the  over- 
50s,  it  starts  as  a  small 
growth 


i  keep  babies  mil  ot  the  sun 
altogether 

•  keep  toddlers  and  young 
children  covered  up  with 
long,  loose  clothes 

•  make  sure  children  always 
wear  hats  and  sunglasses 

protect  children's  skin  with 
a  sunscreen  of  SPF  15-plus 
9  re-apply  sunscreen 
frequently,  particularly  aftei 
bathing,  and  choose  a 
waterproof  lei  mulalion 

keep  children  out  ol  the  sun 
between  11.00am  and  3.00pm. 

Make  it  simple 

Sunscreens  are  eithei 
physical  or  chemical  in  action. 
The  physical  types  are  based 
on  minerals,  such  as  titanium 
dioxide,  and  form  a  physical 
barrier  against  the  sun  thai 
reflects  or  scatters  the  sun's 
rays.  Chemical  sunscreens, 
such  as  PABA,  react  with  the 
skin  to  prevent  the  UV  rays 
from  damaging  the  skin. 

The  SPF  (sun  protection 
factor)  system  confuses  many 
people,  but  it's  not 
as 


which  grows  slowly  and  is 
fairly  simple  to  treat.  It  does 
not  spread  to  other  parts  of 
the  body. 

•  Squamous  cell  carcinoma  is 
the  next  most  common  type 
and  usually  affects  areas  of 
the  skin  that  have  been 
exposed  to  strong  sunlight 
over  the  years,  such  as  hands, 
lips  and  ears.  Again,  it  mainly 
affects  older  people.  It  shows 
up  as  a  small  painless  lump  or 
hard  patch  of  skin  which  can 
be  removed  with  surgery. 
This  type  of  cancer  can 
spread  to  other  areas  of  the 
body  and  is  potentially  fatal, 
so  any  suspicious-looking 
lumps  should  be  shown  to  a 
doctor. 

The  sun  and  ageing 

While  the  UVB  sun  rays  cause 
burning  and,  potentially, 
cancer,  the  UVA  rays 
penetrate  deep  into  the  layers 
of  the  skin,  eventually 
destroying  the  collagen  and 
elastm  fibres  that  give  it 
support,  and  leading  to 
wrinkling.  In  addition,  the 
UVA  rays  cause  free-radical 
damage  which  alters  the  skin 
cells'  DNA  and  so  the  cell  is 
unable  to  repair  itself. 

In  the  UK,  we  spend  some 
£247  million  a  year  on 
moisturisers  and  anti-ageing 
products  in  an  attempt  to 
delay  or  prevent  lines  and 


wrinkles.  In  fact, 
we'd  do  far  better 
to  spend  more 
money  and  time  on 
protecting  our  skins 
from  the  major  cause 
of  ageing  -  sunlight. 

Child  protection 

A  child's  skin  is  much 
thinner  than  that  of  an 
adult,  so  the  burning 
UVB  rays  can  reach  the  skin's 
lower  layers  and  cause 
damage  much  more  quickly. 
It's  thought  that  by  the  age  of 
20  we've  received  over  half  of 
our  lifetime's  exposure  to 
sunlight,  so  protection  during 
these  years  is  vital  to 
minimise  the  risk  of  cancer  in 
later  life. 

A  recent  report  in  the 
British  Journal  of 
Dermatology  found  that  only 
five  out  of  ten  parents 
regularly  used  a  sun 
protection  product  on  their 
children,  with  the  same 
number  saying  that  their 
children  got  sunburnt  at  least 
once  a  year.  Dermatologists 
recommend  that  all  children 
are  protected  with  a  product 
of  at  least  an  SPF  15,  but  only 
three  out  of  ten  parents  said 
they  did  this. 

Help  your  customers  to 
protect  their  children  by 
passing  on  the  following 
helpful  tips: 


0 


complicated  as  it 
sounds.  Basically,  an  SPF  is 
there  to  tell  you  how  long  you 
can  safely  stay  in  the  sun 
without  burning.  For 
example,  if  your  skin 
normally  reddens  after  ten 
minutes  in  the  sun,  using  a 
product  with  an  SPF  8  will 
allow  you  to  stay  out  for  80 
minutes  without  burning. 
However,  how  long  you  take 
to  burn  will  depend  on  the 
time  of  day,  year,  amount  of 
reflection  and  your  skin  type, 
making  it  difficult  to  work  out 
which  SPF  you  need. 

To  be  safe,  the  Cancer 
Research  Campaign 
recommends  that  everyone 
use  a  sunscreen  with  an  SPF 
of  at  least  15  and  this  should 
be  re-applied  at  least  every 
two  hours. 

Which  star  rating? 

You  should  always  choose  a 
sunscreen  that  gives  UVA  as 
well  as  UVB  protection  and 
the  'star'  rating  on  the  back  of 
the  pack  will  give  the  UVA 


protection  indication.  Levels 
range  from  one  star 
(minimum)  to  four  stars 
(maximum).  However,  these 
symbols  only  represent  a  ratio 
in  relation  to  the  UVB 
protection  given  foi 
example,  an  SPF  1 5  product 
with  just  one  star  will  give 
you  more  UVA  protection 
than  an  SPF  4  producl  with 
foui  stars.  To  be  sale,  it's 
always  best  to  recommend  a 
high  factoi  with  a  high  star 
rating. 

Summer  campaigns 

Part  ot  the  I  lealth  Education 
Authority's  Sun  Know  I  low- 
campaign  includes  ,i  Sun 
Awareness  Week  during  the 
first  week  in  June,  plus  a  new 
resource  pack  foi  schools 
giving  information  on  sun 
protection. 

Foi  L996,  ( !ancei  Research 
( 'ampaign  has  launched  the 
Cover  Up  promotion,  giving 
guidelines  on  sun  protection 
and  information  on  skin 
cancer.  The  campaign  advises 
the  public  to  cover  up  with 
i  lothing  and  sta\  in  Ihe  shadi 
whenever  possible  and  to  use 
an  SPF  15  sunscreen  on  any 
exposed  areas  of  skin.  The 
charity  has  produced  a  leaflet 
on  malignant  melanoma, 
giving  details  on  symptoms 
and  what  to  look  out  lor.  As 
part  of  the  campaign,  Cancer 
Research  has  introduced  its 
own  SPF  20  sunscreen,  with 
all  profits  from  sales  being 
used  to  fund  r  esearch 
programmes. 

Sun  protection 

guidelines 

$  Avoid  the  sun  between  1 1  00am 
and  3.00pm 

O  Seek  natural  shade  in  the  form  of 
trees  or  other  shelter 
0  Cover  yourself  up  with  clothing 
and  a  hat 

9  Use  a  sunscreen  of  SPF  1 5  or 
higher  to  protect  any  exposed  skin 
9  Apply  sunscreen  liberally  and  re- 
apply every  two  hours.  If  you  apply 
it  too  thinly,  then  you'll  reduce  the 
protection  you  get 
9  Put  on  sunscreen  30  minutes 
before  going  out  into  the  sun  to  give 
it  a  chance  to  get  working 
®  Choose  a  waterproof  formulation 
if  you're  going  to  be  in  and  out  of 
the  pool  or  sea.  This  is  particularly 
important  for  children 
®  Using  a  high  SPF  sunscreen 
doesn't  mean  you  can  try  your  skin 
all  day.  You  should  still  limit  your 
time  in  the  sun  and  always  avoid  the 
sun  between  the  hours  of  1 1 .00am 
and  3.00pm 

-v  Don't  expose  your  face  to  direct 

sunlight  -  protect  with  a  sunblock 

to  prevent  premature  ageing 

•  Protect  eyes  from  sunlight  with  a 

good  pair  of  sunglasses 

®  Don't  forget  to  protect  delicate 

areas,  such  as  lips  and  ears 
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Maybe  it's  just  fhe 
stresses  of  modem 
life,  but  a  good 
night's  sleep  is 
proving  elusive  for 
many  people. 
Consultant 
pharmacist 

MRPharmS 
discusses  the 
options  available 

'What  you  need  is  a  good 
night's  sleep.'  It  anyone  has 
ever  said  this  to  you,  you'll 
know  how  true  it  is  -  how 
the  world  can  seem  a 
different  place  if  you 
succeed!  Lack  of  sleep  can 
be  a  very  distressing  and 
common  problem. 

Sleep  is  something  we 
take  for  granted  most  ot  the 
time.  It  just  happens,  and 
during  it  we  aren't  aware  of 
what  is  going  on,  apart  from 
dreaming.  However,  sleep  is 
necessary  to  enable  our 
bodies  to  get  on  with 
activities  to  restore  our 
bodily  functions  and  keep  us 
healthy.  While  we  sleep, 
hormones  are  released  into 
the  bloodstream  (not  just  sex 
hormones  but  other 
chemicals  which  make  our 
body  systems  work  properly) 
and  a  lot  of  repair  work  is 
done. 

We  sleep  in  different  ways 
at  different  stages  during  the 
night.  One  important  phase, 
known  as  Rapid  Eye 
Movement  (REM)  sleep,  is 
when  we  dream.  If  you  have 
ever  watched  anyone 
sleeping,  you  will  know  why 
it  has  this  name  -  you  can 
see  the  person's  eyes  quickly 
moving  from  side  to  side, 
under  their  lids. 


Everyday  things  may  cause 
inability  to  sleep  and  often 
these  can  be  checked  or 
changed.  Sometimes  more 
serious  problems  may  need 
a  doctor's  help.  You  will 
need  to  think  about  this 


when  your  customers  ask  for 
sleeping  remedies.  Always 
try  to  find  out  what  might  be 
causing  the  sleeplessness  - 
often,  if  the  customer  can 
identify  the  cause,  he  can 
make  changes  which  sort 
out  the  problem. 

Sometimes  it  can  be 
something  as  simple  as  too 
much  noise,  a  bedroom 
which  is  too  warm  or  too 
cold,  or  too  little  exercise. 
See  page  24  tor  common 
causes  which  can  easily  be 
changed.  Some  sleeping 
problems  arise  from  stresses 
caused,  for  example,  by  a 
disruption  to  the  daily 
routine  or  by  bereavement. 


Important  examinations  or 
even  deadlines  at  work  may 
also  keep  people  awake  at 
night. 

Although  medicines  may 
help  sleeping  disorders, 
people  should  not  rely  on 
them  long-term.  Many  are 
available  only  on 
prescription,  and  although 
they  are  safe  to  take  for  short 
periods,  they  can  cause 
dependency.  People  can 
suffer  guite  awful 
withdrawal  symptoms  if  they 
try  to  come  off  sleeping 
tablets  after  taking  them  for 
a  while.  Their  doses  should 
be  gradually  lowered  by  the 
doctor  to  reduce  these 


effects.  Even  those  on  short- 
term  treatment  can  suffer 
drowsiness  or  hangover-like 
symptoms  the  next  day. 


Several  medicines  are 
available  over  the  counter 
for  temporary  sleep 
problems.  These  usually 
contain  antihistamines  - 
drugs  also  used  for  allergic 
conditions  like  hayfever. 
Some  antihistamines  can 
cause  drowsiness  which  is  a 
side-effect  when  taken  for 
allergies.  This  side-effect  is 
put  to  use  in  products  for 
sleeping  problems.  OTC 
sleeping  medicines  include 
Medinex,  Nyfol,  Phenergan 
Nightime  and  Sominex,  and 
all  contain  an  antihistamine 
(diphenhydramine  or 
promethazine). 

Always  remember  your 
2WHAM  questions  -  see 
page  24  for  suggestions  for 
useful  practical  measures. 
Ask  if  the  customer  is  taking 
any  other  medicines  -  some 
(such  as  some  of  those  taken 
for  high  blood  pressure,  or 
for  nasal  congestion)  can 
cause  sleep  disturbances. 
You  or  the  pharmacist 
should  think  about  whether 
this  might  be  causing  the 
problem  in  the  first  place. 

The  OTC  sleeping  remedy 
might  affect  any  other 
medicines  taken,  such  as 
antidepressants.  People  with 
prostate  problems  or 
glaucoma  (a  condition 
affecting  the  eyes)  should 
not  take  antihistamines. 
Always  refer  any  requests  to 
the  pharmacist  from 
customers  who  are  pregnant 
or  breastfeeding,  or  where  a 
child  has  sleeping  problems. 

Tell  the  customer  that  the 
sleeping  remedy  may  leave 
them  feeling  drowsy  the 
next  day.  They  should  bear 
this  in  mind  if  they  are 
driving,  particularly  early  in 
the  day.  Find  out  whether 
the  customer  has  problems 
in  going  to  sleep  in  the  first 
place  or  whether  they  wake 
in  the  night  and  can't  get 

Continued  on  p24 
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Competition 

Sleep  easy  with  Nytol 


Win  a  weekend  break 
to  the  cosmopolitan 
city  of  Paris  travelling 


km 


Diphenhydramine  Hydrochloride  BP 

16  tablet  blister  pack 


Most  people 
take  sleep  for 
granted.  You 
lie  down,  you 
close  your  eyes,  you 
fall  asleep. 
Yet  for  around  one- 
third  of  the  adult 
population  in  this 
country,  temporary 
sleeplessness  is  part 
of  everyday  life. 
Most  people  can  cope 
with  the  odd  night's 
disturbed  sleep,  but  if 
their  body  is  denied  it 
on  a  couple  of 
consecutive  nights, 
quality  of  life  can  be 
affected  in  many 
ways.  The  average 
night's  sleep  is 
usually  estimated  to 
be  around  eight 
hours.  However,  the 
lengt  h  of  sleep 
required  decreases 
with  age. 

Lack  of  sleep  can  cause  tiredness,  concentration  problems  and  irritability.  Not  being  able  to 
sleep  can  be  caused  by  many  everyday  things,  such  as  going  on  holiday,  sleeping  in  a  strange 
bed,  a  row  with  your  partner  or  even  getting  married! 

Many  people  are  unaware  that  they  can  take  an  OTC  product  to  help  their  sleeplessness. 
Nytol  is  a  clinically-proven  sleep  aid  for  temporary  sleeplessness.  It  contains  the  tried  and 
trusted  ant  ihistamine  diphenhydramine  hydrochloride,  which  can  also  be  found  in 
traditional  cough  medicines  aiid  hayfever  remedies.  Nytol  can  help  people  to  break  the  cycle 
of  sleeplessness,  and  encourage  a  return  to  a  good  night's  sleep. 
While  Nytol  is  helping  to  establish  a  normal  sleep  pattern,  sufferers  can  look  at  changing 
ot  her  lifestyle  habits,  which  may  be  preventing  them  from  having  a  good  night's  sleep.  For 
example,  drinking  coffee  shortly  before  bedtime  often  makes  sleep  hard  to  achieve. 


The  following  2WHAM  checklist  will  help  you  recommend 
confidently  when  asked  for  a  solution  to  temporary  sleeplessness. 


WHO 

Under      pregnant,  breast  feeding? 

Refer  to  pharmacist 

WHAT 

Difficulty  in  tailing  asleep,  restlessness, 

Recommend  OTC 

waking  early,  bereavement,  stress 

sleep  aid  (eg  Xylol) 

HOW 

Suffering  lung? 

Refer  to 

If  more  than  two  weeks 

pharmacist/GP 

ACTION 

Have  other  treatments,  such  as  OTC  or 

prescription  products,  been  taken? 

If  yes 

Refer  to  pharmacist 

MEDICATION 

Specifically,  Nytol  is  unsuitable  if  taking  antihistamines,  cough/cold  treatments, 

hayfever  remedies,  MAOIs,  or  alcohol 

lives 

Refer  to  pharmacist 

The  rules 

1  The  competition  is  open  to  pharmacy  assistants  only.  2  Only  one  entry  per  person  will  be 
accepted,  and  entries  must  lie  on  an  original  form.  No  photocopies  will  he  accepted  :!  The 
competition  is  not  open  to  employees  of  Stafford-Miller  Ltd  or  Miller  Freeman,  their  agencies  or 
relatives  4  Entries  received  after  October  4. 1996,  will  not  be  eligible.  5 The  first  correct  entry 
drawn  at  random  after  the  (losing  date  will  he  awarded  a  prize  as  stated.  6  The  judge's  decision  is 
final  and  no  correspondence  will  he  entered  into.  7  Stafford-Miller  Ltd  reserves  the  right  to  use 
any  submissions  for  future  publicity.  8  No  cash  alternatives  will  he  offered 


Competition 


Win  a  weekend  break  for  two  people  to  the  cosmopolitan  city  of  Paris  travelling  by  Eurostar,  courtesy 
of  Nytol.  The  weekend  will  include  a  grand  sightseeing  tour  and  a  dinner  cruise  on  the  Seine.  Five 
runners-up  "ill  receive  luxury  Chasyln  silk  underwear  sets,  worth  $75  each.  Just  answer  the  following 
simple  questions  and  send  this  form  to:  Nytol/OTC  Competition,  Over  the  Counter,  Miller  Freeman 
Professional,  Sovereign  Way,  Tonbridge,  Kent  TN9 1RW.  Closing  date  is  October  4, 1996. 


Ql 


Q2 


Q3 


The  Eiffel  Tower  can  be  found  in  the  following  French  city: 

a)  Lyon 

b)  Calais 

c)  Paris 

Answer:  the  Eiffel  Tower  is  in  


The  active  ingredient  in  Nytol  is: 

a)  Caffeine 

b)  Antihistamine 

c)  Antihistamine  and  caffeine 

Answer:  the  active  ingredient  is  

Nytol  is  a  sleep  aid  which  is  recommended  for: 

a)  Chronic  insomnia 

b)  Sleep  apnoea 

c)  Temporary  sleeplessness 

Answer:  Nytol  is  a  sleep  aid  for  


Name.. 


.Title.. 


Pharmacy  Name  and  Address.. 


 Telephone  Number.  


Continued  from  p22 

back  to  sleep.  (  )T(  '  remedies 

are  less  useful  for  people 
who  vvdke  in  Ihe  might. 

Snore  control 

Bui  what  il  the  problem  is  a 
snoring  partner?  While 
snoring  can  be  very  irritating 
to  Ihe  person  kepi  dWclke,  ll 
can  sometimes  be  harmful 
tor  the  snorer.  Sometimes 
the  snorer  actually  sutlers 
from  (i  more  serious 
condition  known  as  sleep 
apnoea,  where  he  stops 
breathing  lor  short  periods 
during  the  night,  and  niciy 
wdke  with  <i  l( »ud  snort. 
Since  this  can  happen 
several  times  a  night,  the 
person  understandably  feels 
tired  the  tollowing  day.  The 
condition  is  more  common  in 
overweight  and  older  people. 

Breathe-right  and  Easy 
Breathing  are  special  nasal 
strips  which  the  ollendmg 
snorer  can  use  at  bedtime. 
They  help  to  keep  the 
airways  open  and  prevent 
snoring  (though  they 
probably  don't  do  an  awful 
lot  for  your  love-life!).  OTC 
antihistamine  sleeping 
remedies  should  not  be  sold 
for  llus  condition. 


People  may  wake  frequently 
in  the  night  to  go  to  the  loo 
and  then  have  difficulty 
getting  back  to  sleep  again. 
This  can  happen  m 
pregnancy  and  the  best 
advice  is  to  grin  and  bear  it. 
In  middle-aged  men,  if 
might  be  a  sign  of  prostate 
problems  and  the  customer 
should  see  the  doctor.  OTC 
antihistamine  medicines  are 


unsuitable  for  people  with 
this  condition  -  they  can 
make  it  worse. 

People  who  regularly 
wake  early  m  the  morning 
(around  4.00am)  and  can't 
get  bark  to  sleep  again  may 
I X  i  suffering  f  rom 
depression,  even  if  they 
don't  always  recognise  tins. 
You  or  the  pharmacist 
should  encourage  them  to 
see  their  doctor. 


Alternative  remedies  lor 
sleeplessness  include 
til  <  illicit  hi -i  ripy,  u  hii  h  is 
gaining  in  popularity,  and 
will  certainly  help  the 
person  to  relax. 
Aromatherapy  oils  may 
be  used  for  massage  oi 
added  to  a  warm  bath. 
A  book  called  The 
Fragrant  Pharmacy 
suggests  all  sorts  of 
formulations  lor 
insomnia.  I  have  no      ^  M 
idea  whether  they 
work,  but  they  may  ? 
fie  worth  a  try. 

II  you  want  to 
promote 
aromatherapy 
oils  in  your 
pharmacy,  it's 
worth  finding  out  a  tut 
more  about  how  to  use  them. 
Tlie  book  above  and  similar 
books  are  available  in  1  ligh 
Street  bookshops.  Knowing 
more  about  the  products  will 
result  in  more  sales  than 
simply  sticking  them  on  the 
pharmacy  shelves. 

Other  treatments  include 
herbal  remedies,  such  as 
Kalms,  and  Potter's  Nodoff, 
which  may  help.  Relaxation 
tapes  can  be  useful,  and  you 
may  wish  to  sell  them  in  the 


pharmacy. 
More  recently, 

acupressure  has  been  shown 
to  work  for  some  people,  and 
using  Isocones  acupressure 
bands  may  help  people 
sleep  without  the  next-day 
drowsiness. 


So,  people  with  sleeping 
problems  sin m Id  try  and 
identity  any  causes  and  see 
it  lifestyle  changes  can 
produce  the  desired  effect. 

OTC  medicines  can  be 
useful  for  short-term 
treatment  tor  people  with 
short-term  stress,  but  should 
never  lie  used  tor  long 
periods.  You  should  point 
out  thai  the  medicines  may 


cause 
drowsiness  the 
next  day,  which  may 
attect  their  driving  or 
general  performance. 

Encourage  anyone  who 
frequently  wants  to  buy 
OTC  sleeping  remedies  (or 
vitamins  or  tonics  because 
they  teel  tired  all  the  time 
and  aren't  sleeping  properly) 
to  see  their  doctor.  They  may 
be  suffering  from  anxiety  or 
depression  and  need  doctor's 
help.  If  you  haven't  got  a 
protocol  in  place  for  selling 
sleeping  remedies,  suggest 
to  the  pharmacist  that  this 
would  be  a  good  idea. 


Vhen  sleep  won't  come;  some  helpful  tips 

Make  sure  the  bedroom  and  bed  are  comf  ortable  and  not  too  warm  or  cold 
A  daily  walk  or  other  gentle  exercise  will  help 

Too  much  tea,  coffee  or  alcohol  can  disturb  sleep  patterns.  Eating  too  much  late  in 
the  evening  can  keep  people  awake 

A  warm  bath  and  a  milky  drink  at  bedtime  can  help  relaxation 
Wind  down  during  the  evening.  Don't  read  or  watch  TV  in  bed 
Put  away  problems  for  the  night.  If  something  is  keeping  you  awake,  get  up,  write  it 
on  a  piece  of  paper  and  promise  yourself  that  you'll  deal  with  it  tomorrow 

Going  to  bed  and  getting  up  at  the  same  time  each  day  helps  to  establish  a  regular 
pattern  -  this  may  take  a  few  weeks  so  be  patient.  Avoid  daytime  naps 

Stress,  such  as  recent  bereavement,  important  exams  and  marital  breakdown,  can 
cause  sleeping  problems.  OTC  sleeping  remedies  may  help  in  the  short-term  (but  aren't  a 
good  idea  prior  to  exams  as  they  can  affect  performance  the  next  day) 

Are  any  physical  problems  stopping  sleep,  such  as  pain,  getting  up  to  go  to  the  loo, 
an  itchy  bottom  (which  might  suggest  threadworms)?  Treating  the  cause  is  better  than 
taking  sleeping  tablets. 
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Deciding  what  to  do 


and  how  to 


Making  decisions 
and  solving 
problems  are  facts 
of  life.  Diane  Bailey 
explains  how  a 
logical  approach 
can  make  life  easier 


Decisions, 
decisions, 
decisions.  We 
often  say  that  in 
exasperation  or 
as  a  joke.  Like  many  jokes, 
there  is  a  lot  of  truth  in  the 
statement.  Every  day,  trom 
the  moment  you  get  up  to 
the  moment  you  go  to  bed, 
you  have  to  make  decisions 
about  what  to  wear,  how  to 
travel,  which  stock  to  show, 
which  TV  programmes  to 
watch,  etc,  etc. 

Many  decisions  you  make 
automatically  without  much 
conscious  thought,  others, 
like  where  to  go  on  holiday 
or  whether  you  can  attord  to 
move  house,  need  to  be 
given  much  thought.  As 
choices  become  more 
complex  and  demanding 
your  ability  to  make  good 
decisions  becomes  more 
important. 

People  who  make  good 
decisions  gather  and 
analyse  all  relevant 
information  before  reaching 
a  decision,  make  their 
decisions  at  the  right  time, 
consider  the  broader 
implications  of  their 
decisions  and,  where 
appropriate,  consult  with 
others  tor  views  and 
information. 

II  Poor  decision-makers 

avoid  or  delay  making 
decisions  and  so  miss 
opportunities  or  the  right 
time,  make  decisions 
without  considering  their 
implications  or  without 
consulting  those  affected  by 
the  decision  and  fail  to 
communicate  decisions 
made. 

The  success  of  your 
pharmacy  depends  largely 
on  the  skills  and  abilities  of 
your  pharmacist  and  of  you 
and  your  colleagues.  The 
decisions  you  all  make  about 
stock  to  be  displayed,  goods 
to  be  reduced  in  price  and 


when  to  recommend  that  a 
customer  should  seek 
further  medical  advice,  all 
impact  on  the  satisfaction  oi 
customers  and  the  success  of 
the  business. 

Making  decisions 

Decision-making  is  not 
something  which  happens 


automatically.  It  is  a  skill 
and,  like  any  skill,  it  can  be 
learned  and  developed.  The 
aim  is  to  make  the  best 
possible  choice  based  on 
sound  information. 

I  ( 

•  gather  and  analyse  all 
relevant  information 


Problem-solving 

Problem-solving  is  about  identifying  the  causes  of  a  current 
situation  in  order  to  handle  or  improve  the  situation.  If  the  causes 
are  already  clear  or  there  is  nothing  to  change,  then  there  is  no 
need  for  problem-solving.  Obviously,  not  all  decisions  are 
concerned  with  problems  but  many  are. 

A  problem  exists  when  what  happens  does  not  match  that  which 
is  required.  A  useful  first  step  in  problem-solving  is  to  write  down 
a  statement  of  the  problem.  This  is  even  more  important  if  several 
people  are  involved  in  order  to  ensure  that  they  have  a  shared 
perception  of  the  problem. 

Try  to  define  the  problem  in  a  short  sentence  which  identifies 
both  the  situation  and  the  defect.  For  example,  a  colleague  is 
persistently  behind  in  meeting  time  targets,  which  affects 
everyone  badly.  The  problem  statement  could  be  Jane  is  failing  to 
meet  requirements  in  60  per  cent  of  cases.' 

The  wrong  sort  of  statement  would  be:  'How  to  make  sure  Jane 
meets  targets.'  This  sort  of  statement  tends  to  focus  the  mind(s) 
on  solutions  connected  with  persuading  or  coercing  Jane,  but 
results  in  little  thought  about  why  she  is  not  meeting 
requirements.  Any  decisions  taken  about  how  to  improve  the 
situation  could  be  wrong  if  this  statement  is  the  basis  for  action. 
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®  identify  the  most 
beneficial  option 

•  ensure  that  decisions  are 
taken  til  the  right  time 

•  involve  and  consult  others 
to  ensure  that  ull  interests 
are  considered  and,  where 
necessary,  protected 

•  be  aware  ol  the  potential 
effect  and  impacl  ol 
decisions  made  on  othei 
people 

•  identity  whose  support  or 
advice  is  necessary 

•  clarify  potential  benefits  oi 
the  decision 

•  invite  olhei  people  to 
contribute  as  necessary 

•  inform  everyone  involved 
or  likely  to  be  affected. 

To  be  successful  your 
decisions  need  to  have  a 
rational  guality  and  a 
commitment  to  implement. 

What  benefits? 

The  benetits  tor  you  are 
numerous  and  include  heller 
use  ol  your  resources  and 
time,  greater  levels  ol 
achievement,  improved 
relationships  with  other 
people  and  your  customers, 
([reciter  involvement  and 
commitment  ot  staff  and 
colleagues,  improved  guality 
of  work  outputs,  better  use 
ot  your  skills  and  judgment, 
and  a  clearer  link  to  tuture 
plans  and  needs. 

The  benefits  tor  your 
pharmacy  and  colleagues 
include  consideration  oi  all 
options,  taster  reactions  to 
reguirements ,  i  m  p roved 
guality  of  work,  involvement 
of  everyone,  increased 
confidence  in  your  skills  and 
abilities,  improved  guality  ot 
decisions  taken,  more 
informed  choices  and  better 
service  to  your  customers. 

Useful  techniques 

To  choose  the  most 
beneficial  and  effective 
alternative,  it  is  vital  thai  the 
information  you  use  as  a 
basis  for  choice  is  as 
accurate  and  complete  as 
possible,  as  inaccuracies  and 
gaps  in  the  information 
could  cause  faulty  decisions. 
Certain  technigues  which 
will  help  you  are: 

•  problem  solving 

•  contingency  planning 

•  creativity. 

Making  decisions  involves 
Continued  on  p27  & 
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Competition 


Safety  counts 


transport  or  in  their  own  car.  Anadin  has  launched  its  own  licensed  taxi 
cab,  which  will  be  hard  to  miss,  as  it  is  painted  in  the  familiar  yellow  and 
emblazoned  with  the  Anadin  name  and  strapline  'The  little  yellow  box 
that's  a  great  BIO  help',  and  will  be  using  this  to  try  and 
encourage  people  to  use  licensed  cabs  "gr/z?*"" 
when  other  means  of  ^^ggs^  ' ' 

transport  are  unavailable.  t&blE'ts' £A,sV 

Recognising  that  driving         £4  c0^°  - ' 
your  own  car  can  also  be  a 
potential  risk,  Anadin  is  also 
offering  you  the  chance  to 
win  a  motorist  safety  pack 
containing  a  reflective  triangle 
to  be  placed  behind  your  car  if 
it  breaks  down,  a  fluorescent 
bib  to  ensure  you  are  clearly 
visible  to  emergency  services,  a 
road  map  of  Britain,  an  Anadin 
phone  card,  an  Anadin  pad  and 

pen  to  make  a  note  of  any  registration  numbers  or  to  leave  a  note  on 
your  car,  and  an  emergency  tyre  puncture  repair  kit.  We  have  three  of 
these  packs  to  give  away  to  one  winner  and  two  runners-up.  The  lucky 
winner  will  also  win  a  mobile  phone  with  one  year's  line  rental. 
Everybody  who  enters  will  get  a  copy  of  The  Suzy  Lamplugh  Trust's 
leaflet,  'Living  Safely',  sponsored  by  Anadin. 


EXTRA 


Counter  assistants,  as  the  face  of  the  pharmacy,  can  often  be 
subjected  to  a  barrage  of  abuse  from  customers  who,  perhaps,  do 
not  appreciate  the  legal  restrictions  on  providing  certain 
medicines,  who  want  something  that  is  no  longer  stocked,  or  who 
are  in  need  of  medication  for  a  mental  illness.  .Some  counter 
assistants,  although  more  rarely,  may  even  have  been  on  the  receiving 
end  of  physical  abuse,  too. 

Whitehall  Laboratories  has  joined  forces  with  The  Suzy  Lamplugh 
Trust,  the  national  charity  for  personal  safety,  to  launch  the  Anadin* 
Safety  Campaign.  One  of  the  aims  of  the  Campaign  is  to  discover  how 
safe  pharmacy  staff  feel  while  at  work  and  to  pass  on  information  on 
how  you  can  make  your  workplace  safer. 
These  tips  may  help  you  feel  safer  at  work: 

#  draw  up  a  plan  with  your  pharmacist  for  dealing  with  difficult 
sit  uations.  For  example,  when  a  sit  uat  ion  arises,  the  pharmacist  can 
interrupt  by  asking  you  to  take  something  'upstairs'  or  'out  the  back'. 
This  will  mean  that  the  pharmacist  will  take  over  handling  the  situation 
leaving  you  to  seek  help,  from  the  police  if  necessary,  but  wit  hout  t  he 
customer  knowing  that  anything  is  happening 

#  do  not  meet  aggression  with  aggression.  Stay  calm,  speak  gently, 
slowly  and  clearly.  Breathe  out  slowly  to  help  you  relax 

#  avoid  an  aggressive  stance:  crossed  arms,  hands  on  hips,  a  wagging 
finger  or  raised  arm  will  challenge  and  confront.  Avoid  looking  down  on 
anyone  or  touching  someone  unnecessarily 

#  always  stay  alert  so  that  you  can  try  to  divert,  any  difficult  situations 
before  they  arise 

9  speak  to  your  pharmacist  to  see  if  it  might  be  possible  for  you  to  have 
a  personal  alarm  or  to  have  a  panic  button  installed 

#  suggesl  t  hat  a  Crime  Prevention  <  tflicer  pays  a  visit  to  the  pharmacy  to 
discuss  safety- 
ln  addition  to  the  activities  with  pharmacy  staff,  as  1996  is  the  100th 

anniversary  of  the  motor  car,  the  Anadin  Safely  ( Campaign  also  hopes  to 
address  some  of  those  concerns  fell  by  people  travelling  eit  her  by  public 

Rules 

I  <  >ffer  open  Id  I  IK  residents  except  Whitehall  Laboratories  Ltd  ;in<l  Miller  Freeman,  their  agents  or  anyone  connected  wiih  the  promotion.  2  t 'losing  date  is  June  30,  1996.  3 
The  prize  of  a  motorist  pack  and  a  mobile  phone  will  be  awarded  to  the  first  correct  entry  drawn.  The  two  runner-up  prizes  of  motorist  packs  will  be  awarded  to  the  following 
i  wo  correct  entries  drawn.  The  judges'  decision  will  be  final  I  No  cash  alternatives  will  be  available.  5  Winners  will  be  notified  by  August  31,  1991V  6  For  a  prize  winners'  list, 
plea.sc  send  a  stamped  addressed  envelope  to  Fusion  Communications,  227-229  I  'hiswick  High  Road,  London  W4  2I)W  after  May  31,  1996,  and  before  August,  199(1 

#  Trade  mark 


'  Competition 

I  You  could  win  a  mobile  phone  and  one  of  Anadin 's  motorist  safety  packs. 
I  To  enter,  complete  the  wordsearch  on  this  coupon,  circling  the  words 
■  shown.  The  words  can  be  found  forward,  backwards,  diagonally, 
|  upwards  and  downwards  and  are: 

I  Safety 
1  Anadin 
[  Yellow  Box 
I  Taxi 
I  Trusted 

Fast  Acting 
I  Tablets 
I  Big 
■Help 
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Entries  should  be  sent  to:  Anadin  Safety  Campaign/OrC  Competition, 
Over  the  Counter,  Miller  Freeman  Professional,  Miller  Freeman  House, 
Sovereign  Way,  Tonbridge,  Kent  TN9  1RW  before  June  30, 1996. 


Name  < block  CAPiTAt^S). . 


Address.. 


.Tel. 


Continued  from  p25 

working  in  the  present,  bill 
taking  account  of  the  past 
which  led  to  the  current 
situation,  problem  or  choice. 
Good  decision-making  also 
involves  thinking  forward  to 
the  future,  in  order  to  work 
out  the  possible  effects  and 
results  of  the  decision  to  be 
taken. 

Look  io  the  future 

Contingency  planning  looks 
to  the  future  in  order  to 
identify  and  cope  with  any 
future  problems. 

Contingency  planning  is 
done  after  you  have  taken 
the  decision,  in  order  to 
refine  or  smooth  the  chosen 
course  of  action.  It  also  helps 
protect  you  against  what 
might  go  wrong  in  future. 

Contingency  planning 
may  be  needed  because 
there  is  a  weakness  in  your 
new  plan  or  to  protect  an 
existing  plan  where  the 
situation  is  changing.  You 
can  view  it  as  a  number  of 
brainstorming  steps 
designed  to  uncover  possible 
future  problems,  which  then 
become  the  focus  of  further 
plans  either  to  prevent  those 
problems  occurring  or  to 
reduce  their  effects. 

Steps  in  contingency 
planning  are: 

1  List  all  the  steps  in  the  plan 
and  identify  key  areas  which 
include  unknowns  or  which 
are  particularly  important  to 
success. 

2  Using  i  as  a  focus,  identify 
possible  problems  which  are 
very  serious  or  likely  to 
happen. 

3  Using  2  as  a  focus,  identify 
possible  causes  of  major 
problems  and  causes  which 
are  likely  to  happen. 

4  Develop  plans  aimed  at 
preventing  problem  causes 
identif  ied  in  3  as  likely  to 
happen. 

5  Using  2  as  a  focus,  identify 
problems  still  likely  to  occur 
(despite  3  and  4)  and  list  the 
negative  effects  they  would 
cause. 

6  Develop  plans  to  handle 
any  serious  negative  effects. 

Remember  that  when  you 
are  anxious  for  your  plans  to 
succeed,  you  can  tail  to 
examine  them  critically  and 
hence  miss  flaws  which 
could  easily  have  been 
corrected. 

In  the  same  way,  it  is  easy 
to  be  defensive  about  a 
colleague's  criticism  of  a 
plan  rather  than  thinking 
about  how  you  can  use  the 
information  provided  to  your 
advantage. 

The  background  to  the 
present  situation  (problem- 
solving)  and  an  appreciation 
of  potential  future 


developments  (contingency 
planning)  are  almost  always 
needed  if  you  are  to  make 
an  effective  decision  and 
one  which  will  help  you, 
your  colleagues  and  the 
pharmacy. 

Creativity 

Creativity  is  an  important 
part  ot  the  three  processes 
described  above.  It 
contributes  to  decision- 
making by  developing  new 
alternatives  or  solutions  from 
which  you  can  make  a 
choice.  In  problem-solving  it 
can  help  you  identify  causes 
and  contributory  factors. 
And  in  contingency 
planning,  it  can  be  used  to 
develop  ideas  about  future 
results  and  developments. 

II  is  essential  that  you 
suspend  judgment  while 
new  ideas  are  being 
generated.  You  cannot 
create  and  evaluate  al  I  he 
same  time.  Creation  comes 
hist,  then  you  can  evaluate 
and  choose. 

Say  you  and  your 
colleagues  want  to  increase 
the  level  of  customer 
satisfaction.  After  some 
creative  thinking  and 
talking  through  with  your 
colleagues,  you  will  have 
some  alternatives,  eg 
spending  a  few  more 
minutes  with  each  customer, 
always  thanking  the 
customer  tor  coining  to  your 
pharmacy,  always  asking  the 
pharmacist  to  advise  on 
OTC  remedies  and 
merchandise. 

You  could  evaluate  all 
these  possibilities  against 
criteria  such  as  the  cost,  the 
time  involved,  the  guality  of 
advice,  productivity,  etc, 
before  the  preferred  option 
is  chosen. 

Making  decisions 

Every  decision  will  contain 

three  elements: 

9  objectives  -  things  we 

wish  to  achieve  as  a  result  ot 

the  decision 

®  alternatives 

•  risks. 

To  be  an  ideal  decision- 
maker you  need  to  clearly 
identify  your  objectives, 
creatively  generate  new 
choices  or  ways  to  meet 
those  objectives  and  be 
prepared  to  make  choices 
involving  risk  where  the 
benefit/risk  pay-off  of  a 
choice  makes  it  the  most 
appropriate  solution. 

Difficulties 

However,  real  life  can  throw 
up  some  difficulties.  If  there 
is  no  clear  idea  of  the 
objectives  -  something  may 
have  gone  wrong  and  you 
simply  wish  to  get  out  of 
trouble  -  you  will  be  looking 


lor  an  acceptable  rather  than 
the  best  solution. 

If  you  have  spent  little 
lime  creatively  generating 
new  approaches,  the  choices 
available  fo  you  will  only 
represent  small  changes  to 
the  existing  situation. 

Finally,  you  may  he 
working  in  an  environment 
where  risk-taking  is  not 
encouraged.  Other  people 
may  have  an  investment  in 
the  current  situation  and  be 
unwilling  to  exchange  it  foi 
Hie  uncertain  lulure 
associated  with  a 
significantly  different 
approach. 

Decision  levels 

Decisions  can  occur  al  three 
levels  and  il  is  important  to 
be  clear  at  what  level  you 
are  acting. 

1  Decisions  where  you  have 
the  authority  to  act . 

2  Decisions  where  you  can 
recommend  to  the  person 
having  the  authority  to  act. 

3  Decisions  which  you  must 
accept  are  made  by  others 
and  will  not  be  changed  by 
any  recommendation  of 
yours.  Here  you  can  only 
come  to  terms  with  a 
situation  which  will  not 
change. 

It  you  try  to  act  at  too  high 
a  level,  then  time  is  wasted 
in  planning  a  decision  that 
will  not  be  acted  upon.  It  you 
act  at  too  low  a  level,  then 
you  may  be  accepting 
unnecessary  constraints 
which  result  in  a  less  than 
ideal  choice. 

Alternatives 

With  some  decisions  the 
alternatives  available  to  you 
are  tixed  and  there  is  no 
need  to  pursue  new,  or 
attempt  to  improve  existing 

OIK'S 

II  none  ot  the  alternatives 
available  meets  your  needs 
very  well,  then  you  should 
look  for  new  ideas.  Even  if 
existing  alternatives  are 
satisfactory,  this  should  not 
blind  you  to  the  possibility  ot 
an  even  better  alternative. 

Risks 

Making  any  choice  involves 
some  risk.  You  have  to  make 
your  final  decision  based  on 
the  benefits  and  risks  of  the 
alternatives. 

We  all  take  some  risks. 
The  size  of  a  risk  (and  our 
willingness  to  accept  it) 
depends  on  its  probability  of 
occurring  and  its  likely 
seriousness.  Risks  with  high 
probability  and  seriousness 
are  the  most  important, 
while  those  with  a  low 
probability  or  low 
seriousness  will  be  less 
important.  If  the  initial 
choice  also  has  little  risk, 


then  clearly  it  is  the  one  to 
adopt. 

I  lowi  'ver,  il  I  he  initial 
choice  has  significantly  more 
benefit  than  the  others,  but 
also  has  subsldiili.il  risk, 

then  youi  final  choice  is 
more  difficult,  I  (ere  you 
need  to  ask  l  wo  quest  ions: 

is  this  ri  level  ol  risk  I 
would  be  prepared  to  accepl 
in  any  circumstances? 

is  tins  a  level  ol  risk  which 
is  justified  by  the  superior 
benefits  ol  this  alternative? 

II  the  risks  associated  with 
the  initial  choice  are  too 
great,  then  you  need  to 
evaluate  the  next 
alternative,  and  so  on. 

Some  people  are 
temperamentally  greatei 
risk-takers  than  others  and 
there  is  no  correct  degree  ol 
risk  to  aeeepl.  The  final 
choice  is  very  much  a  mallei 
ol  judgment.  This  is  where 
your  knowledge  ol  your 
pharmacy  and  the  situation 
become  very  important. 

While  an  effective  person 
may  be  a  high  risk-taker, 
they  will  also  work  lo  reduce 
risk  to  a  minimum  in  a  given 
situation  and  only  lake  risks 
to  achieve  worthwhile 
benefits. 

Some  ol  your  decisions 
you  will  make  on  your  own. 
In  other  circumstances,  you 
will  need  to  involve  others, 
either  your  own  colleagues, 
the  pharmacist  or  your 
customers. 

In  conclusion 

Making  decisions  is  part  ol 
everyday  life.  You  can 
improve  the  quality  ol  the 
decisions  you  take  by 
thinking  carefully  and  using 
the  techniques  described  in 
this  article.  Better  decision- 
making can  affect  all  aspects 
ot  your  life,  at  work  and  at 
home. 
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Seeing  eye  to  eye  with 
your  patients 


Jeremy  Clifherow 
MBE  FRPharmS,  a 
community 
pharmacist  in 
Knotty  Ash, 
Liverpool,  takes  a 
look  at  eye 
conditions  suitable 
fee?  (S'Wg  is^mMMm.^ 

Conjunctivitis  is  probably 
the  most  commonly  seen  eye 
condition  in  the  pharmacy.  It 
occurs  when  the 
conjunctiva,  the  delicate 
membrane  which  covers  the 
eyeball  and  the  inside  of  the 
eyelids,  becomes  red  and 
swollen.  There  is  a  very  rich 
blood  supply  to  the 
conjunctiva  covering  the 
sclera,  the  white  of  the  eye, 
but  almost  none  in  the  part 
covering  the  iris  and  pupil. 

For  that  reason, 
conjunctivitis  is  frequently 
spectacular  in  appearance. 
The  condition  produces 
great  interest  in  the  onlooker 
but  little  other  than  mild 
discomfort  for  die  patient. 
Sell-diagnosis  is  usual 
because  of  previous  personal 
or  family  experience. 
Styes  <iic  ollen  retened  lo  in 
the  plural,  whereas  they 
usually  occur  singly.  A  stye 
is  caused  by  the  acute 
infection  and  inflammation 
f)t  die  hair  lollicle  and 
immediate  tissue 
surrounding  cin  eyelash.  The 
location  can  vary  from  inner 
to  outer  edge  and  on  either 
lid.  Tlie  condition  is 
extremely  painful.  The 
infected  gland  is  hoi,  hard  to 
the  touch  and  surrounded  by 
a  characteristic  cellulitis. 
There  is  often  a  visible  septic 
head.  Folklore  refers  to  tins 


as  'pointing'.  The  stye  has 
pointed  and  is  ready  to 
burst.  Rehet  is  immediate 
when  it  does.  A  crop  of  styes 
or  recurring  styes  are 
diagnostic  of  infection. 
Dry  Eyes  are  usually  the 
result  of  a  deficiency  in  tear 
production.  The  condition 
will  tend  to  be  chronic,  that 
is  long-standing,  rather  than 
acute,  or  immediate1.  The 
deficiency  could  be 
attributable  to  a  lack  of 
moisture  or  lubrication  in  the 
tears.  It  is  very  common  in 
the  elderly  and  may  be  seen 
in  certain  patients  with 
rheumatic  disease.  Dry  eyes 
are  best  treated 
symptomdtically  when  all 
other  diagnoses  have  been 
excluded. 

Red  Eye  is  more  a  symptom 
than  a  condition.  It  may 
come  in  all  shades  from  pale 
pink  In  blood  red.  The  most 
dramatic  of  all  is  the  red 
bloodshot  appearance  ot  a 
subconjunctival 
haemorrhage,  where  one  of 
the  small  blood  vessels  in  the 
eye  bursts  and  infuses  the 
whole  of  the  otherwise  lily 
white  sclera.  As  this 
happens  to  one  eye  alone, 
the  appearance  is  even  more 
striking.  The  condition  is 
usually  trivial  and  may  be 
attributed  to  a  sudden 
sneeze  or  other  such  violent 
episode.  Nevertheless,  it  is  a 
wise  precaution  to  have  the 
patient's  blood  pressure 
checked,  just  in  case. 

Pink  eyes  can  arise  from  a 
mild  inflammation  ol  the 
conjunctiva  brought  about 
by  anything  from 
windborn  dust 
through  allergies  to 
infection. 
Blepharitis  is  an 
inflammation  of  the 
eyelids.  It  is 


common  tor  both  eyes  to  be 
altected  at  the  same  tune. 
The  eyelid  margin  becomes 
red,  swollen  and  sore.  In 
extreme  cases,  the  eyelashes 
may  be  lost.  Unlike  styes, 
where  a  definite  'hot  spot' 
may  be  identified, 
blepharitis  presents  as  a  line 
of  inflammation.  The 
appearance  ot  the 
inflammation  gives  the  clue 
as  to  the  cause.  Signs  to  look 
out  tor  are  the  white  scaly 
crusts,  rather  like  dandruff, 
yellow  crusts  with 
underlying  ulceration 
or  the 
simple 
in- 


tlammatory  type  ol 
reddening  associated  with 
allergic,  contact  dermatitis. 

Causes 

Conjunctivitis  may  be 

caused  by  mechanical 
trauma  -  physical  damage, 
allergy  or  infection.  The  pre- 
requisite ol  all  conjunctivitis 
cases  is  to  exclude  the 
possibility  of  foreign  bodies 
or  abrasions.  Gardening 
debris,  rose  thorns,  slivers  of 
metal  from  drilling 
operations,  rust  particles 
from  DIY  and  any  number  of 
hobbies  can  all  give  rise  to 
foreign  bodies  in  the  eye. 
There  are  three 
cardinal  signs  of  a 
foreign  body  in  the 
eye.  They  are: 

1  discomfort 

2  redness 

3  watering. 
Allergic 
conjunctivitis 
(hayfever)  is  very 
common  in 
spring  and 
summer,  but  less 
so  in  autumn. 

j  Patients  with  this 
type  of  allergy 
will  invariably 
self-diagnose  for 
you. 

Bacterial 
conjunctivitis 

typically  produces 
the  bead  of  pus  in 
the  corner  of  the  eye 
and  the  complaint 
that  the  eyes  are 
stuck  together  in  the 
morning.  A  word  of 
caution  is 
needed 
here.  The 
invading 
organism 
could  be 
the  one 
which 
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produces  boils,  pneumonia 
or  flu,  so  be  very  careful 
about  hygiene.  Some  more 
dangerous  viral  pathogens 
can  lead  to  blindness. 
Herpes  infections  in  and 
around  the  eye  are 
particularly  dangerous. 
Styes  are  localised  bacterial 
infections,  nothing  more, 
nothing  less.  They  may 
occasionally  be  contused 
with  a  condition  called 
chalazion.  In  this  case,  it  is 
one  of  the  tarsal  oil  glands  in 
the  upper  or  lower  eyelid 
which  becomes  infected.  A 
stye  is  diagnosed  by  the  sore 
and  inflamed  tissue  in  the 
immediate  location  around 
the  eyelash  follicle. 
Dry  eyes  may  be  associated 
with  local  conditions,  such  as 
high  winds,  outdoor  hobbies 
like  hiking  and  cycling,  or 
general  outdoor  pursuits.  As 
we  age,  our  lachrymal 
glands,  which  produce  tears, 
tend  to  slow  down. 
Theretore  dry  eyes  can  be 
due  to  a  combination  ol 
factors. 

Red  eyes  are  usually 
attributable  to  either 
infection  or  allergy, 
assuming  that  no 
mechanical  trauma  can  be 
remembered. 
Blepharitis  may  be 
squamous  and  associated 
with  scalp  disorders,  chronic 
and  ulcerative  associated 
with  a  breakdown  ol  the 
epithelial  tissue  lining  the 
outer  lids,  or  allergic,  which 
is  seLf-explanatory.  In  this 
case,  the  causative  agent, 
the  agonist,  is  usually  eye 
make-up  such  as  eye 
shadow,  eye  liner  or 
mascara.  Remember  hair 
sprays,  too.  These  are 
frequently  sprayed  over  the 
whole  of  the  head,  the  tnnge 
included.  Patients  usually 
close  their  eyes,  thereby 
exposing  the  whole  of  both 
sets  of  eyelids,  but  rarely 
think  lo  cover  their  lids  by 
using  their  other  hand.  This 
is  a  point  worth  making. 

Treatment 

First  and  foremost  is 
hygiene.  At  the  very  least, 
freshly  boiled  and  cooled 
water  drawn  from  the  main 
supply  should  be  used. 
Clean  and  freshly  laundered 
linen  may  be  used  as  a 
swab,  remembering  to  use  a 
different  swab  for  each  eye 
to  avoid  transferring  the 
infection  from  the  'bad'  to 
the  'good'  eye. 

Another  rule  of  thumb  is 
always  to  swab  from  the 
centre  ot  the  eye  towards  the 
outside  and  never  vice 
versa. 

Conjunctivitis  which  is 
allergic  in  nature  can  be 
treated  with  a  range  of  oral 


antihistamines  or  eye  drops, 
usually  containing  sodium 
cromoglycate  (see  oui 
Hayfever  feature  on  pages  8 
and  10). 

Styes  often  respond  to  warm 
compresses  applied  three  to 
I ei 1 1  limes  daily,  or  lo 
bathing  with  warm  water. 
Applying  an  antibacterial 
ointment,  such  as  Brolene  or 
Golden  Eye  Ointment,  can 
also  help. 

Dry  eyes  can  be  relieved  by 
tear  substitutes,  such  as 
Hypotears,  Liquifilm  Tears, 
Optrex  Dry  Eye  Therapy 
Eye  drops,  Tears  Naturale  or 
Viscotears  Liquid  Gel.  All 
products  ol  I  his  nature  are 
based  on  water-soluble 
polymers  such  as  polyvinyl 
alcohol  and  cellulose  esters 
(hypromellose). 
Red  eye  will  usually  resolve 
itself  spontaneously,  unless  it 
is  due  to  physical  injury. 
However,  eye  preparations 
containing  vasoconstrictors, 
such  as  naphazoline  (Eye 
Dew,  Murine,  Optrex  Clear 
Eyes  )  and  xylometazoline, 
offer  symptomatic  relief  ot 
red  eye,  such  as  that  caused 
by  an  allergy. 

Such  products  are  contra- 
indicated  in  patients 
suffering  from  glaucoma. 
Customers  suffering  from 
high  blood  pressure,  heart 
disease,  diabetes  or 
hyperthyroidism  are  advised 
to  check  with  their  doctor 
before  using  these 
preparations. 

Blepharitis.  The  dandruff- 
type  scales  should  be 
removed  by  bathing  with  a 
salt  solution.  Eye  ointments, 
such  as  Brolene  and  Golden 
Eye  ointment,  are  ol  great 
use  in  blepharitis  where 
their  emollient  properties 
are  also  desirable. 

If  there  is  co-existing 
dandruff,  treatment  ot  this 
can  often  provide  some 
symptomatic  relief  of  the 
blepharitis. 


Pick  a  presentation 

Having  cleaned  the  area, 
established  I  he  problem  and 
appropriate  treatment,  the 
next  choice  is  whether  to  use 
eye  lotions,  eye  drops  oi  eye 
ointments. 

•  Eye  lotions  are  very 
soothing  and  can  be  useful 
for  sluicing  debus  from  the 
eye.  They  need  careful 
handling,  though.  The  eye 
bath  must  be  rigorously 
cleaned  immediately  bolero 
use  and  before  putting  away. 
It  should  also  be  closely 
inspected  for  damage,  such 


as  ciaeks  01  chips,  and 
discarded  it  any  are  found, 
The  lotion  should  be  visually 
inspected  for  any  particulate 
mallei     bits  and  pieces 
floating  in  it  and  most 
importantly  foi  its  expiry 
date.  It  is  astonishing  jusl 
how  long  some  hollies  ol  eye 
lotion  sit  in  medicine 
cupboards  and  in 
bathrooms. 

•  Eye  drops  are  sterile 
when  prepared  and 
precautions  should  be  taken 

Continued  on  p30  ► 
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"A  sight  for  sore  eyes" 

New  formulation  as  an  ointment  and  new  eye  drops 
Treats  conjunctivitis,  blepharitis  and  minor  eye  infections 
50%  on  cost  profit  plus  w/s  discount 
i    Pharmacy  Only  guaranteed 
Available  from  your  wholesaler 
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Something 
in  your  eye 


Continued  from  p29 

to  maintain  that  sterility.  As 
soon  as  the  seal  is  broken 
and  the  top  is  removed,  the 
risk  ot  contamination  begins. 
II  possible,  avoid  the  old- 
fashioned  dropper  bottles 
with  the  teat  pipette.  The 
plastic  squeezy  bottles  are 
much  better.  The  reason  is 
simple.  11  you  inadvertently 
touch  the  infected  tissue 
with  the  pipette  end  and 
then  re-insert  it  into  the 
bottle  ol  drops,  the  liquid 
becomes  contaminated. 
Similarly,  when  applying  the 
drops,  it  your  technique 
allows  the  dropper  to  touch 
the  eye,  you  will  inevitably 
infect  one  eye  from  the 
other.  The  moral  is  simple. 
Drop,  from  a  short  distance, 
don't  touch. 

•  Eye  ointments  are  less 
cosmetically  acceptable  than 
drops,  but  do  have  the 
advantage  of  maintaining 
contact  between  the  active 
ingredient  and  the  tissue  for 
longer.  For  this  reason  they 
are  often  prescribed  or 
advised  tor  night-time  use. 

As  with  eye  drops, 
contamination  ot  the  sterile 
contents  and  the  nozzle  area 
can  be  a  problem.  Physical 
contact  with  the  infected  eye 
should  be  avoided  as  much 
as  possible.  Some  authorities 
say  the  first  l-2mm  ot  eye 
ointment  from  the  tube 
should  be  discarded.  But, 
bearing  in  mind  there  is  only 
3g  of  ointment  in  the 
average  tube,  a  little  caution 
is  also  needed. 


Referral 

There  will  always  be  the  'amateur 
expert'  in  the  shop  when  you  are 
giving  advice.  She,  or  he,  pushes  in 
and  gives  your  customer  the  benefit 
of  their  expertise.  "My  doctor  always 
pulls  out  the  eyelash."  That  may  be 
so,  but  it  is  for  that  particular  doctor 
to  say  and  do,  not  for  us.  It  would 
be  as  well  to  discuss  with  your 
pharmacist  what  is  your  shop 
protocol  on  eyes  and  which 
conditions  should  be  treated  by 
hygiene,  antimicrobial  eye  drops, 
antihistamines  or  eye  ointments. 
Special  patients  who  required  the 
red  card  referral  to  the  surgery  will 
include  the  pregnant,  the 
breastfeeding  or  those  with 
glaucoma,  shingles  and  chicken 
pox  in  the  family.  Yellow  card 
caution  will  be  required  for  the 
elderly,  those  with  high  blood 
pressure,  diabetes,  thyroid 
conditions  and  unresponsive  eyes. 
Don't  forget  to  ask  if  they  wear 
contact  lenses.  There  are  hard  and 
soft  lenses  which  are  destroyed  by 
the  active  ingredients  in  some  eye 
preparations.  "The  eye's  back  to 
normal,  thanks.  Shame  about  the 
lenses,  though." 


Over  3  million 
people  in  the  UK 
enjoy  the  freedom 
of  wearing  contact 
lenses.  Victoria 
Goldman  reviews 
the  various  types 
and  the  care  they 
require 

As  well  as  the  obvious 
cosmetic  advantages  over 
glasses,  contact  lenses  offer 
sharper  vision,  don't  fog  up 
or  smudge,  and  are  safer 
and  more  convenient  for 
sports  players. 

These  very  thin  plastic 
discs,  which  are  held  in 
place  by  the  eye's  natural 
tear  film,  can  correct  most 
visual  problems,  including 
short  and  long  sight  and 
astigmatism. 

Most  people  use  'daily 
wear'  lenses,  removing  them 
at  night  and  putting  them 
back  in  the  following  day. 
Customers  should  never 
sleep  with  lenses  in  unless 
they  have  been  advised  to 
by  their  optician.  'Extended 
wear'  lenses  can  be  worn 
overnight,  but  many 
opticians  are  reluctant  to 
prescribe  them  since  they 
have  an  increased  risk  of 
side-ettects. 

Hard  or  soft? 

There  are  three  basic  types 
of  contact  lens: 

•  hard  (PMMA) 

•  rigid  gas  permeable  (RGP) 

•  soft. 

Hard  lenses  are  largely 
obsolete.  Although  they  are 
durable  -  lasting  up  to  six 
years  -  and  relatively 
inexpensive,  it  can  take  a 
while  to  build  up  tolerance 
to  them  and  daily  wear  is 
essential  to  maintain  comfort 
once  the  eyes  have  adapted. 

Rigid  gas  permeable 
lenses  are  made  from  I  inn 
oxygen-permeable  plastics 
that  enable  the  eyes  to 
breathe.  They  are  easier  to 
adapt  to  than  hard  lenses, 
but  only  last  for  three  to  four 


years.  Rigid  gas  permeable 
lenses  are  often  prescribed 
for  people  with  higher 
degrees  of  astigmatism. 

Eighty  per  cent  of  contact 
lens  wearers  use  soft  lenses, 
which  are  made  from 
oxygen  permeable  plastics 
that  absorb  water.  Although 
soft  lenses  are  pliable, 
comfortable  and  easy  to  fit, 
they  require  special  care  to 
keep  them  free  from  dirt  or 
bacteria.  Soft  lenses  last  for 
around  two  years,  but 
should  be  changed  more 
regularly  than  this  -  about 
every  six  months  -  as  they 
are  prone  to  breakage  and 
naturally  degrade  with  time. 

Disposables 

In  recent  years,  disposable 
lenses  have  become  popular 
among  consumers.  People 
weai  I  In  'in  loi  .1  si ii  ii  i  period, 
anything  from  three  months 
to  a  day,  and  then  throw 
them  away. 

Daily  disposable  lenses  - 
the  latest  products  on  the 
market  -  save  the  need  for 


cleaning  and  disinfecting 
solutions,  but  tend  to  be 
expensive  to  use.  Weekly 
and  monthly  disposable 
lenses  still  need  careful 
looking  after. 

Coloured  lenses 

More  and  more  people  are 
wearing  contact  lenses  as 
eye  colour  enhancers  or 
changers.  These  lenses  do 
not  need  a  prescription  since 
they  don't  correct  or  relieve 
a  sight  defect.  However, 
they  still  carry  the  same  risks 
of  infection  and  need  the 
same  care  as  normal  contact 
lenses. 

Visibility  or  handling 
tinted  lenses  are  shaded  just 
enough  to  be  seen  while  the 
wearer  cleans  or  stores 
them,  but  do  not  change  the 
colour  of  the  eyes. 

Lens  care 

Proper  care  is  vital  to  keep 
contact  lenses  clean, 
comfortable  and  free  from 

Continued  on  p32  ► 
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With  over  twenty  years  experience  in  the  Athlete's  Foot  market  and  a  strong  prescription  background,  who 
better  than  Canesten  to  make  your  sales  grow?  Canesten  AF  has  striking  new  packaging  and  an  active  ingredient 
which  together  with  a  £500,000  advertising  campaign  and  special  introductory  bonuses  adds  up  to  an  excellent 
business  opportunity.  As  you  would  expect  from  Bayer,  it  is  only  available  through  you,  the  pharmacist. 

Advertising  begins  in  June,  so  stock  up  now. 


Always  read  the  label.  Contains  Clotrimazole. 


\BRIDGED  PRESCRIBING  INFORMATION:  Presentation  While  cream  containing  I  ir..  Clotrimazole  BP  Uses  Treatment  .il  all  fungal  skin  infections  due  to  dermatophytes  yeasts,  moulds  and  other  fungi  rhese  include  athlete  s  fool  lun*tl  nappi 
'ash,  candidal  vulvitis  and  candidal  balanitis  Dosage  and  Administration  Apple  thinly  and  evenly  to  the  affected  area  two  or  three  times  daily  and  rub  gently  Continue  lor  at  least  one  month  lor  dermatophyte  infections  or  lor  at  leasl  two  weeks  1,  >r 
zandidal  infections  Contra-indications  I  lypersensinvity  to  Clotrimazole  Side  Effects  Rarely  local  mild  burning  or  irritation  immediately  alter  applying  the  cream  I  lypersensinvity  reactions  may  01  cur  Use  in  Pregnancy  It  is  recommended  lhal 
Clotrimazole  should  be  used  in  pregnancy  only  when  considered  necessary  by  the  clinician  Legal  Category  P  Package  Quantities  and  Basic  NHS  Cost  LI  S2  per  I  ^g  lobe  Product  Licence  Number  PLOOlOVOOlnR  further  information  available  from: 
Paver  pk  rharmaceutic.il  Division  Bayer  House  Strawberry  Hill  Newbury.  Berkshire  RGI4  IIA  Telephone  01635  563  mill  Date  of  preparation:  April  l»»  ©Registered  trademark  of  Raver  U.  Bayei  and  -j-  are  trademarks  ,,t  Bayi  r  At  • 
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bacteria.  Lens  care  usually 

involves  three  steps: 

•  dciily  cleaning  and  rinsing 

<B  daily  disinfei  ting 

®  weekly  protein  removal. 

New  all  in  one  solutions 
simplily  the  process,  hut 
may  nol  clean  as  thoroughly 
as  using  three  separate 
products. 

( lustomers  should  never 
change  any  pari  of  their  lens 
(  are  system  without  first 
getting  experl  advice  from 
their  optician,  since  most 
products  are  made  tor 
specific  types  ot  lenses.  A 
solution  thai  cleans  one  lens 
type  may  cause  damage  to 
another. 

The  lens  case  is  a  common 
source  of  trouble  as  it 
harbours  dirt  and  bacteria.  It 
should  he  rinsed  every  week 
with  a  disinfecting  solution 
and  replaced  at  least  once 
every  three  months. 

Cleaning  and  rinsing 

Lens  cleaning  is  a  guick  and 
simple  procedure,  lakmq  no 
iik >r< ■  I han  a  couple  ot 
minutes  at  the  end  ot  the 
day.  Surface  cleaners 
remove  deposits  of  dirt,  dust, 
make-up  and  naturally- 
occurring  eye  mucus,  and 
oils  that  accumulate  on 


Some  people  would  argue 
cosmetic  advantages  over 


that  contact  lenses  offer 
glasses 


w   l)£  VIKT 

....    s$e  Ve,.      ALOE  VERA 


has  been  noted  for 
its  revitalising 
qualities  for  over 
3500  years 

Made  with  100% 
liquid  Aloe  vera  from 
cultivated  California!! 
plants,  De  Vere 
Ali  ie  Vera  is  available 
as  flavoured  or 
natural  juice  and  skin 
care  gel. 
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Available  from 


EUTA 


HEALTHCARE 


(01202)  780558 


Ceuta  Healthcare,  Hill  House.  41  Rn.l11111.ml  I  till.  HiiiiriH  iiii.nili  BH2  6HS 


lenses  while  they  are  in  the 
eyes. 

The  cleaning  solution 
should  be  rubbed  into  the 
lenses  and  then  rinsed  off 
with  saline  or  another 
solution  recommended  by 
the  optician. 

Disinfecting 

Disinfecting  solutions, 
containing  chlorine  or 
hydrogen  peroxide,  kill 
bacteria  and  fungi  that  grow 
on  lens  surfaces.  Failure  to 
disinfect  properly  can  result 
in  irritation  and  infection, 
which  means  the  wearer  will 
have  to  stop  using  lenses 
until  then  eyes  recover. 

I  lydrogen  peroxide  is 
recognised  as  the  most 
effective  contact  lens 
disinfectant.  The  process 


involves  two  steps:  soaking 
in  hydrogen  peroxide 
solution,  followed  by 
neutralisation  to  get  rid  of 
the  remaining  peroxide.  The 
neutralisation  stage  is  vital 
as  hydrogen  peroxide  causes 
stinging. 

The  contact  time  for  the 
hydrogen  peroxide  solution 
varies,  but  ten  minutes  is 
usually  the  minimum 
reguirement  to  ensure  the 
product  is  most  effective. 
One-step  peroxide  products, 
which  use  a  time-release 
tablet,  are  particularly 
convenient. 

Protein  removal 

Protein  is  produced  naturally 
in  tear  film  and  deposits  onto 
the  surface1  of  all  types  of 
contact  lenses  except  hard 
lenses.  If  the  protein  is  not 
removed  every  one  or  two 
weeks,  it  can  cause 
discomfort,  a  loss  of  clear 
vision  and  a  reduction  in 
lens  life.  In  some  people,  the 
protein  provokes  an  allergic 
reaction. 

Daily  or  weekly  disposable 
lenses  do  not  usually  require 
protein  removal  as  they  tend 
to  be  replaced  before  the 
long-term  build-up  occurs. 

A  protein-removal  tablet, 
containing  enzymes  that 
degrade  tear  film  proteins, 
should  be  added  to  the  lens 
case  and  left  for  four  to  12 
hours,  which  usually  means 
overnight. 

Make-up  tactics 

Contact  lenses  give  wearers 
a  chance  to  show  off  their 
eyes.  Wearing  eye  make-up 
should  not  be  a  problem 
provided  customers  follow  a 
few  guidelines. 

They  should  be  advised  to 
put  the  lenses  in  before 
applying  the  make-up.  Not 
only  will  they  be  able  to  see 
what  they  are  doing,  but 
they  are  less  likely  to 
smudge  any  eye  shadow  or 
mascara. 

Most  eye  shadow  is  safe  to 
use  with  contact  lenses,  but 
cream  formulations  are 
usually  recommended  since 
powders  tend  to  flake  more. 


Tips  to  pass  on  to  customers 

Wash  and  dry  your  hands  before  handling  contact  lenses 

Remove  the  lenses  if  they  become  persistently 
uncomfortable  or  your  eyes  become  red  and  sore 

Remove  your  lenses  before  swimming  or  in  the  presence 
of  noxious  or  irritating  vapours 

Don't  substitute  ordinary  tap  water,  bottled  water,  saliva 
or  any  other  liquid  for  lens  care  products 

Don't  re-use  lens  care  solutions 

Always  store  your  lenses  as  instructed  to  retain  their 
shape 

Have  your  eyes  and  lenses  checked  regularly  by  an 
optician 

Consult  your  optician  before  using  any  medications  in 
your  eyes 
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showcase 


Toepedo  launched  to  sink  foot  problems 


Toepedo,  a  cream 
formulated  to  relieve 
the  itching  and 
discomfort  associated 
with  athlete's  foot,  is 
the  lalest  P  product  to 
be  launched  by 
Dendron.  Its  active 
ingredients  are 
benzoic  acid  (6  per 
cent)  and  salicyclic 
acid  (3  per  cent). 

A  thin  layer  of  the 
cream  should  be 
applied  to  the  affected 
areas  twice  daily  and 
rubbed  in  gently  until 
absorbed.  Each  pack 
contains  a  20g  tube  of 
cream  and  an 


mini  ination 
leaflet,  and 
retails  al  £3.95. 

Toepedo 
should  not  be 
used  to  treat 
thrush  and 
should  be  kept 
away  from  the 
face,  anal  and 
genital 
regions.  It 
should  not  be 
used  on  moles,  rashes 
or  any  skin  lesion  for 
which  the  cream  is  not 
recommended. 

Dendron  is 
supporting  the  launch 
with  a  £1 .5  million 


'"<|M(I,,  ^ 


national  press  and 
television  campaign. 
A  lull  range  of  POS 
material  is  available 
from  the  company. 
Dendron  Ltd.  Tel: 
01923  229251. 


Bayer's  new  Canesten  targets  athlete's  foot 


Bayer  has  introduced 
a  new  presentation  of 
Canesten  cream, 
aimed  specifically  at 
the  OTC  athlete's  foot 
market.  The  launch  of 
Canesten  AF  is  being 
supported  by  a 
national  advertising 
campaign. 

The  active 
ingredient  of 
Canesten  AF  is 
clotrimazole  1  per 
cent.  It  should  be 
applied  thinly  and 
evenly  two  to  three 
times  daily  until  the 
symptoms  have 
cleared  -  usually  at 


least  a 
month.  A  15g  tube 
retails  at  £3.20. 

Further  extensions 
to  the  range  are  in 


development  and  will 
be  launched  shortly. 

The  launch  of  the 
new  brand  is  being 
supported  by  a 
consumer  education 
package,  including 
new  patient 
information  leaflets 
and  pharmacy  counter 
display  units.  Bayer 
says  the  £500,000 
national,  consumer 
press  advertising 
campaign,  which 
breaks  in  June,  is  the 
largest-ever  spend  on 
athlete's  foot  range. 
Bayer  pic.  Tel:  01635 
563000. 


I  rusl  Savlon  to  make  M  better 


The  Savlon  range  is 
being  repackaged 
with  the  new 
strapline:  'Trust 
Savlon'.  With  licensed 
medicines,  such  as  the 
antiseptic  cream,  this 
line  will  be  extended 


to  'Trust  Savlon  to 
make  it  better'. 

All  Savlon  products 
will  be  repackaged  by 
the  end  of  the  year  in 
blue  with  white 
lettering  and  a 
roundel  featuring  a 


10% 


family  unit. 

Zyma  Healthcare 
plans  to  launch  into  a 
new  skin  care  area  at 
the  end  of  this  year, 
following  last  year's 
introduction  of  a  baby 
care  range. 

The  Savlon  brand  is 
being  supported  by  a 
£3  million  package 
this  year,  which 
includes  £1  m  of 
advertising  in  the 
women's  consumer 
press.  New 
men  handising 
material  has  also  been 
produced. 

Zyma  Healthcare.  Tel: 
OI3()b  742800. 


More  mint  appeal  from  Jacksons 


Mac  Oral  Spearmint  is 
a  new  sugar-free  mint 
from  Ernest  Jackson, 
which  is  said  to  bridge 
the  gap  between  the 
medicated 

confectionery  and  oral 
hygiene  markets.  The 
long-lasting,  sugar- 
tree  mints  freshen  the 
breath  as  well  as 
actively  stimulating 
saliva  production,  thus 
neutralising  plague 
acids.  The  active 
ingredient, 
amylmetacresol,  kills 
bacteria  in  the  throat 
and  the  sugar 
substitute  Isomalt  is 


non-cariogenic.  A  12- 
lozenge  pack  retails  at 
£0.49.  A  consumer 
sampling  campaign 
will  run  through  the 
summer  months. 

Another  new  mint 
product  is  Victory  V 
Strong  Mint,  which 
has  the  same 
distinctive  texture  as 
Traditional  Victory  V, 
but  with  a  strong 
peppermint  flavour. 
The  stick  pack  of  15 
lozenges  retails  at 
£0.33. 

To  coincide  with  the 
launch  of  the  new 
variant  Traditional 
Victory  V  has 
been  repackaged 
and  the 
formulation 
improved  to  give 
more  of  the 
unique  and 
distinctive  taste.  A 
pack  ot  1 5 
lozenges  has  a 
recommended 
retail  price  of 
£0.39 

Ernest  Jackson  & 
Co  Ltd.  Tel:  01363 
772251. 


Whitehall's  IBS  Awareness  Week 


Whitehall  Laboratories 
is  launching  IBS 
Awareness  Week  on 
June  3.  The  company 
is  encouraging 
pharmacies  to 
participate  in  the 
week's  activities  by 
displaying  IBS 
information  leaflets 
and  merchandise. 
IBS  training  sessions 

IRRITABLE  BOWEL 

SYNDROME 
AWARENESS  WEEK 

3-9  JUNE  1996 


ASK  YOUR  PHARMACIST 

Relaxyl 


tor  pharmacy 
assistants  are  planned 
for  later  on  this  year. 

Events  will  take  pi  

in  Newcastle,  Bristol, 
Southampton, 
Norwich,  Edinburgh, 
Leicester  and 
Birmingham. 
Whitehall  Laboratories 
Ltd.  Tel:  01628 
66901 1 . 
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Radox  takes  time  out,  naturally 


Sara  Lee  is 
responding  to  the 
growing 

consumer  demand 
for  natural  bath 
and  shower 
products  with  the 
launch  of  two  new 
ranges  and  the 
relaunch  of  its 
Radox  Herbal  Bath 
Salts  range. 

Radox 
Aromatherapy,  the 
first  branded 
aromatherapy  bath 
range,  is  available  in 
three  variants  - 
Uplifting  (with  almonc 
and  macadamia), 
Harmonising  (with 
rosemary  and 
eucalyptus)  and 
Soothing  (with 
lavender  and  orange). 
A  200ml  pack  retails 
cil  £2.99. 

Packaging  tor  the 
range  carries  the 
strapline  'Time  out  tor 
body  and  soul'. 


Radox 
Wheatgerm  is  a  new 
bath  and  shower 
range  containing  100 
per  cent  natural 
wheatgerm  oil.  The 
pH  neutral 
formulation  is  rich  in 
vitamins  E  and  F  to 
naturally  moisturise 
the  skin. 
Radox  Wheatgerm 


comprises:  shower  gel 
(200ml,  £1.89);  foam 
bath  (750ml,  £2.99); 
and  bath  and  shower 
gel  (500ml,  £2.69). 

The  launch  oi  Radox 
Wheatgerm  is  being 
supported  by  a  £1 .4 
million  national 
television  advertising 
campaign  which 
breaks  in  June. 

Radox  I  [erbal  Bath 
Salts  will  be 
relaunched  in  June 
with  new  packaging 
and  I ragrances.  The 
new  line-up 
consists  of  Active 
Therapy,  Warming 
Therapy  and  Vapour 
Therapy.  Packs 
feature  new  graphics, 
a  clear  window  which 
allows  the  product  to 
be  viewed  prior  to 
purchase. 
Sara  Lee  UK  Ltd 
Household  &  Personal 
Care.  Tel:  01753 
52307 1 . 


New  to  the  Aller-eze  range 


Aller-eze  Cream  is  the 
latest  product  from 
Intercare  Products  and 
joins  the  revamped 
line-up  of  the 
antihistamine  allergy 
brand. 

The  non-greasy, 
non-perfumed 
formulation  contains 
diphenhydramine  2 
per  cent  (25g,  £2.65) 
and  is  indicated  for 
the  relief  of  pain, 
itching,  redness  and 
swelfing  associated 
with  insect  bites, 


stings  and  skin 
allergies.  It  is  suitable 
for  use  in  adults  and 
children  over  six. 

The  launch  is  being 
supported  by  a 
£500,000  spend  whic  h 
includes  national 
press  advertising,  new 
POS  materials  and 
new  training  aids. 

Aller-eze  Tablets 
(clemastine)  has  been 
renamed  Aller-eze 
Original  Formula. 
Intercare  Products. 
Tel:  01734  790345. 


Colgate  stripes  for  action 


Colgate  has  launched 
a  new  striped  paste  to 
reinforce  its  position  at 
the  top  of  the  oral  care 
league.  The  company 
says  Colgate  Total 
Fresh  Stripe  will 
appeal  to  lovers  of 
striped  toothpaste  who 
are  looking  tor  a 
product  that  offers 
long-lasting  protection 


against  cavities, 
plague  and  tartar 
build-up,  and  against 
gum  problems. 

The  cool  mint  flavour 
green  and  white- 
striped  paste  contains 
<  'olgate's  patented 
Tricloguard  (a 
combination  of 
Triclosan  and  Gantrez) 
Available  in  50ml 
and  100ml 
laydown  tubes 
and  a  100ml 
pump  dispenser, 
prices  are  the 
same  as  Colgate 
Total  (£1.09," 
£1.92,  and  £2.25 
respectively). 
Colgate- 
Palmolive  Ltd. 
Tel:  01483 
302222. 


Firm  up  with 
Nivea  Body  Care 

Nivea  has  introduced 
the  UK's  first  mass- 
market  body  firming 
lotion.  Nivea  Body 
Care  Skin  Firming 
Lotion  contains 
liposomes  enriched 
with  satflower  oil  and 
vitamin  E. 

Independent  tests  in 
the  US  found  the 
product  could 
improve  skin  firmness 
in  14  days.  A  200ml 
pack  has  a 
recommended  retail 
price  of  £3.99. 

The  launch  is  being 
supported  by  a  £3.5 
million  package 
across  the  body  care 
range  and  includes 
press  advertising  and 
trial  size  sampling 
specific  to  the  Skin 
Firming  Complex. 
Smith  &  Nephew 
Consumer  Products 
Ltd.  Tel:  0121  327 
4750. 


Pearl  soap  for  soft-feeling  skin 


Cussons'  Peai  I  beauty 
soap  has  been 
relaunched  to 
(  apitalise  on  the 
growing  moist urising 
bar  market. 

Tlx  •  redesigned 
pack  prominently 
features  the 
company's  new  claims 
that:  "Pearl  is 
dedicated  to  giving 
you  soft-feeling  skin. 
Its  unigue  formulation, 
enriched  with 
moist urisers  gives  you 
50  per  cent  more 


creamy  lather  than 
ordinary  soaps. " 

The  new  pack  also 
cleai  ly  differentiates 
between  the  two 
variants  Natural 
White  and  (  (yster  Pink 
(£((.49  for  a  single  bar, 
£1.55  for  a  pack  ol 
lour). 

The  relaunch  will  be 
supported  by  price 
promotions  on  the 
four-bar  pack  during 
June  and  July. 
Cussons  (UK)  Ltd.  Tel: 
0161  491  8000. 


Ibuprofen  joins  Hedex 


Smithkline  Beechan 
has  extended  its 
Hedex  range  of 
analgesics  with  the 
introduction  of  Hedex 
Ibuprofen.  The  200mg 
ibuprofen  tablets  only 
come  in  one  pack  size 
-  12  tablets  retailing  at 
£1.35 

The  launch  of  the 
new  product  is  being 
supported  by  a  £1.5 


million  television 
advertising  campaign 
featuring  the  already 
established  strapline 
'Have  you  got  a 
headache  or  have  you 
got  a  I  ledex?'.  A  new 
ibuprofen-specific 
advertisement  will 
break  in  June. 
Smithkline  Beecham 
Consumer  I  lealthcaie. 
Tel:  0181  560  5151. 


Hair  care  just  for  men 


Brylcreem  has 
introduced  the  UK's 
first  range  of 
shampoos  and 
conditioners 
specifically  tor  men. 

The  new  products 
are:  three  variants  of 
shampoo  and  2  in  1 
shampoo/conditioner 
-  normal/dry,  greasy 
and  anti-dandruff  (ail 
250ml,  £2.35);  and  two 
conditioners  -  normal 
hair/freguent  wash  or 
dry  hair  and  scalp  - 
which  come  in  200ml 
packs,  also  retailing  at 
£2.35.  The  styling 
ranqe  has  also  been 


relaunched  in  the  new 
packs:  Modelling  Gel 
(150ml,  £2.35);  Styling 
Gel  Strong  Hold 
(125ml,  £2.35)  or 
Styling  Gel  Wet  Look 
(125ml,  £2.35);  Spray 
Gel  (125ml,  £2.35); 
Wax  Gel  (50ml,  £2.99); 
and  a  new  Styling 
Cream  (150ml,  £2.35), 
which  is  light  and 
non-greasy. 

The  launch  is  being 
backed  with  a  £3.6 
million  campaign. 
Sara  Lee  UK  Ltd 
Household  &  Personal 
Care.  Tel:  01753 
52397 1 . 
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Clean  and  nourish  with  Palmolive 


Palmolive  Nourishing 
Shower  with  Essential 
<  >iJ  is  formulated  with 
essential  oil  ot  almond 
and  essence  ot  vanilla 
to  lecive  the  skin 
feeling  soft  and 
smooth,  according  to 
( lolgate-Palmolive. 

The  new  gel  is 
I m<  kaged  in  a 
transparent  250ml 
bottle  (£1.99)  to 
differentiate  it  from 
the  rest  ol  the 
Palmolive  range.  The 
company  says  the  new 
product  is  likely  to 
appeal  to  18-30-year- 
old  females. 

The  launch  is  being 
supported  by  a  £1.8 
million  national  TV 
campaign,  based  on 
Palmolive's  'gentle 
touch'  proposition. 
( 'olqate-Palmolive 
Ltd.  Tel:  01483 
302222. 


mishingl 
With 


Soft  &  Gentle 
and  solid  sticks 

( !olgate-Palmolive  has 
extended  the  Sott  & 
Gentle  range  with 
smooth,  solid 
deodorant  sticks.  The 
dry  application 
products  are 
formulated  to  otter 
effective  protection 
without  leaving  a 
powdery  residue.  They 
are  intended  to  appeal 
predominantly  to 
young  females. 

Available  in  the 
Coral,  After  Hours  and 
new  Lights  variants, 
the  45g  sticks  retail  at 
£1.85. 

The  launch  is  being 
supported  by  a  new 
television  advertising 
campaign  -  part  ol  a 
£2.5  million  support 
package1  for  the  Sott  & 
Gentle  brand  this  year. 
Colgate-Palmolive  Ltd. 
Tel:  01483  302222. 


Gillette  launches  Pacific  Light  for  sensitive  skin 

Gillette's  latest 
extension  to  its  Series 
range  is  pacific  Light, 
a  line  specifically 
developed  for  men 
with  sensitive  skin. 
Incorporating  pre-  and 
post-shave  deodorant 
products,  it  features 
the  first  alcohol-free 
aftershave  splash. 

Then-  are  eight  skus 
in  the  new  line:  shave 
gel  (£2.59);  shave 
foam  (£1.95); 
aftershave  gel  (£4.45); 
moisturising  splash 
(£4.45);  antiperspirant 
aerosol  (£2.39);  male 
body  spray  (£2.39); 
antiperspirant  gel 


(£2.59)  and  shower  gel 
(£2.19). 

The  line  is  being 
supported  with  a 
heavyweight 
promotional  spend  to 


the  tune  ot  £6.95 
million  which  includes 
television  and  press 
advertising. 
Gillette  UK  Ltd.  Tel: 
0181  500  1234. 


Lynx  leaps  into  male  moisturisers 


Elida  Faberge  has 
introduced  the  first 
mass  market  male 
moisturiser  as  part 
of  its  Lynx  Skin 
Systeme. 

The  light,  easily 
absorbed  lotion  is 
designed  to  help 
relieve  dryness  and 
to  provide  long- 
lasting  moisturising 
protection.  The 
Daily  Face 
Moisturiser  (£3.49) 
brings  the  total 
number  of  skus  in 
the  range  to  six. 

Top  Liverpool  and 
England  footballer 
Jamie  Redknapp  has 
put  his  name  to  a  new 
skin  care  booklet  lor 
Lynx  Skin  Systeme. 
'Jamie  Redknapp's 
( iuide  to  the  Art  of 
Skin  Defence' 
emphasises  the 
importance  ot  skin 
care  tor  men  and  the 
benefits  that  can  be 
gained  from  using  the 
Lynx  Skin  Systeme 


Daily  Face 
Moisturiser.  The 
colour  booklet  will  be 
available  from  June 
through  editorial 
promotions  in  men's 
consumer  magazines. 

Elida  Faberge  is 
supporting  the  Lynx 
Systeme  brand  with  a 
£3  million  promotional 
spend  in  1090,  which 
includes  television 
and  press  advertising. 
Elida  Faberge.  Tel: 
0181  481  6000. 


Make  it  happen 


Exclamation  Eau,  the 
new  youth  fragrance 
from  Coty,  call  on 
users  to  'Make  it 
happen'.  A  sister  to 
the  Exclamation  teen 
scent,  Eau  is  a  fresher 
and  lighter  perfume, 
in  line  with  today's 
trends. 

It  has  spicy  top  notes 
of  bergamot,  orange, 
nutmeg  and  coriander 
with  a  warm,  woody 
background  of  cedar, 
oakmoss  and  vetiver. 

I 'a<  kagei I  in  bright 


blue  and  white,  the 
range  consists  of:  eau 
de  toilette  (15ml  and 
30ml  at  £5.95  and 
£8.95  respectively); 
perfumed  mist  (150ml, 
£4.95);  antiperspirant 
deodorant  (150ml, 
£2.50)  and  a  body 
spray  (75ml,  £1.99). 

POS  material  for  the 
new  tragrance  is 
available  themed  m 
the  colours  of  bright 
blue  and  white. 
Coty  (UK)  Ltd.  Tel: 
01734  302302. 


Women  can 
Excel  at  shaving 

The  new  (  allelic 
Sensoi  Excel loi 
Women  which  will 
eventually  replace  the 
standard  Sensor  for 
Women  has  several 
new  improvements:  a 
rubber  grip  in  the 
shaped  handle  foi 
extra  security;  a  series 
of  five,  soft,  flexible 
microfins  to  assist  in 
the  lifting  of  the  most 
stubborn  hairs;  and  a 
larger  Lubrastrip  wilh 
aloe  and  extra 
moisturisers.  It  retails 
at  £4.49,  with  a  pack  ol 
five  refill  cartridges 
retailing  at  £3.99. 
Gillette  (UK)  Ltd.  Tel: 
0181  560  1234. 


New  'repair  and  protect'  system  for  Gliss 


Schwarzkopl  has 
relaunched  the  Gliss 
hair  care  range  to 
include  a  new  system 
to  repair  and  protect 
damaged  hair.  Key 
ingredients  in  Gliss 
1  lair  Repair  Complex 
include  D-Panthenol, 
Phytantriol, 
wheatgerm  and 
almond  proteins,  and 
vegetable  oils. 

New  products 
include  Gliss  2  Phase 
Repair  and  ( 'are 
available  m  variants 
tor  long  hair, 
dry/damaged,  and 
permed  or  coloured 
hair.  This  spray 
formulation  (100ml, 
£4.99)  can  be  use i< I  < in 


wet  or  dry  hair. 

Gliss  Hydro 
Treatment  is  a  new, 
light,  leave-in  gel 
treatment  to 
strengthen  and 
protect  long  hair 


ens'-  Gl|SS 


(125ml  tube,  £2.99). 

A  £2  million  launch 
programme  with  TV 
coverage  will  start  in 
June. 

Schwarzkopf  Ltd.  Tel: 
01296  314000. 
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Nutralia 
conditioner 

Laboratoires  Gamier  is 
extending  its  Nutralia 
range  with  a  line  of 
conditioners  to 
complement  its 
shampoo  range.  The 
three  conditioner 
variants  -  normal,  dry 
or  damaged,  and  fine 
or  fragile  -  all  contain 
the  Nutri-Cream 
complex  (cationic 
conditioners  and 
protective  oils)  and 
retail  at  £1.99. 

Within  Europe  the 
UK  has  the  highest 
number  of  people 
using  a  conditioner  in 
a  week. 

Laboratoires  Gamier. 
Tel:  0171  937  5454. 
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New  Kwai  Garlic  has  a  heart 


Kwai  Garlic  has  been 
repackaged  in 
colourful  new 
packaging  which 
incorporates  a  heart 
care  symbol.  The 
heart  care  message  on 
the  pack  ties  in  wil  h  a 
£1.5  million  I  leart 
Care  '96  promotional 
campaign  with 
leading  national 
newspapers,  including 
the  Daily  Express. 
Over  10,000  people 
are  being  recruited  to 
participate  in  the 
programme  initially, 


bul  Lichtwer  Pharma 
expects  the  total 
number  to  be  higher. 
The  Kwai  Original 
range  oi  1 00-,  200- 
and  560-tablel  packs 
move  to  end-on 
portrait  style  to  give 
stronger  branding  and 
increase  their  on-sheli 
impact.  A  gold  foil 
stripe  has  been  added 
to  Kwai  Once-A-Day 
to  indicate  its 
premium  positioning. 
Lichtwer  Pharma  UK 
Lid.  Tel:  01628 
487780. 


FluoriGard 


Daily  Rinsf 


Friendlier 
Flourigard 

( !olgate  ( )ral 
Pharmaceuticals  has 
updated  the 
packaging  on  its 
Fluorigard  Daily  Rinse. 
The  move  towards 
more  'consumer- 
friendly'  packs,  says 
the  manufacturer,  is 
intended  to  encourage 
customers  to  "serve 
themselves"  when  the 
products  aie  displayed 
on  the  counter.  The 
new  labelling  also 
aims  lo  promote  the 
specilic  benefits  ol  the 
product  more  cleai  ly. 
Colgate  Oral 
Pharmaceuticals.  Tel: 
0148:}  4b4587. 


Seven  Seas 
relaunches  High 
Strength  CLO 

Si  'Vi  -n  S( 'as  is 

relaunching  its  I  - 
Strength  Pine  ( !od 
Liver  ( )il  capsules  in  <i 
"super  concentrated 
formula".  The  new 
smaller  capsules 
contain  the  same 
levels  ol  vitamins  A,  D 
and  C,  as  well  as 
1  20mg  ol  I  he  essi 

omega-3 
(eicosape 
acid). 

The  launch  ol  tin 
concentrated  formi 
is  being  supported 
a  £750,000  nation, il 
television  and  piess 
advertising  campaign 
running  from  now  until 
Inly. 

The  launch  also 
coincides  willi  the 
introduction  ol  a  1 20- 
capsule  (£7.25). 

The  company  says 
sales  ol  Seven  Seas 
I  ligh  Strength  Pure 
Cod  Liver  Oil  capsules 
are  now  worth  <  ivei 
£1  1  million,  wilh  an 
increase  ol  20  pei  cent 
m  the  lasl  yeai 
Seven  Seas  Healthcare 
Ltd.  Tel:  01482  375234. 
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Electrolade 
campaign  will 
be  a  first 

Eastern 

Pha rmaceuticals  is 
spending  £250,000  on 
its  first-ever 
advertising  campaign 
loi  Electrolade 
rehydration  therapy. 
The  campaign,  which 
will  i  mi  until  the  end 
i  il  I  Ik  •  y<  mi  ,  includes 
advertising  on  the 
radio  and  in  woman's 
magazines. 

New  point  ol  sale 
matei  ial  is  also 
available  from  l lie 
company  lo  support 
the  campaign. 
Eastern 

Pharmaceuticals  Ltd. 
Freefone:  0800  371793. 


Colgate-Palmolive  is  running  a  special  money  back 
promotion  on  its  Sensitive  Care  toothpaste.  During  May  and 
June,  packs  of  this  valiant  will  carry  a  white  strip,  comer- 
flashed  with  'Great  taste!'  and  the  promise:  'Finally  a 
sensitive  toothpaste  that  tastes  great  ...  or  your  money  back'. 
The  strip  peels  oft  to  reveal  details  of  an  offer  to  refund  the 
purchase  price  it  the  consumer  does  not  like  the  taste. 

The  company  says  the  stickered  pack  will  have  good  on- 
shelf  impact  attracting  customers  to  the  'no  risk'  purchase 
during  the  three -month  promotional  period. 
Colgate-Palmolive  Ltd.  Tel:  01483  302222. 


Sugar-free,  low-calorie  Smint 


Smint  is  a  new  low-calorie, 
sugar-free  mint  which  is 
being  launched  by  Chemist 
Brokers  (40,  £0.99).  The 
strong-tasting  mint  contains 
Xylitol  -  a  natural  sweetener 
which  helps  break  down  the 
bacteria  on  teeth  which 
cause  plaque.  It  carries  the 


'Mr  I  lappy  Tooth'  mark  ot 
the  International  Association 
of  Toothfnendly  Sweets  and 
is  approved  by  the  British 
Dental  Association. 

Smint  easy  to  use  packs 
dispense  one  mint  at  a  time. 
Chemist  Brokers.  Tel:  01705 
219900. 


Health  Aid 


HeaJthAKl 

VITAMIN  &  MINERAL 
CAPSULES 


HealthAid 

A  SPECIAL 
COMGINATION 
j    OF  NUTRIENTS  FOR 
HEALTHY  SKIN 


Available  at  all  independent  Chemists  and 
Health  food  stores  throughout  the  U.K. 
For  further  information  contact: 
PHARMADASS  LTD. 

g,  u§0  16  Aintree  Road,  Greenford,  Middlesex  UB6  7LA  U.K. 
— —  Tel:  0181  991  0035  Fax:  0181  997  3490 
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New  Look  for  ultra-dry  Sure 


Elide!  Faberge  has 
relaunched  its  Sure 
anti-perspirant 
deodorant  range  with 
a  new  look  to  give  it 


modern,  fresh  appeal. 
Updated  graphics 
highlight  the  new 
'Ultra  Dry'  claim, 
clearer  variant 
branding  makes 
customer  selection 
easier,  holder  logo  and 
new  improved 
formulations  for  the 
Big  Ball  roll-ons  are 
expected  to  maximise 
shelf  presence  of  the 
range. 

The  relaunch  is 
being  supported  by  a 
TV  campaign,  running 
until  October,  which  is 
part  of  a  £8  million 
(MEAL)  spend  on  the 
Sure  line.  The  new 
advertising  sees  the 
return  of  the  Sure 
'tick'  of  confidence 
which  was  made 
famous  in  the  1970s. 
Elida  Faberge.  Tel: 
0181  481  6000. 


New  trio  for 
Louis  Marcel 

Three  innovative  new 
products  have  been 
added  to  the  Louis 
Marcel  depilatory  line. 

Louis  Marcel  Aqua 
Gel  and  Cucumber 
Gel  are  gel 
formulations,  new  to 
the  depilatory  sector, 
which  offer  a  gentle 
approach  to  hair 
removal  with  their 
cooling  and  soothing 
properties.  The  gels 
are  available  in  packs 
of  125ml,  retailing  at 
£3.99 

The  Water  Soluble 
Strip  Wax  (£5.99)  uses 
a  natural  easy  rinse 
honey  wax,  which  is 
removed  from  the  skin 
with  reusable  strips. 

Sara  Lee  UK  Ltd. 
Household  &  Personal 
Care.  Tel:  01753 
52397 1 . 


Holiday  health 
with  a  little  help 
from  Unichem 

Unichem  has  added 
two  new  products  to  its 
own-brand  range  of 
over  the  counter  and 
pharmacy  healthcare 

lilies. 

Unichem 
Loperamide  Capsules 
for  diarrhoea  relief  are 
available  in  packs  ol 
ten  (£2.79). 

Unichem  Travel 
Calm  Tablets  (12, 
£1.49)  for  travel 
sickness  can  be  used 
in  children  of  three 
years  and  over. 
Unichem  pic.  Tel:  0181 
391  2323. 


This  summer  sees  a  new-look  pack  and  major 
consumer  advertising  lor  Anthisan.  Rhone- 
Poulenc  Rorer  says  the  new  white  livery  for  the 
tube  and  carton  gives  the  product  a  more 
"contemporary  appearance".  Consumer 
advertising  for  the  product  is  planned  to  run 
from  early  summer  in  major  women's  titles.  The 
company  has  also  produced  promotional 
materials  and  a  consumer  leaflet,  entitled  'The 
Anthisan  Guide  to  Bites  and  Stings'. 
Rhone-Poulenc  Rorer  Ltd.  Tel:  01323  53400(1. 


More  joyful 

Joy-Rides  is  being 
relaunched  in  bright, 
new-look  packs  which 
feature  bolder 
graphics.  The 
company  has 


produced  new  POS 
matoi  ial  and  leallets 
The  manufacturer  is 
also  running  a 
competition  for 
pharmacy  assistants. 
Stattord-Miller  Ltd. 
Tel:  01707  331001. 


Bach  to  your 
books 

Bach  Flower  Remedies 
is  launching  an 
educational  scheme  tor 
pharmacists  and 
assistants.  Training 
packs  consisting  of  a 
question  and  answer 
module;  a  product 
chart; and  a 
competition  are  being 
distributed  to 
pharmacies. 

A  second  module 
will  come  out  in 
September.  Those  who 
complete  both 
modules  will  receive  a 
certificate.  The 
training  programme  is 
also  supported  by  a 
series  of  seminars. 
A  Nelson  &  Co  Ltd. 
Tel:  0181  780  4200. 


Reversible  POS  for  Triludan 


Hoechst  Marion 
Roussel  has  produced 
new  POS  material  lor 
its  Triludan  brands.  A 
reversible  window 
display  can  be  used 
for  Syndol  after  the 
hayfever  season, as 
can  a  counter  unit 
which  has  a  reversible 
header  card. 

An  assistant  training 
pack  includes  a  guiz 
offering  £100  in  Marks 
&  Spencer's  vouchers 
as  prizes.  Consumer 
leaflets  offer 


customers  the  chance 
to  win  a  high-filtration 
vacuum  cleaner. 

Further  consumer 
support  includes  a 
revised  version  of  the 
'Allergy  Digest',  the 
'Hayfever  in  the 
garden'  leaflet  and  a 
direct  mail  campaign 
targeting  hayfever 
sufferers  who  have 
previously  responded 
to  guestionnaires. 
Hoechst  Marion 
Roussel  Ltd.  Tel:  01895 
834343. 


J&J  improves  nursing  pads 


Johnson  &  Johnson 
has  improved  its 
nursing  pads  to  offer 
mothers  greater 
comfort.  The  pad  is 
now  white  in  colour 
and  leatures  a  new 
mesh  for  drier  skin, 
better  absorbency  and 
softer  edges.  Pads  are 


available  in  packs  of 
30  (£2.99)  or  50 
(£3.99). 

Advertising  for  the 
new  pads  targets 
consumers  and  health 
professionals. 
Johnson  &  Johnson 
Ltd.  Tel:  01628 
822222. 


'Guide  to 
Summer  Safety' 

Pioneer  Biosciences, 
the  manufacturer  of 
the  Sun  &  Bite  and 
Protec  ranges,  has 
produced  a  consumer 
leaflet,  entitled  'A 
Guide  to  Summer 
Safety'.  The  free 
leaflet  is  intended 
to  educate 
customers  about 
the  dangers  ot  the 
sun,  and  to  help 
them  select 
appropriate  sun 
protection.  It 
highlights  the 
dangers  ot 
burning 
UVB  sun 
rays  and 
the  ageing 
effects  of 
UVA  light  II 
also  warns  ot  sun- 
skin  reactions  caused 
by  some  drugs, 
advises  on  the  best 
way  to  avoid  and  treat 
painful  insect  bites 
and  includes  a  health 


check- 
list. 

Copies 
of  the 
leaflet  are 
available 
though 
Pioneer 
Bioscience's 
distributors: 
The  Jenks  Group.  Tel: 
01494  442446. 
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After  a  short  enjoyable  holiday  in 
Wales,  I  arrived  back  at  the  shop  on 
Monday,  April  1.  Most  people 
immediately  associate  this  date  with 
April  Fool's  tricks  and  jokes,  but  for 
pharmacy  assistants  it  can  sometimes 
be  the  start  of  a  short  period  of 
aggravation.  These  days,  the  majority  of 
customers  accept  the  inevitable  annual 
rise  in  prescription  charges,  but  there 
are  still  those  who  love  to  make  their 
protests  to  unsuspecting  pharmacy 
assistants.  I  often  wonder  if  the 
Government  realises  that  people  like 
me  are  in  the  firing  line,  and  that  it 
takes  a  lot  of  self-control  and 
understanding  not  to  retaliate  when 
confronted  by  all  this  anger. 

Another  problem  that  sometimes 
arises  when  asking  customers  to  pay  for 
their  prescriptions  is  that  they  don't 
understand  why  they  have  to  pay  two 
charges  when  there  appears  to  be  only 
one  item  on  the  prescription.  Staff  at  our 
shop  have  had  problems  with  this  on  several  occasions,  and  customers 
can  get  very  upset.  We  have  all  tried  to  explain  that  there  are  two  items  in 
the  package,  but  to  no  avail.  Some  manufacturers  have  started  to  write  on 
the  packaging  Two  Prescription  Charges'.  This  can  be  very  helpful, 
customers  seem  to  accept  this  as  confirmation.  It  would  be  very  helpful  it 
more  manufacturers  adopted  this  practice. 

More  recently,  a  lady  came  into  our  pharmacy  to  buy  a  tube  of 
hydrocortisone  cream  (1  per  cent).  She  wanted  it  for  her  face,  and  I  told 
her  that  we  couldn't  sell  it  to  her  for  this  purpose.  She  said  her  doctor  had 
recommended  it,  and  he  had  not  given  her  a  prescription  because  it  was 
cheaper  to  buy  over  the  counter.  I  consulted  our  pharmacist,  who 
confirmed  that  because  the  cream  was  for  her  face  it  was  illegal  to  sell  it 
to  her.  What  are  these  customers  supposed  to  do?  By  the  way,  my 
pharmacist  tells  me  that  if  the  cream  had  been  for  her  ears,  I  could  have 
sold  it  to  her,  since  this  is  not  regarded  as  part  of  the  face.  Legislation 
never  ceases  to  amaze  me! 
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To  find  a  soluble 
analgesic  that  won't 
leave  a  bad  taste  in 
your  mouth 

•  range  a  test 


1  A  SINGLE  DOSE 

IJL  SACHETS 


Finding  out  why  96%  of  people  thought  Nurofen  Micro-Granules  were 
pleasant  tasting  couldn't  be  easier.  Your  Territory  Manager  will  be  calling 
soon  so  you  can  try  Nurofen  Micro-Granules  for  yourself.  Gently  effervescent, 
with  an  orange  flavour,  Nurofen  Micro-Granules  offer  all  the  pain  relieving 
benefits  of  Nurofen  in  a  unique  formulation  customers  will  like.  With 
Nurofen  Micro-Granules  you  can  now  recommend  a  soluble  analgesic  that 
you  know  won't  leave  a  bad  taste  in  the  mouth. 


LTxk 

MICRO-GRANULES 


O 


(contains  Ibuprofen) 


fast  acting 
soluble  pain  relief 


contains  ibuprofen 


A  tasteful  solution  to  pain 


Nurofen  Micro-Granules:  Each  sachet  contains  400  mg  Ibuprofen  K  I'  Indications  Effective  in  the 
relief  of  headaches,  cold  and  Hu  symptoms,  rheumatic  and  muscular  pain  backache,  fever,  migraine, 
period  pain,  dental  pain  and  neuralgia.  Dosage  and  Administration  Adulis  and  children  over  12 
years  Initial  dose  I  sachet,  then  il  necessary  1  sachet  every  l\  hours  Do  not  exceed  \  sachets  in  any  24 
hours  Precautions  and  Warnings  As  with  some  other  pain  relievers.  Nurofen  Micro-Granules  should 
not  he  taken  by  patients  with  a  stomach  ulcer  or  other  stomach  disordei  or  hypersensitivity  to  ibupro- 
fen. Patients  receiving  regular  medication,  asthmatics,  anyone  allergic  to  aspirin,  and  pregnant  women 


shuiild  be  advised  to  consult  rheir  doctor  before  taking  Nurofen  Micro-Granules.  Each  sachet  contains 
I  32  mg  (approximately  6mEq)  sodium  I  bis  should  he  considered  in  patients  whose  overall  intake  of 
sodium  must  be  restricted,  in  normal  use,  side  effects  are  rare,  but  may  occasionally  include  dyspepsia, 
gastrointestinal  intolerance  and  bleeding,  and  skin  rashes.  Not  recommended  for  children  under  12. 
If  symptoms  persisr  for  more  than  3  days  patients  should  consult  their  doctor  Product  Licence 
Number:  (H27/OOH1  Licence  Holder  (  mokes  Healthcare  Limited,  Nottingham.  NG2  MA. 
Legal  Category    P  Price    Nurofen  Micro-Granules   6s  £1.69,  12s  £2.<)V  Date:  March  1°96 


